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Bottle  feeding  takes  atu 
for  the  better. 

At  some  time  or  other  every  mum  has  wished  for  a  method 
of  controlling  the  flow  of  bottle  feeding. 

Now  Griptight  have  developed  a  simple  and  ingenious  way 
of  satisfying  babies  ever  changing  appetites  and  feeding 
requirements. 

It's  done  with  a  special  Variflo  teat.  This  has  an  oval  hole  so 
that  when  the  bottle  is  rotated  through  90°  the  flow  can  be 
regulated. 

And  Griptight's  understanding  of  babies  feeding  doesn't 
stop  there. 

The  range  of  teats  from  Newborn  through  Fref  lo  and 
Variflo  develops  through  all  stages  of  feeding. 

Used  with  hygienic  Freflo  polycarbonate  bottles,  feeding 
becomes  more  satisfying  and  enjoyable. 

We're  getting  the  message  over  to  more  mums  than  ever 
before  with  full  pages  in  all  the  mother  and  baby  magazines. 

So  stock  early,'  your  sales  are  bound  to  take  a  turn  for  the 

h*rtBa  OEiaUBSI 
by  Griptight. 

Little  things  mean  a  lot. 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Road,  Birmingham  B29  7 EE.  Tel:  021-472  4211. 
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Unimed  generics"^ 

Winter  Voucher  Offer 

BUY  ONE  -  GET  ONE  FREE 


ON  PRODUCTS  MARKED  * 


Quantity 
Required 

PRODUCT 

Packed 
In 

Basic 
Price 

Value 

* 

Bendrofluazide  B.P. 

5mg 

1000 

£  4.25 

* 

Chlorpheniramine  B.P. 

4mg 

1000 

£  4.75 

* 

Chlorpropamide  B.P. 

250mg 

500 

£11.00 

* 

Diazepam  B.P. 

2nia 

1000 

£  3.50 

* 

Diazepam  B.P. 

5mg 

1000 

£  4.50 

* 

Diazepam  B.P. 

10mg 

1000 

£  8.00 

* 

Frusemide  B.P. 

40mg 

1000 

£14.00 

* 

Indomethacin  B.P. 

25mg 

500 

£14.00 

* 

Metronidazole  B.P. 

200mg 

250 

£  6- 00 

* 

Nitrazepam  B.P. 

5mg 

1000 

£  7.80 

* 

Oxytetracycline  B.P. 

250mg 

1000 

£17.00 

* 

Propranolol  B.P. 

10mg 

500 

£  7.84 

* 

Propranolol  B.P. 

40mg 

1000 

£36.63 

Propranolol  B.P. 

80mg 

500 

£27.37 

* 

Propranolol  B.P. 

160mg 

100 

£11.64 

* 

Quinine  Bisulphate  B.P. 

300mg 

500 

£24.00 

Quinine  Sulphate  B.P. 

300mg 

500 

£28.00 

Vouchers 


£15 


TO  THE  VALUE  OF 
(MARKS  &  SPENCER,  VICTORIA  WINE,  DEBENHAMS,  W.H. 
SMITH,  LUNN  POLY,  ETC.)  WILL  BE  SENT  UNDER  SEPERATE 
COVER  FOR  EVERY  £100  OF  GOODS  ORDERED  ON  CHEQUE 
WITH  ORDER  BASIS. 


C/From  over 
Sub  Total 
Less  Discount 
+  15%  VAT 
TOTAL  J 


VOUCHERS  OR  DISCOUNTS  APPLY  TO  ALL  PRODUCTS  ■  OFFER  CLOSES  21ST  MARCH  1981 
MINIMUM  ORDER  £100  ■  DISCOUNTS  MAY  BE  TAKEN  INSTEAD  OF  VOUCHERS 

ORDER  DEPT.,  UNIMED  GENERICS 
24  STEYNTON  AVENUE,  BEXLEY,  KENT.  TELEPHONE:  01-309  7003  TELEX:  896018 


Signed:    Chemist's  Name: 

Date:    Address:   


Telephone  No. :  

TERMS:    Any  shortage  or  damage  must  be  reported  within  24  hours  and  confirmed  in  writing. 
No  goods  may  be  returned  without  written  authorisation  from  the  Company.  Acceptance  of  returned 
goods  is  no  guarantee  that  credit  will  be  given.  Full  terms  of  trading  available  on  request. 

THIS  OFFER  SUBJECT  TO  AVAILABILITY  E.  &  O.E.  P.T.O. 


EXPORT  ENQUIRIES  WELCOME 


Quantity 

Product 

i 

Description 

Packed 
In 

Price 

Value 

Allopurinol  B.P. 

Tablets  100mg. 

250 

£29.00 

Aluminium  Hydroxide.  B.P. 

Tablets  500mg. 

500 

£  4.30. 

Aminophylline.  B.P. 

Tablets  lOOmg. 

500 

£  2.50. 

Amitryptyline  B.P. 

Tablets  10mg. 

1000 

£  4.90 

Amitryptyline  B.P. 

Tablets  25mg. 

1000 

£  9.50 

Ampicillin.  B.P. 

Capsules  250mg. 

1000 

£30.00. 

Ampicillin  B.P. 

Capsules  500mg. 

500 

£30.00. 

Ascorbic  Acid  B.P. 

Tablets  lOOmg. 

100 

£  0.50. 

Ascorbic  Acid  B.P. 

Tablets  200mg. 

100 

£  0.85. 

Bendrofluazide  B.P. 

Tablets  2.5mg. 

1000 

£  3.00. 

Calcium  Gluconate  B.P.C. 

Tablets  600mg. 

500 

£  4.95. 

Calciferol  B.P. 

Tablets  1.25mg. 

1000 

£  5.65. 

Calcium  &  Vit.D.  B.P.C. 

Tablets 

1000 

£  4.95. 

Chlorpromazine  B.P. 

Tablets  25mg. 

1000 

£  2.90 

Chlorpromazine  B.P. 

Tablets  50mg. 

1000 

£  5.40 

Chlorpromazine  B.P. 

Tablets  100mg. 

1000 

£  8.80 

Chlorpropamide  B.P. 

Tablets  100mg. 

250 

£  3.00. 

Chlorpropamide  B.P. 

Tablets  250mg. 

500 

£11.00. 

Codeine  Phosphate  B.P. 

Tablets  15mg. 

250 

£  4.30. 

Codeine  Phosphate  B.P. 

Tablets  30mg. 

250 

£  7.77. 

Codeine  Phosphate  B.P. 

Tablets  30mg. 

500 

£12.50. 

Codeine  Phosphate  B.P. 

Tablets  30mg. 

1000 

£24.50. 

Codeine  Phosphate  B.P. 

Tablets  60mg. 

250 

£16.22. 

Co-Trimoxazole  B.P. 

Tablets  250mg. 

500 

£34.00. 

Digoxin  B.P. 

Tablets  250mcg. 

1000 

£  2.40. 

Erythromycin  B.P. 

Tablets  250mg. 

100 

£  5.08 

Erythromycin  B.P. 

Tablets  250mq. 

500 

£24.80 

Ferrous  Gluconate  B.P. 

Tablets  300mg. 

1000 

£  3.60. 

Ferrous  Sulphate  B.P. 

Tablets  200mq 

1000 

£  2.30 

Folic  Acid  B.P. 

Tablets  5mg. 

1000 

£  2.00 

IBU  Profen  B.P. 

Tablets  200mg. 

500 

£10.00 

IBU  Profen  B.P. 

Tablets  400mg. 

250 

£10.00 

Imipramine  B.P. 

Tablets  10mg. 

500 

£  1.45. 

Imipramine  B.P. 

Tablets  25 mg. 

1000 

£  3.00. 

Isoniazid  B.P. 

Tablets  50mg. 

500 

£  2.00. 

Isoniazid  B.P. 

Tablets  100mg. 

500 

£  2.40. 

Magnesium  Trisilicate  Co.  B.P.C. 

Tablets 

500 

£  2.70. 

Methyldopa  B.P. 

Tablets  250mg. 

1000 

£28.60. 

Methyl dopa  B.P. 

Tablets  500mg. 

500 

£28.60. 

Metronidazole  B.P. 

Tablets  200mg. 

250 

£  6.00. 

Nicotinamide  B.P.C. 

Tablets  50mg. 

1000 

£  2.25. 

Nicotinic  Acid  B.P. 

Tablets  50mg. 

1000 

£  2.25. 

Nitrofurantoin  B.P. 

Tablets  50mg. 

1000 

£  7.12. 

Paracetamol  B.P. 

Tablets  500mg. 

1000 

£  3.95. 

Penicillin  V  B.P. 

Tablets  250mg. 

1000 

£11.48 

Penicillin  V  B.P. 

Capsules  250mg. 

1000 

£14.91 

Phenobarbitone  B.P. 

Tablets  30mg. 

1000 

£  1.50. 

Phenobarbitone  B.P. 

Tablets  60mg. 

1000 

£  2.20. 

Phenylbutazone  B.P. 

Tablets  100mg. 

1000 

£  3.00. 

Phenylbutazone  B.P. 

Tablets  200mg. 

500 

£  3.50. 

Phenytoin  B.P. 

Tablets  50mg. 

1000 

£  3.80. 

Phenytoin  B.P. 

Tablets  100mg. 

1000 

£  4.40. 

Prednisolone  B.P. 

Tablets  1mg. 

1000 

£  3.10. 

Prednisolone  B.P. 

Tablets  5mg. 

1000 

£  6.00. 

Prednisone  B.P. 

Tablets  1mg. 

1000 

£  3.10. 

Prednisone  B.P. 

Tablets  5mg. 

1000 

£  6.00. 

Promethazine  B.P. 

Tablets  25mg. 

500 

£  2.50. 

Reserpine  B.P. 

Tablets  0.25mg. 

500 

£  2.00. 

Tetracycline  HCL  B.P. 

Capsules  250mg. 

500 

£  7.00. 

Tetracycline  HCL  B.P. 

Tablets  250mg. 

1000 

£  9.95. 

Thiamine  Co.  B.P.C. 

Tablets 

1000 

£  2.10. 

Thiamine  Co.  Strong.  B.P.C. 

Tablets 

1 000 

£  2.75. 

|   Tolbutamide  B.P. 

Tablets  500mq. 

rm 

£  5.00 

TOTAL  CARRIED  OVER  £ 

• 

Unimed = Quality  +  Economy 
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Good  and  bad 


It's  a  good  news— bad  news  week  for 
independent  retail  pharmacists. 

Disposing  of  the  bad  news  (which 
applies  equally  to  multiple  pharmacy) 
first,  we  must  perhaps  refresh  our 
readers'  memories.  Once  upon  a  time, 
there  was  a  panel  of  wise  men  (and 
a  wise  woman)  Who  studied  the  plight 
of  the  chemist  in  the  National  Health 
Service,  and  his  profit  margin,  and 
recommended  to  the  Government  that 
in  future  there  should  be  a  permanent 
panel  of  experts  Who  would 
understand  a  complex  contract  and 
be  ready  to  adjudicate  when  the 
chemist  and  the  Department  of  Health 
were  unable  to  come  to  terms. 

"Yes",  agreed  the  Government — 
but  that  was  the  last  that  was  heard 
of  the  idea.  Until  this  week,  when  the 
Pharmaceutical  Services  Negotiating 
Committee  decided  to  check  whether 
there  was  still  life  in  the  beast  by 
poking  it  with  its  publicity  stick 
(P125). 

But  Who  had  cast  the  spell  over  the 
panel?  Not,  presumably,  the  Minister 
who  had  patted  it  on  the  head  in  the 
House  of  Commons,  Dr  Gerard 
Vaughan.  Suspicion  must  rather  come 
to  rest  at  the  door  of  the  Treasury, 
and  if  that  reading  of  the  tea  leaves  is 
correct,  the  "bad  news"  of  the  week 
comes  in  the  PSNC's  admission  that 
it  is  "in  dispute  with  the  Government 
on  a  number  of  extremely  vital 
matters". 

Among  those  "vital  matters"  will 
be  the  notional  salary  for  1980  (yes, 
1980 — see  pi 59),  plus  a  whole  range 
of  what  should  be  routine  updatings 
and  items  such  as  property  costs  which 
contractors  have  had  dangled  before 
their  eyes  for  longer  than  they  care 
to  remember. 

The  Franks  formula  should  have 


resolved  such  issues  once  and  for  all — 
have  contractors  really  got  to  make 
a  public  nuisance  of  themselves  again 
to  win  what  is  theirs? 

More  happy  news  for  most  retail 
pharmacists  is  the  follow-my-leader 
trend  among  wholesalers  to  abandon 
notional  pricing  on  "ethicals".  Few, 
we  suspect,  will  mourn  its  passing, 
and  for  those  unfortunates  who  have 
been  paying  out  more  in  topped-up 
prices  than  they  could  attract  in 
discount  there  will  be  welcome  relief. 

The  position  of  Sangers  and 
Unichem  was  unclear  as  we  went  to 
press,  but  the  latter's  support  for 
notional  pricing  as  a  means  of 
retaliation  against  manufacturers 
must  surely  wear  thin  now  that  the 
DHSS  has  at  last  involved  itself  in 
setting  some  kind  of  a  norm  for 
wholesaler  discount.  With  a  lower 
margin  there  will  be  less  opportunity 
for  wholesalers  to  discount  without 
affecting  services — and  in  deciding 
between  suppliers  the  pharmacist 
would  do  well  not  to  accept  the  one 
at  the  expense  of  the  other. 

Good  news,  too,  from  Unichem 
with  their  financial  deal  with  the 
Industrial  and  Commercial  Finance 
Corporation  (pl25).  If  once  again 
we  may  take  readers  back  In  time, 
perhaps  there  are  those  who 
remember  correspondence  in  C&D 
from  "Frustrated  Multiple 
Employee".  His  frustration  stemmed 
from  an  inability  to  get  a  look-in 
when  good  pharmacies  came  onto  the 
market  because  they  were  snapped  up 
— even  offered  to — the  multiples.  The 
Unichem  scheme  increases  the 
element  of  competition  for  such 
businesses,  bringing  hope  that 
successful  independent  pharmacies 
may  indeed  remain  independent.  ■ 


Chemist  &  Druggist   24  January  1981 


THIS  WEEK'S  NEWS 


More  to  abandon 
notional  prices 

Barclays  and  Macarthys  are  the  latest  major 
wholesalers  to  drop  notional  pricing  on 
"ethicals" — Barclays  from  February  1,  Macarthys 
from  March  1.  And  Barclays  have  also  announced  a 
major  new  package  covering  both  dispensary  and 
counter  products,  linked  to  their  Enterprise  scheme. 


In  dropping  notional  prices,  Barclays 
are  to  introduce  net  pricing — with  no 
"thresholds  or  other  window-dressing". 

They  claim  that  when  notional 
pricing  first  started  in  mid-1980,  it 
added  only  about  H  per  cent  to 
average  prices  and  was  a  necessary 
response  to  reductions  in  terms  from 
some  "ethical"  manufacturers.  With 
more  manufacturers  jumping  on  the 
band-wagon,  the  "hidden  cost"  to  the 
chemist  soared  to  at  least  2\  per  cent 
— "possibly  already  crossing  the  3 
per  cent  level,  and  going  higher  each 
month  as  yet  more  manufacturers 
reduce  terms."  Barclays  say  they  are 
no  longer  willing  to  pass  on  this 
"less-than-open  burden". 

From  February  1,  their  system 
will  be: 

B  All  prices  will  be  shown  net  on  the 
invoice,  alongside  the  trade  price. 
So  a  simple  check  is  instantly  available. 
■  Every  price  will  be  a  discount. 
While  the  discount  level  clearly  varies 
across  the  range  reflecting  differences 

Barclays 


LJ 

OT6?PRIS€ 

in  terms,  etc,  it  now  averages  3  per 
cent  off  trade  price.  Allowing  notional 
prices  to  be  worth  not  less  than  2| 
per  cent  this  means  customers' 
invoices  will  show  a  set  of  net  prices 
equating  on  average  to  some  5f  per 
cent  off  current  notional  levels. 
■  There  will  be  further  quantity/ 
settlement  discounts  to  ensure 
customers  get  a  fair  deal  for  large 
volume. 

B  No  thresholds.  "Barclays  are  sure 
that  thresholds,  more  even  than 
notional  pricing,  have  lead  to  distrust 
between  chemists  and  wholesalers. 


Thresholds,  in  today's  market 
conditions,  only  confuse  and  window- 
dress  the  true  level  of  discounts.  They 
also  make  pre-calculation  of  prices 
impossible.  Our  system  will  simplify 
and  clarify  the  pricing  operation." 

Barclays  believe  that  when  netted 
down,  their  total  terms  compare 
favourably  with  any  other  wholesaler's. 


New  era  promotion 

Any  Barclay  customer,  whether 
existing  or  new.  will  be  able  to 
participate  in  a  three-  or  six-month 
drive  for  an  increase  in  volume.  Its 
purpose  is  to  ensure  that  the  basic 
package  is  given  a  fair  trial  by  the 
trade. 

For  an  extra  £1,000  per  month 
purchases  over  three  months,  cameras, 
hi-fi  or  other  prizes  will  be  offered 
to  a  value  of  £200 — with  the 
alternative  of  £400-worth  of  prize 
options  including  a  video-recorder, 
for  adding  another  £500  per  month 
for  a  further  three  months. 

The  new  net  pricing  arrangements 
form  the  first  of  a  three-part  Barclay- 
Enterprise  package.  In  the  second 
part,  the  existing  top-value  OTC 
service  out  of  BG  Enterprise  in  Stoke 
is  being  fully  integrated  with  the 
"ethicals"  and  "splits"  service  at  all 
eleven  Barclay  depots. 

"This  means  that  BG's  current 
excellent  prices  on  1,800  OTC  brand 
leaders  will  be  available  from  every 
Barclay  depot."  For  the  first  few 
weeks  the  service  will  only  be  available 
to  existing  PLOF  customers,  but 
progressively  it  is  planned  to  make 
the  benefits  available  to  all  Barclay 
customers. 

Customers  will  be  offered  the 
following  benefits: 

■  Extra  10  days  credit  compared  to 
current  BG  terms. 

■  Enterprise  sales  force  will  provide 
a  regular  sales  promotion  and 


merchandising  back-up.  (They  Will  be 
freed  from  PLOF  collection  which 
will  now  be  by  the  Barclay  van-man.) 

■  Continued  monthly  promotions. 

■  Universal  availability  of  the  proven 
range  of  over  70  own-label  Enterprise 
products. 

■  In  future  this  will  be  augmented  by 
marketing  information  sheets, 
updating  the  chemist  on  general  trends 
and  shares.  ■ 

Macarthys  stress 
cost  of  service 

Macarthys  have  announced  their 
intention  to  return  to  "list  price"  for 
"ethicals"  and,  with  some  exceptions, 
all  other  products,  from  March  1.  A 
new  discount  structure  will  be  notified 
to  customers  before  then. 

Macarthys  point  out  that  since 
their  introduction  of  notional  pricing 
in  lune  1980,  more  manufacturers 
have  cut  wholesalers'  margins  to 
around  12.5  per  cent.  "The  DHSS  is 
actively  engaged  in  persuading  the 
remainder  that  this  figure  should  be 
regarded  as  the  maximum  distribution 
margin.  In  view  of  this  we  anticipate 
that  in  the  near  future,  only  a 
minority  of  the  products  we  sell  will 
yield  a  margin  above  12.5  per  cent." 

The  letter  to  customers  adds:  "We 
would  advise  you  also  that  our  gross 
profit  retention  will  be  sufficient  to 
maintain  the  high  standards  of  service 
our  customers  value.  The  fact  that 
these  standards  of  service  help  us  to 
keep  our  staff  in  employment  is  not 
irrelevant  either  to  you,  them  or  us. 
It  is  also  pertinent  to  add  that  our 
scheme  shall  be  as  simple  and  clear- 
cut  as  possible  in  the  present  confused 
and  rapidly  changing  situation."  ■ 

Unichem  promise 
improved  scheme 

Unichem — who  opposed  the  ending 
of  notional  prices  by  Vestric — are  due 
to  hold  a  routine  board  meeting  later 
this  week,  at  which  their  policy  is 
bound  to  be  discussed  in  the  light 
of  other  wholesalers'  actions. 

Mr  Peter  Dodd,  managing  director, 
told  C&D  on  Tuesday:  "Unichem  will 
be  improving  the  scheme  of  members' 
profit  sharing,  both  monthly  and 
annually,  effective  from  March  1. 
The  new  scheme  will  be  even  more 
attractive  than  the  existing  one." 

Sangers  had  made  no  statement 
by  the  time  C&D  went  to  press.  ■ 
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: 


"Take  no  notice,  it  was  only  a  mirage" 


Unichem  guarantee  for  ICFC 
loans  helps  independents 


Review  body: 
'Government 
is  stalling' 

The  Government  is  this  week  accused 
of  "dragging  its  feet"  over  the 
appointment  of  a  review  panel  on 
chemists'  remuneration. 

In  a  Press  statement  headed 
"Government  stalling  angers 
pharmacists"  the  Pharmaceutical 
Services  Negotiating  Committee  traces 
the  history  of  the  review  body 
proposal  contained  in  the  Franks 
panel  report.  It  is  pointed  out  that 
Dr  Gerard  Vaughan,  Minister  for 
Health,  told  the  House  of  Commons 
in  June  1980  that  a  review  body 
would  be  set  up.  "Seven  months  later 
pharmacists  are  still  waiting  for  the 
members  of  the  panel  to  be  named". 

Dr  Vaughan  has  failed  to  respond 
to  the  list  of  suggested  independent 
panel  members  submitted  by  PSNC 
last  September.  "It  looks  as  if  the 
Government  doesn't  want  the 
pharmacists  to  have  a  means  of 
settling  disputes  and  is  trying  to  put 
it  off  for  as  long  as  possible". 

PSNC's  statement  concludes: 
"Meanwhile  the  PSNC  is  in  dispute 
with  the  government  on  a  number  of 
extremely  vital  matters  and  both  sides 
urgently  need  the  review  panel  to 
start  working".  ■ 

Strikers'  rights 


The  question  of  whether  strikes  in 
essential  services  should  be  made 
illegal  is  raised  in  a  Green  Paper  on 
"Trade  union  immunities",  published 
last  week  (HMSO,  Cmnd  8128,  £5.30). 

The  paper  points  out  that 
"industrial  action  has  sometimes  been 
experienced  which  cannot  be  justified 
on  moral  grounds,  for  example,  when 
essential  supplies  and  services  to  the 
sick  have  been  disrupted.  In  general 
workers  who  are  in  a  position  to 
endanger  life  or  threaten  security 
either  do  not  go  on  strike,  or  if  they 
do  so,  ensure  that  essential  services  are 
maintained.  The  community  has  the 
right  to  expect  nothing  less. 

"This  is  a  sensitive  and  difficult 
area  in  which  arguments  of 
fundamental  principle  and  practice 
must  be  carefully  weighed,"  the  paper 
adds.  Other  issues  examined  include 
whether  there  should  be  further 
restrictions  on  the  closed  shop, 
picketing  and  secondary  industrial 
action,  and  whether  collective 
agreements  should  be  enforceable. 

The  Government  invites  comments 
on  the  paper  by  June  30,  to  Department 
of  Employment,  Caxton  House,  Tothill 
Street,  London  SW1H  9NA.  ■ 


Aspiring  proprietor  pharmacists — 
and  those  who  wish  to  expand — will 
have  access  to  a  new  source  of 
finance  for  business  purchase  as  a 
result  of  an  agreement  between 
Unichem  and  the  Industrial  and 
Commercial  Finance  Corporation, 
announced  last  week.  It  is  expected 
that  the  scheme  Will  provide  an 
opportunity  for  independents  to 
acquire  some  of  the  businesses  with 
high  profit  potential  which  are 
currently  going  to  the  multiple 
chemists. 

Under  the  scheme,  Unichem  will 
act  as  guarantors  for  ICFC  loans. 
The  loans  would  be  repayable  over  a 
period  of  between  seven  and  15  years, 
with  a  competitive  interest  rate.  There 
will  be  some  flexibility  for  the  structure 
of  the  loan — for  example,  no  capital 
repayment  for  the  first  three  years. 

Mr  Peter  Dodd.  Unichem's 
managing  director,  says:  "In  recent 
years  we  have  received  many  requests 
for  financial  help  from  chemists  who 
either  wanted  to  start  up  in  business 
or  expand,  and  I  am  confident  that 
the  unique  arrangements  we  have 
negotiated  with  the  ICFC  will  meet 
such  needs  in  the  future. 

"As  guarantors  for  the  loans, 
Unichem  will  have  a  responsibility 
for  ensuring  that  the  business  is  well 
managed  and  profitable — our  wide- 
ranging  customer  services  will  be  of 
great  benefit."  In  fact,  pharmacists 
taking  advantage  of  the  Unichem 
guarantee  (which  is  free)  will  be  asked 
to  commit  themselves  to  making 
around  70  per  cent  of  their  purchases 
through  the  society — Unichem  Will 
not  take  a  shareholding  in  the 
businesses. 

However,  the  individual  pharmacist 
will  be  required  to  be  fully  committed 
to  making  the  business  a  success  by 
investing  an  agreed  percentage  of  his 


own  capital — in  the  case  of  expansion 
this  may  nevertheless  be  zero  where 
existing  businesses  are  put  "on  the 
line". 

The  scheme  will  be  available  for 
refits  and  other  purposes,  with  up  to 
100  per  cent  loans — such  loans  are 
already  available  direct  from  ICFC 
but  on  less  advantageous  terms 
without  the  Unichem  guarantee. 

It  is  understood  that  Unichem 
are  already  guaranteeing  loans  through 
banks  worth  £2  million,  but  banks 
require  the  pharmacist  to  put  more 
money  "up  front"  than  will  ICFC. 
The  ICFC  loans  are  also  available 
for  repayment  over  a  longer  period 
than  most  bank  loans.  Both  these 
factors  should  permit  larger  sums  to 
be  borrowed — and  hence  larger  or 
better-prospect  businesses  purchased. 
The  capital  repayment  "holiday" 
available  at  the  start  of  the  loan 
should  give  a  business  a  chance  to 
become  established. 

Dr  R.  L.  Hargreaves,  ICFC 
London  area  manager,  commented 
last  week:  "Unichem  has  demonstrated 
its  commitment  and  success  in  helping 
the  independent  pharmacists  compete 
by  the  introduction  of  computerised 
purchasing  services,  and  highly 
competitive  product  promotions.  Now, 
with  the  support  of  the  ICFC,  which 
has  substantial  resources  available 
to  apply  to  the  scheme,  the 
independents'  position  will  be  improved 
even  further."  ■ 


■  The  Diseases  of  Animals  (Approved 
Disinfectants)  (Amendment)  Order 
1981  (SI  1981.  No  7,  HMSO.  £1.10) 
adds  newly  approved  disinfectants  to 
the  Diseases  of  Animals  (Approved 
Disinfectants)  Order  1978.  Further 
disinfectants  have  been  deleted  but 
may  be  used  as  approved  disinfectants 
until  June  30. 
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Sangers  Agencies  fail  to  agree 
terms  for  Coty  distribution 


The  agreement  between  Sangers 
Agencies  and  Rigease  Ltd  concerning 
the  distribution  of  Coty  products  in 
the  UK  is  off.  Earlier  this  week 
Sangers  Agencies  announced  that  at 
the  finalisation  of  their  sale  and 
distribution  agreement,  Rigease  sought 
to  introduce  an  additional  provision 
which  in  Sangers  viewpoint  was  not 
in  the  best  interests  of  either  themselves 
or  the  chemist  trade.  The 
announcement  continues:  "It  is 
therefore  With  regret  that  Sangers 
Agencies  announce  that  they  are  no 
longer  associated  with  Rigease  Ltd 
and  forthwith  will  no  longer  stock, 
sell  or  distribute  Coty  products". 

Sangers  say  all  of  their  customers 
will  be  advised  within  seven  days 
regarding  outstanding  transactions. 
Rigease  told  C&D  that  they  Will  take 
over  the  selling  and  distribution 
themselves  and  that  all  customers  will 
be  advised  individually,  by  letter,  of 
the  new  arrangements. 

No  further  details  of  the  reason 
behind  the  split  have  yet  been  made 
public,  but  a  joint  statement  from 
both  companies  is  expected  early  next 
week.  At  the  time  of  the  tie-up,  Coty 
said  that  Sangers  Agencies  were  chosen 
to  ensure  the  "correct  coverage  of 
traditional  outlets". 

Recently  Sangers  Agencies  added 
Sally  Hansen  products  to  their 
portfolio  of  Philips  small  electrical 
appliances,  Energen  crispbread,  Varta 
batteries  and  Modo  Tufty  Tails.  Two 
further  additions  are  expected  in  the 
near  future. 

Customers  wishing  to  contact 
Rigease  Ltd  may  do  so  at  PO  Box 
27,  Brentford,  Middx  TW8  9DW, 
telephone  01-568  6941. 
O  Sangers  Agencies  have  opened 
new  warehouse  facilities  at  Warrington 
for  customers  in  the  North  and 
Scotland.  Deliveries  to  the  rest  of 
the  country  will  continue  from  Wood 
Green.  Inquiries  to  Sangers  Agencies 
should  be  addressed  to  their  head 
office  at  Ramsbury  House,  High  Street, 
Hungerford,  Berks  RG17  ONF; 
telephone  04886  3586.  « 


Warrant  issued 


A  warrant  was  granted  by  Highgate 
magistrates  last  week  for  the  arrest 
of  an  East  Finchley  butcher  who 
entered — with  others — the  pharmacy 
of  the  president  of  the  Pharmaceutical 
Society,  and  stole  property  worth 
£538. 

James  Tweedie,  aged  22,  of 
Leicester  Road,  pleaded  guilty  to  the 


offence  at  an  earlier  hearing  (C&D 
January  10,  p29)  and  was  remanded 
on  bail  for  reports,  but  he  failed  to 
turn  up  for  sentence.  ■ 

Doctors  told:  buy 
from  wholesalers 

Dispensing  doctors  are  advised  to  buy 
their  drugs  directly  from  wholesalers 
and  not  from  pharmacists  in  the  latest 
issue  of  Minis  Magazine. 

Writing  in  his  regular  column  for 
dispensing  doctors  (see  C&D  last 
week,  p80),  Dr  Williams  says:  "I  am 
constantly  surprised  by  the  number 
of  GPs  who  obtain  their  stocks  from 
the  local  pharmacist,  although  the 
involvement  of  a  second  supplier  can 
only  reduce  profit  still  further. 

"I  am,  of  course,  well  aware  of 
the  usual,  and  understandable 
arguments  that  doctors  have  good 
relationships  with  pharmacists",  he 
continues.  "We  would  not  wish  to 
cease  trading  with  them.  But  at  what 
cost?"  ■ 

Unichem  employee 
'abused  position' 

A  former  Unichem  employee  was  told 
by  Judge  Michael  Harrison-Hall  at 
Warwick  Crown  Court  recently  that 
he  had  abused  his  position  of  trust. 

Mr  Hugh  Dunlop  McBroom 
Fitzsimmons  was  charged  with  six 
counts  of  theft  from  Unichem  of 
Nuneaton,  and  his  Wife  Marilyn  with 
three  counts  of  handling  stolen  goods. 
Both  admitted  all  charges. 

Mr  Brian  Luckman  and  Mr  John 
George  Crutchley  each  pleaded  not 
guilty  to  four  charges  of  handling 
stolen  goods,  and  will  be  tried  at  a 
later  date. 

Mr  Peter  Crane,  prosecuting,  said 
that  Mr  Fitzsimmons  started  to  work 
for  Unichem  at  their  Nuneaton 
warehouse  in  1976,  and  was  promoted 
to  supervisor  in  1979.  He  then  began 
stealing  goods  and  took  them  home 
to  re-sell  them  to  Mr  Luckman  and 
Mr  Crutchley;  his  wife  helped  him. 

In  just  over  a  year  he  took 
between  £6,000  and  £7,000-worth  of 
goods.  He  was  discovered  on 
February  5,  1980,  when  his  home  at 
Laburnum  Grove,  Nuneaton,  was 
searched,  and  £270-worth  of  goods 
were  found.  Before  the  thefts  started 
Mr  Fitzsimmons  would  buy  goods 
from  the  company  shop;  his  wife 


sometimes  gave  them  to  Mr 
Luckman's  wife. 

Mr  Peter  Benson,  defending,  said 
that  Mrs  Fitzsimmons  handled  the 
sales  side  of  the  business  but  did 
not  know  at  first  that  the  goods  had 
been  stolen.  Originally  they  sold  goods 
bought  through  the  firm's  shop  but 
when  she  found  out  that  he  was 
stealing  she  continued  to  help  him 
for  the  sake  of  a  quiet  life. 

They  were  both  very  ashamed 
of  their  actions,  Mr  Benson  continued. 
Mr  Fitzsimmons  was  harbouring 
certain  feelings  of  resentment  towards 
Unichem  because  he  felt  that  he  was 
not  being  paid  enough  for  his  new 
job,  which  involved  greater 
responsibilities  and  more  travelling, 
but  no  extra  cash  apart  from  a 
mileage  allowance.  It  was  a  breach 
of  trust  but  the  couple  only  made 
about  £500-£600. 

Mr  Fitzsimmons  was  sentenced  to 
nine  months  imprisonment  on  each 
charge  to  run  concurrently.  His  wife 
was  given  a  three  month  suspended 
prison  sentence  for  two  years.  ■ 

Triplicate  scripts 
meeting  called 

A  meeting  between  representatives  of 
the  medical  and  pharmaceutical 
professions  and  the  Minister  of  State 
(Health)  is  to  be  held  on  February 
12  to  hear  the  Minister's  response  to 
the  request  from  both  professions  that 
an  agreed  repeat  prescription  scheme 
be  introduced  using  triplicate  carbon- 
copy prescriptions. 

The  Pharmaceutical  Services 
Negotiating  Committee's  December 
meeting  also  heard  that  a  letter  had 
been  received  indicating  that  DHSS  is 
now  in  a  position  to  discuss  with 
representatives  of  the  profession  the 
definition  of  "shopping  centre"  as  laid 
down  in  paragraph  3.12  of  the 
document  on  Rational  Location  of 
NHS  Pharmaceutical  Contracts.  ■ 


Chemists'  sales  up 


Retail  sales  of  all  chemists  rose  by 
14  per  cent  in  November  to  an  index 
of  143  (1976  =  100),  according  to 
statistics  issued  by  the  Department 
of  Industry. 

There  was  an  8  per  cent  increase 
in  sales  of  all  businesses  (index  176) 
and  a  2  per  cent  increase  (index  131) 
for  small  businesses  (turnover  less 
than  £1  million  in  1976). 

Large  businesses  were  up  1 1  per 
cent  (index  205)  of  which  co-opera- 
tive societies  increased  sales  by  9  per 
cent  (index  169).  Combined  sales  by 
chemists  and  photographic  dealers  also 
rose  by  9  per  cent  (index  145).  NHS 
receipts  are  not  included.  ■ 
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Whyo 


The  New  Deal 


We  are  the  new  management  team  of 
pharmacists  with  new  ideas  and  we  are 
producing  changes  at  Evans  designed 
to  meet  today s  needs  of  practising 

pharmacists  in  the  field  of  standard 
drugs  and  generics. 
Details  of  these  changes  are 
available  from  our  team  of 
representatives  now  covering  all 
areas  of  the  U.K. 


Evans 


Have  you  seen  your  Evans 
representative  yet? 


Run  by  pharmacists 
for  pharmacists 


Evans  Medical  Limited  891-995  Greenford  Road.  Greenford,  Middlesex  UB6  OHE  Telephone:  01-422  3434 
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University  starts  pilot  script 
monitoring  study 


Southampton  University's  drug 
surveillance  research  unit  last  week 
revealed  its  plans  for  a  pilot  study 
on  prescription  event  monitoring 
(PEM)  of  drugs. 

The  study  is  'in  three  phases.  The 
first  task  will  be  to  establish  a  routine 
in  Which  the  Prescription  Pricing 
Authority  sends  photocopies  of 
prescriptions  for  a  recently-marketed 
drug  to  the  unit  which  Will  compare 
this  group  of  patients  with  an 
equivalent  group  Who  have  taken  an 
older  remedy  for  a  similar  disease. 
The  identity  of  drugs  being  surveyed 
will  not  be  revealed  until  the  number 
of  patients  is  adequate  for  follow-up 
—'in  the  order  of  10,000.  The  unit 
expects  it  may  take  several  months 
to  accumulate  enough  patients  to 
start  the  second  phase. 

In  phase  two  doctors  Will  be 


asked  to  record  any  new  diagnoses  or 
other  "events"  which  have  come  to 
their  attention  in  these  patients.  The 
third  phase  involves  comparisons 
between  the  pattern  of  events  that 
follow  treatment  With  various  drugs. 
The  unit  believes  that  the  practolol 
syndrome,  for  example,  would  have 
been  signalled  simply  by  the  fact  that 
large  numbers  of  patients  had  been 
referred  to  skin  and  eye  departments. 

The  researchers  stress  that  PEM 
is  not  a  substitute  for  the  yellow  card 
system  because  it  is  only  appropriate 
for  a  small  range  of  drugs.  The  unit 
is  an  independent,  non-governmental 
institution,  supported  partly  by  the 
Department  of  Health  and  by 
"unconditional  pledges"  from  the 
pharmaceutical  industry.  It  also 
expects  to  obtain  "brandJbased  support 
from  other  sources."  ■ 


More  toxic  shock 
cases  reported 

Two  more  cases  of  toxic  shock 
syndrome  associated  With  the  use 
of  tampons  have  occurred  in  the  UK. 

Both  cases  were  treated  at 
Addenbrooke's  Hospital,  Cambridge 
towards  the  end  of  last  year.  A 
spokesman  for  the  hospital  said  that 
the  patients  were  young  girls  and  that 
they  exhibited  the  typical  symptoms 
of  TSS — high  fever,  vomiting, 
diarrhoea  and  a  rash.  They  both  made 
complete  recoveries.  No  particular 
brand  of  tampon  was  associated,  he 
said. 

The  first  British  case  of  toxic-shock 
syndrome  was  reported  in  the  British 
Medical  Journal  last  year  (C&D 
November  22,  p849).  ■ 

EP  moves  into  its 
second  edition 

Subscribers  to  the  European 
Pharmacopoeia  should  now  be 
receiving  the  first  instalment  of  the 
second  edition. 

The  British  Pharmacopoeia 
Commission  has  pointed  out  that  the 
monographs  in  the  first  instalment  are 
not  yet  official  and  that  the  date  on 
which  they  come  into  force  has  not 
yet  been  set.  An  entry  Will  be 
included  in  an  Addendum  to  the  1980 
British  Pharmacopoeia  and  in  the 
official  Gazettes  to  advise  Of  this  date. 

Revised  monographs  will  be  brought 
into  effect  on  the  same  date  in  all 


countries  but  individual  countries  may 
adopt  new  monographs  before  the 
official  date.  If  this  happens,  an 
announcement  Will  also  be  made  in  an 
Addendum  and  in  the  Gazettes.  ■ 

Resistant  gonococci 
cause  concern 

A  disturbing  feature  of  1979  was  the 
marked  increase  in  beta-lactamase 
producing  strains  of  gonococci, 
according  to  the  Department  of 
Health's  chief  medical  officer's  report 
published  last  week. 

These  penicillin-resistant  organisms 
are  mostly  imported  into  the  UK  by 
travellers  from  West  Africa, 
especially  Ghana  and  Nigeria,  and 
from  South  East  Asia.  In  1978  only 
31  cases  involving  resistant  strains 
were  detected  whereas  in  1979  the 
number  had  risen  to  104. 

"They  present  a  real  problem  and 
could  under  appropriate  circumstances 
spread  rapidly  in  the  community, 
leading  to  an  epidemic  such  as  has 
recently  been  reported  in  Holland," 
says  the  report.  "The  economic  and 
health  consequences  of  such  an  out- 
break could  be  very  serious  and  a 
constant  watch  needs  to  be  kept 
of  the  situation." 

The  total  number  of  new  cases 
of  gonorrhoea  decreased  slightly  from 
the  previous  year  (from  57,847  to 
56,366)  but  there  was  a  slight  rise 
in  the  number  of  new  cases  of  early 
syphilis  (from  2,774  to  2,854).  There 
was  a  further  increase  in  other 
sexually  transmitted  diseases. 

Whooping  cough  notifications 


remained  high  in  1979  (30,802 
notifications  and  eight  deaths).  Figures 
for  the  previous  two  years  at  over 
83,000  had  been  the  highest  for  nearly 
20  years,  when  the  increase  was  blamed 
on  the  marked  fall  in  vaccination.  In 
1978  this  rate  fell  to  a  new  low  level 
of  31  per  cent  but  the  report  says 
more  recent  figures  suggest  that  the 
numbers  may  be  starting  to  rise  again. 

Six  cases  of  paralytic  poliomyelitis 
were  reported.  Two  were  fathers  of 
recently  vaccinated  children  and 
believed  to  be  contact  vaccine 
associated  cases.  The  report  stresses 
that  unimmunised  parents  should  be 
offered  the  vaccine  when  their 
children  start  the  course. 
"On  the  state  of  the  public  health 
for  the  year  1979",  HMSO,  £6.  ■ 

WESTMINSTER 
REPORT 


Sunday  closing 

A  Private  Members  Bill  to  permit 
local  authorities  to  provide  exemptions 
to  the  present  Sunday  closing 
requirements  was  read  for  the  first 
time  last  week.  The  Bill  also 
rationalises  and  extends  the 
transactions  undertaken  at  such  times 
and  provides  further  protection  for 
employees.  It  is  proposed  to  be  read 
a  second  time  on  February  20. 

Under  £1  items 

Mr  Frank  Dobson  recently  asked  for 
an  estimate  of  the  number,  percentage 
and  total  value  of  NHS  prescriptions 
dispensed  which  cost  less  than  £1.  Sir 
George  Young,  Under  Secretary  for 
Health,  replied  that  such  estimates 
were  not  prepared  routinely  and 
required  a  special  sampling  exercise. 
It  would  only  be  worth  carrying  out 
such  an  exercise  when  the  effects  of 
the  £1  per  prescription  charge  were 
reflected  in  the  data. 

Trial  certificates 

The  Licensing  Authority  will  shortly 
be  consulting  interested  organisations 
about  its  proposals  for  modifying  the 
present  guidelines  on  data  requirements 
for  clinical  trials  certificates. 

This  was  revealed  in  a  written 
answer  from  Dr  Gerard  Vaughan  to  a 
question  recently  asked  by  Mrs  Renee 
Short.  Dr  Vaughan  said  that  the 
working  party  chaired  by  Professor 
Grahame-Smith  had  reported  to  the 
Committee  on  Safety  of  Medicines 
and  the  CSM  had  passed  their 
recommendations  on  to  the  Licensing 
Authority.  ■ 
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TOPICAL  REFLECTIONS 

By  Xrayser 


PC's  fund  closes  at 
around  £20,000 


The  Phoenix  Club  for  the  disabled 
have  donated  £152  to  the 
Pharmaceutical  Society's  fund  in  aid 
of  PC  Frank  O'Neill's  widow. 

The  money  was  raised  from  a 
sponsored  jog  held  by  the  Phoenix 
Club  on  Canvey  Island  on  January  1. 
When  the  organiser  heard  about  the 
fund  he  approached  Mr  Miall  James, 
a  retail  pharmacist  on  Canvey  Island, 
and  offered  to  donate  half  the 
proceedings  through  him. 
□  The  fund  has  now  closed  and 
contributions  stood  at  £19,367  as  C&D 
went  to  press.  However  the  final 
amount  should  be  somewhat  larger.  ■ 


News  in  brief 


■  The  Health  and  Safety  Executive 
has  published  a  poster  on  phenol 
poisoning  (cautionary  notice  SHW29, 
HMSO,  £0.75).  It  advises  on  first  aid 
treatment  when  phenol  is  swallowed 
or  comes  into  contact  with  the  skin 
or  eyes. 

■  The  retail  price  index  for  November 
was  274.1  (1974=100).  This  represents 
an  increase  of  0.8  per  cent  on  October 
1980  and  of  15.3  per  cent  on  November 
1979.  That  for  December  was  275.6 — 
an  increase  of  0.5  per  cent  on 
November  and  of  15.1  per  cent  on 
December  1979. 

■  Mr  Geoff  Watts,  presenter  of  the 
BBC  Radio  4  programme  "Medicine 
now,"  has  won  the  first  Medical 
Journalists  Association/SK&F  Radio 
Award.  The  prize  was  £1,000.  He  was 
judged  to  be  responsible  for  the  radio 
programme  which  did  most  to  improve 
the  understanding  of  medical  science 
in  1980. 


Deaths 


Archer.  On  January  15,  Mrs  Maureen 
Mary  Archer,  chairman  and  managing 
director,  Gerhard!  Pharmaceuticals, 
Thornton  House,  Hook  Road, 
Surbiton,  Surrey.  Mrs  Archer  had 
been  running  Gerhardt  since  the  death 
of  her  husband,  Roy  Archer,  in  1975. 
Her  daughters,  Carolyn  and  Penelope, 
Will  carry  on  the  business  as  usual. 
Hall.  On  January  9,  Mr  Thomas 
Arthur  Hall,  MPSNI,  52  Ormonde 
Park,  Belfast.  Mr  Hall  registered  in 
December  1928  and  had  just  retired 
from  business  at  8  Clifton  Street, 
Belfast.  His  son,  William  Alexander 
Hall  is  also  a  pharmacist  and  works 
at  King's  Lynn,  Norfolk. 
Huntley.  On  January  11,  Mr 
Frederick  Colling  Huntley,  MPS, 
Ardene,  Logiealmond,  Perth.  Mr 
Huntley  registered  in  1922. 


Economics 


I  have  been  looking  at  my  business. 
"Again?"  you  ask,  and  I  have  to 
allow  that  I  seem  to  do  precious  little 
else  in  these  difficult  post-Christmas, 
depression  days.  But  what  with 
Graham  Walker's  article  recently, 
Eric  Jensen  presenting  a  series  on 
pharmacy  economics  (and  not 
forgetting  the  words  of  wisdom  from 
J.  Barrie  Thompson  from  his  elevated 
dispensary),  it  looks  as  though  we  are 
being  prodded  into  some  better 
understanding  of  the  factors  governing 
our  businesses. 

And  yet  when  I  last  sat  down  to 
do  some  analysis  of  turnover  in 
relation  to  categories  of  goods  and 
the  shelf  space  of  floor  area  required, 
I  was  left  with  many  conflicting 
revelations.  I  discovered,  for  instance, 
that  my  D&P  accounted  for  20  per 
cent  of  my  retail  turnover,  but  took 
up  the  space  of  one  drawer,  one 
notepad  on  the  counter,  and  a  couple 
of  shelves  for  photo-albums  and 
frames.  Camera  sales,  annually, 
including  projectors  and  all 
equipment,  produced  less  than  2 
per  cent  of  turnover,  but  required 
four  shelves,  one  wall  cabinet,  one 
counter  unit,  and  a  permanent  Window 
display. 

From  this  one  would  be  led  to 
conclude  that  I've  got  things  back  to 
front,  but  it  just  isn't  so  because  my 
substantial  D&P  has  quite  accurately 
reflected  my  investment  in  equipment, 
which  I  reckon  now  is  seen  by 
customers  as  a  signal  indicating  that 
"this  guy  knows  something  about 
photography  .  .  .  We'll  take  our  films 
in  here  to  be  processed".  At  least, 
that's  the  hoped-for  chain  response. 
In  other  words  I  think  there  is  a  good 
deal  more  to  trading  than  totting  up 
your  square  footage  and  calculating 
your  profit  per  foot  per  item. 


Right  man 


I  have  always  found  the  most 
difficult  job  in  starting  or  taking  over 
a  business  lies  in  assessing  correctly 
exactly  what  the  customers  want  to 
buy  in  your  shop,  and  then  showing 
them  by  signs — subtle  and  obvious — 
that  you  are  the  right  man  to  come 
to.  Assuming  that  we  never  get  tired, 
always  have  perfect  staff,  and,  most 
important  of  all,  have  a  good  site,  it 
might  be  assumed  that  the  pharmacist 
trained  in  store  management  should 


be  able  to  beaver  away  and  make  a 
jolly  good  living,  if  not  a  fortune. 
But  until  we  are  able  to  live  and 
practise  in  the  security  of  a  controlled 
distribution  of  pharmacies,  this  is 
only  a  half-truth.  For  although  we 
may  train  ourselves  to  extract  the 
most  from  any  situation,  our 
opportunity  to  do  this  is  at  the  mercy 
of  factors  beyond  our  control  and 
is  at  present  pure  luck. 

With  a  Government  dedicated  to 
letting  free  market  forces  determine 
the  shape  of  industry  and  commerce, 
it  is  timely  now  to  quote  the  second 
paragraph  of  Mr  Jensen's  last  article 
in  which  he  says:  "Under  perfect  free 
market  conditions  (a  theoretical 
concept)  prices  are  determined  by  the 
interplay  of  supply  and  demand:  In 
practice  such  conditions  are  rarely 
if  ever  found  and  various  constraints 
— legal,  ethical,  political,  etc,  operate". 

If  we,  constrained  by  many 
pressures,  are  to  find  a  secure  future 
there  can  be  little  doubt  that 
pharmacists,  whether  representing 
company,  Co-op,  or  independent,  must 
combine  to  form  a  strong  and  united 
pressure  group  to  resist  the  erosion 
of  our  specialist  position  by  market 
or  other  professional  forces.  A  matter 
of  economics? 


Sunburnt 


I  thought  I  had  a  rotten  sales  record 
for  sun  preps  last  year,  but  looking 
through  the  stock  found  there  wasn't 
as  much  left  over  as  I  thought. 
Probably  about  a  fifth  of  my  purchases 
which  represents  all  the  extra  bonuses 
and  profit  I  had  hoped  to  make.  In 
addition,  the  cost  of  the  money  tied 
up  (at  22  per  cent)  must  have  wiped 
out  some  of  the  basic  margin,  because 
I  will  have  held  it  for  twelve  months 
before  having  a  chance  to  sell  again. 

I'm  cutting  the  range  this  year  to 
Bergasol,  a  little  Vichy  since  I  have 
to  support  it,  Nivea  and  Uvistat.  I 
gave  Ambre  Solaire  a  miss  a  couple 
of  years  ago  and  never  lost  a  sale  and 
think  I'll  do  the  same  again  in  favour 
of  a  dump-bin  bargain  from  someone 
like  Cupal  or  Pickles  since  in  my  area 
I  think  there  will  be  a  demand  for  a 
lower-priced  cream  or  lotion.  ...  I 
have  to  trust  that  my  response  to  the 
economics  of  1981  is  right!  ■ 
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Show  your  insulin 
customers  the  new 

Upl  Plastipak  1ml  syringe 
with  the 

MICRO-FINEneedle. 


It'll  mean  extra  business 
for  your  pharmacy 

Now  your  insulin  customers  can 
experience  the  most  comfortable, 
convenient  and  accurate  injections  ever. 
Once  they  have  tried  the  new  attached 
27G  Vi"  MICRO-FINE  needle,  they're 
unlikely  to  go  back  to  older  syringes, 
and  it's  a  product  you  can  recommend 
with  full  professional  confidence. 

Retail  price  only  £M0 
for  a  pack  of  10  syringes 


A 


Unsurpassed  Comfort 

The  unique  HSl  Plastipacklml  syringe  provides 
unsurpassed  injection  comfort  because  every  syringe 
has  the  permanently  attached  MICRO-FINE  needle... 
measurably  thinner  than  any  other  insulin  syringe 
needle  you  can  get.  And  the  thinner  the  needle,  the 
easier  the  injection. 

And,  an  exclusive  B-D  process  treats  the  MICRO-FINE 
needle  with  a  unique  dual-ingredient  lubrication 
formula  for  the  smoothest  injections  ever. 

Unsurpassed  Accuracy 

The  Ed]  Plastipak  1ml  syringe  provides  unsurpassed 
accuracy  in  addition  to  unsurpassed  comfort.  The 
scale  markings  are  clear,  precise  and  easy  to  read  for 
greater  protection  against  possible  dosage  error. 

Unsurpassed  Convenience 

The  Ed]  Plastipak  1ml  syringe  is  guaranteed  sterile. 
There's  no  boiling  and  no  concern  about  maintaining 
sterility. . .  no  breakage ...  no  bulky  carrying  case. 
Easily  and  safely  slips  into  pocket  or  purse  for  travelling. 

BD,  Plastipak  and  MICRO-FINE  are  trademarks  ot  Becton  Dickinson  and  Company. 


FOR  COMFORT,  CONFIDENCE  AND  CONVENIENCE 
MORE  INSULIN  USERS  THROUGHOUT  THE  WORLD 
RELY  ON  B-D  THAN  ANY  OTHER  INSULIN  SYRINGE. 

SUPPORT  FOR  THE  PHARMACY 

Advertising 

This  year  we  are  intensifying  our  campaign  to  reach 
diabetics,  through  mass-market  consumer  media. 
Our  promotion  to  hospitals  and  doctors  will  also  be 
increased.  Our  aim  is  to  stimulate  business  for  the 
pharmacy,  particularly  from  new  diabetics. 

Displays 

Show  all  your  insulin  customers  that  you  stock  Plastipak 
by  using  our  shelf  badge  and  versatile  plastic  sticker. 


sterile  interior  1  ml.  insulin  syringe 
with  the  new  27G  1/2"  MICRO-FINE  needle 


BECTON 

DICKINSON 


Becton  Dickinson  UK  Limited, 

York  House,  Empire  Way,  Wembley,  Middx.  HA9  OPS. Telephone:  01-903  6544. 


COUNTERPOINTS 


Bonjela  set  for 
promising  year 

Bonjela  now  boasts  a  redesigned  pack 
and  that  coupled  with  the  fresh  POS 
unit  and  the  planned  advertising  in  the 
women's  and  mother/baby  Press, 
Reckitts  anticipate  will  encourage 
"increased  OTC  sales  and  a  promising 
year  for  Bonjela. 

"Bonjela  is  already  way  out  in  front 
as  brand  leader  in  the  £3m  at  MSP 
oral  lesion  preparations  market,  but 
we  want  to  expand  our  share  of  the 
market  still  more." 

The  48  piece  counter  merchandiser 
is  available  from  Reckitt  &  Colman 
Products  Ltd,  Pharmaceutical  Division, 
Dansom  Lane,  Hull  HU8  8DD.  ■ 


Dentinox  drops 


Dentinox  infant  colic  drops  (C&D, 
January  10,  p38)  are  in  outers  of  12 
and  not  six  as  stated.  The  products 
are  pharmacy  sale  only.  ■ 


PRESCRIPTION 
SPECIALITIES 


Idoxuridine  for 
severe  herpes  zoster 

Ferring  Pharmaceuticals  are 
introducing  two  strengths  of 
idoxuridine  in  dimethyl  sulphoxide. 

Although  other  brands  of  5  per 
cent  strengths  are  already  being 
marketed,  this  is  the  first  time  that  a 
40  per  cent  preparation  for  the 
treatment  of  severe  cutaneous  herpes 
zoster  has  been  available  in  the  UK. 


Iduridin 


Manufacturer  Ferring  Pharmaceuticals 
Ltd,  11  Mount  Road,  Feltham, 
Middlesex  TW13  6JG.  Distributed 
by  Nordic  Pharmaceuticals  Ltd,  7 
York  Street,  Twickenham,  Middlesex 
Description  Clear  colourless  solution 
of  idoxuridine  5  per  cent  or  40  per 
cent  in  dimethyl  sulphoxide 
Indications  The  5  per  cent  strength  is 
for  treatment  of  herpes  simplex  and 


herpes  zoster:  Iduridin  40  per  cent 
is  solely  for  the  treatment  of  severe 
cutaneous  herpes  zoster  infections 
Dosage  Iduridin  5  per  cent  should  be 
applied  to  the  lesions  and  the 
surrounding  reddened  areas  four  times 
daily.  In  severe  cases  of  herpes 
zoster,  the  40  per  cent  solution  can 
be  applied  on  plain  lint,  retained 
over  the  whole  of  the  affected 
dermatone  and  changed  every  24 
hours.  In  milder  cases  and  in  herpes 
simplex  infections,  the  5  per  cent 
solution  can  be  applied  directly  to  the 
skin.  Best  results  are  obtained  if 
treatment  is  started  within  a  few  days 
of  the  symptoms  appearing,  preferably 
within  48  hours.  Duration  of  treatment 
should  be  restricted  to  four  days. 
Not  recommended  for  under  12's. 
Contraindications  Pregnancy. 
Hypersensitivity  to  idoxuridine  or 
dimethyl  sulphoxide  and  in  patients 
prone  to  dermographia 
Precautions  Contact  with  the  eyes 
should  be  avoided.  If  the  product 
does  enter  the  eyes  it  should  be 
removed  by  washing  out  With  water. 
Remaining  solution  should  be 
carefully  discarded  after  treatment. 
Iduridin  may  affect  some  materials 
and  contact  with  printed  cotton  and 
certain  synthetic  fabrics  should  be 
avoided 

Side  effects  A  tingling  sensation  on 
application  and  an  unusual  taste  may 
be  noticed;  these  are  transient  effects 
Pharmaceutical  precautions  Store  at 
room  temperature.  At  low 
temperatures  crystals  may  appear 
which  can  be  redissolved  on  gentle 
warming 

Packs  5ml  vials  with  applicator  (5  per 
cent  £4.90;  40  per  cent  £19).  20ml 
vials  with  dropper  (40  per  cent  only 
£39 — all  prices  trade) 
Supply  restrictions  Prescription  only 
Issued  January  1981  ■ 


Rythmodan  Retard 


Manufacturer  Roussel  Laboratories 
Ltd,  Roussel  House.  Wembley  Park, 
Middlesex 

Description  White,  circular,  biconvex, 
film-coated  tablets  12mm  in  diameter, 
with  a  breakline.  marked  "RY"  and 
"R"  on  one  side  With  the  company 
logo  on  the  reverse.  Each  tablet 
contains  disopyramide  phosphate 
equivalent  to  disopyramide  base  250mg 
in  a  sustained  release  formulation 
Indications  Prevention  and  control  of 
a  wide  range  of  cardiac  arrhythmias 
Dosage  One  to  one  and  a  half  tablets 
twice  daily  for  stabilised  patients  or 


those  receiving  disopyramide  for  the 
first  time.  Tablets  should  be  swallowed 
whole.  Patients  being  transferred  from 
intravenous  Rythmodan  therapy 
should  be  stabilised  on  conventional 
capsules  for  the  first  24  hours 
Contraindications,  precautions  etc  As 
for  other  disopyramide  preparations 
Packs  100  (£18  trade) 
Supply  restrictions  Prescription  only 
Issued  January  1981  ■ 


Tedral  orders 


Orders  for  Tedral  and  Tedral  SA 
tablets  will  now  be  supplied  with  a 
reformulated  product  which  does  not 
contain  phenobarbitone.  The  strengths 
of  the  other  ingredients,  anhydrous 
theophylline  and  ephedrine 
hydrochloride  remain  unchanged,  as 
does  the  price  structure  for  all  packs. 

Reformulated  tablets  can  be 
distinguished  by  the  product  name 
on  one  side  of  the  tablet.  William  R. 
Warner  &  Co  Ltd,  Usk  Road, 
Pontypool,  Gwent,  NP4  0YH.  ■ 


Suscardia  change 


Pharmax  are  changing  the  name  of 
Suscardia  injection  to  Saventrine  IV 
to  make  it  consistent  with  their  oral 
presentation  of  isoprenaline.  From 
March  1,  all  packaging  will  carry  the 
new  name  followed  by  the  statement 
"formerly  Suscardia".  Pharmax  Ltd, 
Bourne  Road,  Bexley,  Kent.  ■ 


Brizin  discontinued 


Beecham  are  discontinuing  Brizin 
tablets  because  of  declining  demand. 
Orders  will  still  be  met  out  of  current 
stocks  which  are  expected  to  last  until 
the  middle  of  February.  Beecham 
Research  Laboratories,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex  TW8  9BD.  ■ 


Insidon  withdrawn 


Geigy  are  withdrawing  Insidon  tablets 
from  the  UK  market  when  current 
stocks  are  exhausted.  This  is  estimated 
to  be  at  the  end  of  February.  The 
product  will  continue  to  be  marketed 
in  the  Republic  of  Ireland.  Geigy 
Pharmaceuticals,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH12  4AB.  ■ 
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COUNTERPOINTS 


Heinz  enter  dried  baby 
foods  market 


Heinz  are  launching  a  range  of  dried 
baby  foods  in  18  varieties — nine 
savouries  and  nine  desserts. 

The  Heinz  First  Weaning  Food 
range  is  intended  as  a  gentle 
introduction  to  solids  before 
progressing  on  to  strained  and  junior 
foods.  The  range  is  gluten-free  and 
contains  no  artificial  flavourings, 
colourings  or  preservatives. 

The  foods  are  packed  in  resealable 
plastic  containers,  shrink-wrapped  in 
dozens.  Mothers  add  water  or  milk 
and  each  pack  (£0.271)  gives  four  to 
six  servings. 


Advertising  support 

First  Weaning  Food  will  feature 
in  all  advertising  of  the  Heinz  baby 
food  range,  starting  at  the  end  of 
February  with  a  television  campaign 
in  ail  areas  except  Ulster  and  the 
Channel  Islands.  Full  colour  double- 
page  spreads  will  appear  through 
March  and  April  in  Health  Visitor, 
Midwife,  Health  Visitor  and 
Community  Nurse,  Nursery  World, 
Mother  &  Baby,  Mother,  Parents, 


Trade  competition 
and  toy  offer 


Cow  &  Gate  products  ordered  provided 
the  total  order  includes  at  least  two 
cases  of  milk.  There  is  no  limit  on 
the  number  of  attempts. 


Woman's  Weekly  Woman,  Woman's 
Own,  and  Woman  &  Home.  Over  one 
million  sample  sachets  will  be 
distributed  through  health  clinics  and 
Bounty  bags,  and  samples  will  be 
supplied  to  every  health  visitor  in  the 
UK  during  February. 

Heinz  believe  their  new  product 
will  capture  35  per  cent  of  the  dried 
baby  food  market,  which  now  claims 
almost  27  per  cent  volume  share  of 
babymeals.  H.  J.  Heinz  Co  Ltd, 
Hayes  Park,  Hayes,  Middlesex.  ■ 


To  enter,  pharmacists  must  use 
the  special  order  form  which  offers 
the  following  prizes:  Video  cassette 
recorder  (star  prize),  tool  kit  or 
solarium,  food  processor  or  mono 
portable  television,  micro  recorder  or 
sun  lamp,  teasmade  or  barbecue, 
Space  Invader  game  or  facial  sauna, 
hair  dryer  or  camera,  car  vacuum 
cleaner  or  make-up  mirror,  soft  toy 
or  executive  toy.  A  similar  competition 
is  also  being  run  with  wholesalers. 

Information  on  the  consumer  offer 
is  being  communicated  in  milk  packs 
and  on  POS  material  which  includes 
leaflet  pads  and  application  forms. 
Clinic  posters  and  post  box  stickers 
are  also  available  to  health  visitors. 
Cow  &  Gate  Ltd,  Trowbridge,  Wilts.  ■ 


Neutrogena  additions 


Four  new  additions  are  to  be  made 
to  the  Neutrogena  range.  They  are 
sesame  seed  body  oil  (£4.50),  bath  gel 
(£3.95),  hand  and  skin  lotion  (£2.25) 
and  solid  shampoo  (£0.95).  Neutrogena 
(UK)  Ltd,  2  Mansfield  Road,  South 
Croydon,  Surrey  CR2  6 AH.  ■ 


Bayer  to  promote 
Bayfresh  rose 

Bayer  are  to  support  Bayfresh,  their 
rose-shaped  air  freshener,  with  a 
£700,000  advertising  and  promotional 
spend.  Starting  in  February  there 
will  be  two  promotions  backing  up  a 
£250,000  burst  of  television 
advertising. 

Before  the  advertising  breaks  one 
million  Rediffusion  subscribers  will  be 
sent  a  booklet  of  coupons  which 
includes  a  5p  coupon  redeemable 
against  a  Bayfresh  rose.  Also,  the 
February  7  issue  of  Woman's  Realm 
will  carry  a  feature  on  air  fresheners 
and  a  coupon.  The  first  4,000  readers 
to  return  the  coupon  will  receive  a 
free  Bayfresh  rose. 

The  total  investment  in  television 
advertising  during  1981  will  be 
£500,000,  say  Bayer,  with  half  being 
spent  in  a  six-week  period  starting 
March  1.  The  commercial  used  for 
the  launch  last  year  will  be  screened 
in  a  further  burst  during  lune  and 
July.  Other  activity  includes  women's 
Press  advertising  and  promotions. 

Bayer  predict  the  air  freshener 
market  will  again  show  healthy  growth 
in  1981  and  expect  sales  to  be  worth 
£26  million,  compared  with  £22 
million  last  year.  For  1980  they 
are  claiming  an  1 1  per  cent  share 
of  the  market. 

Richard  Hart,  senior  product 
manager  for  Bayer  consumer  products 
division,  says:  "The  market  was 
fiercely  competitive  last  year,  with 
Bayfresh  being  the  first  of  three 
major  launches  in  the  slow  release 
sector,  and  providing  the  impetus 
for  dramatic  growth."  Bayer  UK  Ltd, 
Consumer  Products  Division,  London 
Road,  Burgess  Hill,  West  Sussex 
RH15  9RD.  ■ 


Cash  and  carry  packs 


Wilkinson  Sword  are  launching  the 
first  complete  range  of  packs 
specifically  designed  for  the  cash  & 
carry  trade. 

ATI  the  company's  major  blade  and 
razor  products  will  now  be  available 
in  bags  containing  a  small  number 
of  packs.  Blades  will  be  in  bags 
containing  ten  packs,  with  one  free 
extra  pack  to  each  bag  in  February 
Razor  sets  will  be  packed  five  to  a 
bag  and  there  will  be  five  bags  per 
outer,  for  both.  Wilkinson  Sword  Ltd, 
Sword  House,  Totteridge  Road,  High 
Wycombe,  Bucks  HP13  6EJ.  ■ 


Cow  and  Gate  are  running  a 
promotion  of  free  Kiddicraft  toys  for 
consumers  and  a  competition  in  which 
pharmacists  can  Win  75  prizes. 

The  toys  have  been  selected  to 
appeal  to  children  between  three 
months  and  two  years.  Each  is 
available  free  in  exchange  for  an 
appropriate  number  of  labels  and 
pack  tops  from  at  least  three  different 
Cow  &  Gate  products.  As  an 
alternative  to  claiming  toys  for  their 
own  children,  mothers  may  donate 
their  pack  tops  to  local  clinics  which 
can  then  distribute  free  toys  to 
hospitals,  play  groups  or  other 
charities.  The  offer  runs  until 
December  31. 

The  trade  competition  runs  until 
March  31  and  pharmacists  must 
estimate  the  age  of  the  Cow  &  Gate 
baby  on  the  entry  form.  One  attempt 
can  be  made  with  every  five  cases  of 
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NURDlNiPEACOCK 

The  Cash  and  Carry  Wholesalers 

Head  Office:  Bushey  Road,  Raynes  Park,  London  SW20  OJJ 


(» ■IIL\i:HMI()>IIM{i:  \!  I  V 


«  clear-tear 


PRODUCT 

SIZE 

COST 

M.R.P. 

R.S.P. 

PROFIT  ON 
RETURN 

Silvikrin  Hairspray 

12  x  standard 

£3.65 

69p 

44p 

20.4% 

Silvikrin  Shampoo 

12  x  medium 

£2.62 

32p 

21.5% 

Macleans  Toothpaste 

12  x  standard 

£1.77 

41 P 

211/2p 

21% 

Macleans  Toothpaste 

12  x  large 

£2.58 

60p 

31  p 

20.2% 

Mr.  Sheen  (15%  extra  content) 

12  x  205g 

£4.47 

72p 

54p 

20.6% 

Camay 

12 x bath 

£1.75 

20p 

16.7% 

Aspro  Clear 

36  x  4's 

£2.78 

16p 

44.4% 

Aspro  Clear 

6  x  16's 

£1.42 

49p 

44.4% 

i 


IF  YOU  ARE  NOT  ALREADY  A 
REGISTERED  CUSTOMER 
AND  WOULD  LIKE  FURTHER 
DETAILS  -  COMPLETE  AND 
POST  THIS  COUPON 


r 


To :  MR.  R.  BEVIS,  NURDIN  &  PEACOCK  LTD.,  || 
FREEPOST,  LONDON,  SW20  9BR. 

I  am  interested  in  becoming  an  N  &  P  registered  customer,  would  you  please  send  me  details  || 


OFFERS  AVAILABLE  FROM  26th  JANUARY 
UNTIL  13th  FEBRUARY,  1981 


I 

!  I 


Trading  as  . 


Address  . 


•CD  24/1 


ALL  OUR  OFFERS  ARE  SUBJECT  TO  AVAILABILITY  AND  VAT  WHERE  APPLICABLE 


ALDERSMOT 

Tel  Aldershot  (0252) 

313056/9/0 

AVONMOUTH 

Tel  Avonmooth  (02  "2 

B255S1 

BARNHAM 

Tel  Yapton  (0243) 
552628 


BRIGHTON 

Tel  Brighton  (02/3) 


CHATHAM 

Tel  Medway  (0634| 


CHRISTCHURCH 

Tel  ChnslchUfch(0202) 

462071 


COWES 

Tel  Cowes  10983] 
296511 

DAGENH AM 

Tel  01-592  7839 
593  3501 
595  7497 


EASTLEIGH 
Tel  Southampt 
610816' 7/8/9 


IPSWICH 

Tel  lpswich{0473) 
59059 


LOWESTOFT 

Tel  Lowestott  (05021 

65168 

LUTON 

Tei  Luton (0582) 
583366 

NORTHAMPTON 

Tel  Northampton  (0604) 

53012 


NORWICH 

Tel  Norwich  (0603) 

49029 

NOTTINGHAM 

Tel  No:imgnam(0&02) 

869678/9 

PETERBOROUGH 

Tel  Peterborough  (0733) 

231941 


Plymouth 

Tel  Plymouth! 

708H1/2' 3 

PORTSMOUTH 
Tel  Portsmoul 
63563 


SOUTHENO 
Tel  Southent 

3263*1/2 


STAINES 

Tei  Siames(8it 

52515 

WAL Th AM  ABBE  V 
Tei  Lea  Vai'e*  [9j 

7'5i5 

WATFORD 

Tei  Wattor0j92i 

43903 


We  do  not  compete  with  our  customers  - 
we  neither  own  nor  control  any  retaU  shops. 
We  neither  wish  nor  Intend  to  serve  members  of  the  general  DubMc. 


Winter's  bad  enough  for  your 
customers  without  them  getting 
coughs. 

Particularly  the  kind  that  feels  as 
though  it's  moved  in  for  good. 

So  help  them  get  hold  of  it, 
control  it  and  kill  it  with  medicine  that's 
bigger  than  the  cough. 

Give  them  the  Famel  treatment. 

If  it's  a  tight  chesty  cough,  our  new 
pleasant-to-the-palate  Famel 
Expectorant  loosens  phlegm  and 
eases  breathing. 

For  coughs  that  accompany 
colds,  our  not-so-pleasant  tasting 


Famel  Original  (unchanged)  gets  the 
better  of  the  cough  and  also  helps  witf 
the  congestion. 

For  dry  tickly  coughs  that  also 
irritate  like  mad,  Famel  Linctus  soon 
makes  them  go  away. 

Three  kinds  of  Famel.  Strong 
medicine  for  three  kinds  of  cough. 

And  that's  not  all. 

The  Famel  story  is  well  told  on 
television,  for  the  first  time  ever 

We're  spending  our  money  to 
support  you  when  winter's  at  its  worst, 
when  coughs  are  much  in  evidence. 

Coughing  customers  will  be 


JIGGER  THAN  YOU  ARE, 
JIGGER  THAN  YOUR  COUGH. 


moving  in  the  direction  of  our  Famel 
display 

Your  wholesaler  has  all  the  Famel 
you  need.  And  he's  got  a  special  price 
on  Famel  to  make  your  profits  bigger 
than  they've  been  before. 

For  the  full  Famel  story  telephone 
0256  57272.  Or  write  to  Optrex, 
City  Wall  House,  Basing  View, 
Basingstoke. 


£pect0Rant 


Expectorant,  Original  and  Linctus. 


f  I 

A 
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1981  is  the  year  Dentu-Creme  makes  an  electric  return  on  the  nation's 
TV  screens.  In  a  £300,000  campaign  that  has  to  be  the  most  ambitious  ever  seen 
for  a  denture  toothpaste.  And  its  not  just  visually  exciting. 

With  its  emphasis  on  stain  removal,  freshness  and  economy  Dentu-Creme 
delivers  everything  your  customers  say  they  want  from  the  ideal  denture  cleaner. 

Well  also  be  giving  the  biggest  trade  bonus  we've  ever  offered.  Just  in 
time  to  stock  up  before  our  campaign  breaks  on  February  1st.  Ask  your  Stafford- 
Miller  representative  about  it. 

Get  ready  for  the  big  boom  we'll  be  generating. 


Farley  roll  out  two-stage 
meal  replacement 

Farley  Health  Products  are  entering 
the  slimming  market  with  a  two-stage 
meal  replacement  called  Lessen  One 
(£3.70)  and  Lessen  Two  (£3.95). 

The  product  is  being  launched  in 
three  television  areas — Granada,  ATV 
and  London — which  together  are  said 
to  cover  more  than  60  per  cent  of  the 
UK's  estimated  11  million  slimmers. 
Wider  distribution  is  planned  for  later 
this  year. 

The  television  campaign,  worth 
£401,000,  will  run  for  four  weeks 
starting  February  23  and  for  three 
weeks  in  June.  A  £14,000  consumer 
Press  campaign  features  full-colour, 
double-page  advertisements  in 
Successful  Slimming  for  April/May 
and  June/ July,  Slimming  magazine 
for  March/April  and  May/June,  and 
Slimmer  for  April/May  and  June/ 
July,  with  further  activity  in  July/ 
August. 

Lessen  One  and  Two  offer  both 
a  drink  and  a  biscuit  in  one  meal, 
as  Farley  believe  most  people  think 
a  meal  should  consist  of  something 
to  eat  and  something  to  drink  so  feel 
a  sense  of  deprivation  with 
replacements  that  offer  only  one  or 
the  other. 

Lessen  One  consists  of  10  drinks, 
to  be  made  up  with  water,  and  10 
bran  biscuits.  A  drink  and  a  biscuit 
provide  150  calories  and  Farley 
recommend  replacing  two  meals  a 
day  for  five  days. 

A  Lessen  Two  pack  contains  10 
drinks  and  20  bran  biscuits.  A  meal 
provides  250  calories  and,  when  used 
to  replace  one  meal  a  day  for  10  days, 
offers  a  more  gradual  weight  loss  or 
a  means  to  stay  slim  after  a  course 
of  Lessen  One.  The  "normal"  meals 
should  be  restricted  to  500  calories. 


Trade  bonuses 


For  the  first  time,  the  company  is 
using  a  team  of  merchandising  girls 
to  deliver  stock  and  set  up  displays, 
following  the  initial  selling  call  of  the 
representatives.  POS  material  consists 
of  a  floor  unit  holding  24  packs,  a 
window  sticker,  and  shelf-edge  strips 
that  act  as  dispensers  for  "Slim  and 
stay  slim"  leaflets. 

While  stocks  are  available  through 
wholesalers,  Farley  recommend  that 
pharmacists  make  initial  purchases 
through  representatives  to  take 
advantage  of  the  trade  bonuses  that 


will  allow  them  to  cut  up  to  10-15 
per  cent  off  the  retail  price. 

Other  trade  incentives  are  the 
chance  to  win  a  home  video  (three  in 
each  television  region)  or  a  Toshiba 
digital  alarm  in  a  draw  for  stockists 
who  undertake  to  display  the  floor 
unit  for  six  weeks.  Any  stockist 
displaying  a  floor  unit  for  any  length 
of  time  will  receive  a  free  Lessen 
pendant  pen.  A  competition  for  sales 
assistants  offers  a  £600  holiday  for 
two  in  the  Greek  islands. 

Packs  of  both  Lessen  One  and  Two 
initially  carry  a  coupon  worth  £0.35 
off  the  purchase  of  Lessen  Two. 
Lessen  One  includes  a  calendar  with 
meal  suggestions  of  250  and  500 
calories  and  in  Lessen  Two  is  an 
offer  of  recipe  cards. 

Farley  Health  Products  say  that 
the  meal  replacement  market  was 
worth  £14m  in  1979  but  was  fairly 
static  last  year  because  there  were 
few  new  products  backed  by  heavy 
advertising  support.  They  expect  the 
1981  figure  to  reach  £15m.  Farley 
Health  Products  Ltd,  Ton  Lane, 
Plymouth  PL3  5UA.  ■ 

February  supersavers 

The  Sangers  Supersavers  for  February 
are  Alberto  V05  conditioner,  Branslim 
tablets.  Brut  33  splash-on,  Camay, 
Complan,  Fenjal,  Gillette  Gil 
cartridges,  Harmony,  Head  & 
Shoulders,  Johnsons  baby  powder, 
Libresse  Pennywise,  Macleans,  Scotties, 
Silvikrin  hairspray  and  Wilkinson 
Handy  and  Swivel  razors. 

Also  available  are  discounts  on 
Scholl  sandals  ordered  before  March 
14.  The  discounts  are  5  per  cent  off 
trade  with  20  pairs  ordered,  1\  per 
cent  with  40  pairs  and  10  per  cent  off 
90  pairs.  Sangers  Pharmaceuticals, 
Cinema  House,  225  Oxford  Street, 
London  W1R  1AE.  ■ 


Trade  offers  from 
Pharmagen 

Two  trade  offers  are  being  given  on 
products  distributed  by  Pharmagen. 

Mayfair  Chemicals  have  a 
pre-season  offer  on  February  orders 
of  Enterosan  so  that  retailers  can 
stock  up  before  the  Press  campaign 
due  to  begin  in  April. 

Allergan  also  have  a  promotion 
on  Prefrin  eyedrops.  Both  products 
are  available  through  the  normal 
wholesalers  and  POS  material  is 
available.  Pharmagen  Ltd,  Chapel 
Street,  Runcorn,  Cheshire.  ■ 

Hedex  campaign 

A  three  week  national  television 
advertising  campaign  for  Hedex 
begins  on  February  9.  This  is  the  first 
burst  in  a  £}  million  planned 
advertising  spend  during  1981.  Sterling 
Health  claim  that  sterling  consumer 
sales  of  Hedex  rose  42  per  cent  during 
1980.  Sterling  Health,  Surbiton, 
Surrey  KT6  4PH.  ■ 


ON 

TV 

NEXT 

WEEK 

Ln,  So,  Sc 
All  areas 
All  areas 
All  areas 
Sc 


Alka  Seltzer: 
Ajax  cream  cleanser: 
All  Clear  shampoo: 
Anadin: 
Askit  powders: 
Beechams  powders: 

All  except  M,  WW,  We 
Beechams  powders  mentholated 

M,  WW,  We 

Clearasil  Clearguard  cream: 

Ln,  M,  Lc,  Y,  So,  NE 
Coldrex:  All  except  Lc 

Combe  Odor-Eaters:  All  areas 

Complan  natural:  NE,  Y 

Equalia:  A 
Fennings  Little  Healers  Lc 
Gibbs  SR:  All  areas 

Haliborange:  Ln,  Y,  Sc,  NE 

Harmony  hairspray:  All  areas 

Limmits  Spray  &  Fry:  All  areas 

Listermint:  All  except  Ln 

Mac  lozenges:  M,  WW,  So,  A,  We 

Mudd  cleanser:  Ln 
Night  Nurse:  All  areas 

Scholl  thermal  insoles:  All  areas 

Setlers:  All  except  E 

Sucrets:  WW 
Sunsilk  shampoo:  All  areas 

TCP:  All  areas 

Veno's  adult  formula:  Sc 
Vicks  Medinite:  So,  Sc,  G 

Vitaplus  multivitamins:       M,  Lc,  Y,  NE 
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COUNTERPOINTS 


Mudd  skin  products  go  national 
after  Trident  test-launch 


Mudd  skin  products  are  being 
nationally  advertised  in  the  women's 
Press  and  on  television  in  the  London 
area. 

Television  advertising  breaks  on 
January  26  for  a  week  and  will  be 
repeated  in  February,  March  and 


April.  A  30-second  commercial  shows 
a  woman  using  the  cleanser  and  people 
wondering  why  her  skin  is  so  smooth 
and  clean. 

The  products  are  now  nationally 
available  after  a  successful  test-launch 
in  the  Trident  television  area.  They 


r 


fa 


r  NOW  IS 

Irffc  If/VlE 

to  stock  up  with 

OPA& 


The  tried  and  trusted 
indigestion  remedy 

your  Wigglesworth 

representative  about 
bonus  offers 

WIGGLESWORTH  LIMITED 

VSfesthoMghlon  Bolton  BLS  3SL.  Telqtoie.  0942  8T1567 

Amemlxf  of  thfVMLtOWS  FRANCIS  (MXP 
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are  called  Mudd  super  cleansing 
treatment  and  super  moisturising 
treatment  (both  £1.95  for  50ml).  The 
cleanser  is  a  blend  of  two  natural 
clays,  softeners  and  water  to  which  a 
mild  fragrance  has  been  added.  After 
application  to  the  face  it  dries  quickly 
forming  a  mask  which  should  be 
removed  with  a  damp  flannel  after 
fifteen  minutes. 

The  moisturiser  is  applied  as  a  thin 
layer  after  removing  the  cleanser  and 
does  not  need  rubbing  in.  A  penetrating 
moisturising  effect  has  been 
demonstrated  up  to  nine  hours  after 
a  single  application,  the  manufacturers 
claim. 

They  say  the  market  is  currently 
split  between  the  premium-priced 
cosmetic  house  products  and 
traditional  sachets.  Mudd  products, 
however,  are  positioned  as  a 
reasonably-priced  toiletry  which 
provides  a  complete  salon-type  facial  at 
home.  Chat  tern  (UK)  Ltd,  2  Mansfield 
Road,  South  Croydon,  Surrey  CR2 
6HN.  Distributors — Farillon  Ltd, 
Bryant  Avenue,  Romford,  Essex  RM3 
OPJ.  ■ 

Dentu-creme  on  TV 

Stafford-Miller  are  to  start  a  £300,000 
television  campaign  for  Deritu-creme 
on  February  1.  The  advertising  will 
run  for  five  weeks  in  the  London, 
Yorkshire,  Tyne-Tees,  Wales  and 
Westward,  and  Anglia  television 
areas.  Trade  bonuses  are  available 
through  representatives.  Stafford- 
Miller  Ltd,  Stafford-Miller  House, 
The  Common,  Hatfield,  Herts.  ■ 

Numark  Superbuys 

All  Numark  main  line  promotional 
items  will  be  featured  as  "Superbuys" 
in  future  and  will  be  advertised,  as 
usual,  in  the  national  and  women's 
Press,  and  on  Ulster  television. 
Independent  Chemists  Marketing  Ltd, 
51  Boreham  Road,  Warminster, 
Wilts  BA12  9JU.  ■ 
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NUMBER  ONE  ON  TV. 

Sweetex,  the  Number  One  Already  a  best-seller,  Sweetex 

Sweetener,  is  advertising  its  One-  is  going  to  be  selling  faster 
By-One  on  XV.  Starting  Month  1. than  ever  before. 
And  continuing  with  the  rest  of  v  ^    Stock  up.  And  watch  the  ££s 
its  range  throughout '81.  roll  in.  One  by  One. 

One-By-One 

Don't  miss  our  free  tea  offer  and  the  chance  to  win  an  exotic  holiday. 

Ask  your  Crookes  Products  representative  for  details. 


String  your  nappy  in  the 
Wddle  of  the  night  means 
it  sooner  or  later  gets 
sodden."fou  feel  very  uncomfortable 
and  you  cry. 

Mothers  don't  like  babies  to 
cry.  That's  why  they  like  Peaudouce 
BabySlips. 

Being  the  only  nappy  that's 
quilted,  it's  the  only  nappy  that 
disperses  water  throughout  the 
padding.  Which  means  it's  the 
only  nappy  that  prevents 
pools  collecting.  It  ab- 
sorbs more  and  a 


baby  stays  drier  and  more  comfoj 
able  for  a  lot  longer. 

Which  helps  make  night  a 
time  for  sleeping. 

So  while  babies  are  awayinl 
the  land  of  nod,we  will  be  spendiq 
£1  million  on  television  advertisii 
telling  mothers  ho^ 
to  keep  them  all 
dreaming. 

dwitl 


romotions  and  extensive  samp- 
ng  schemes,  we  can  confidently 
xpect  more  mothers  to  try 
feaudouce  BabySlips. 

At  which  point  we  might  all 
fford  a  little  relaxation.  Because 
s  mothers  have  shown,  once  tried, 
teaudouce  BabySlips 
re  the  disposable 
lappythey 
irefer. 
So  if 


you  want  to  help  more  babies  have 
a  peaceful  night, 
stock  Peaudoucel 
BabySlips. 


Ed] 


They  come  in  four  sizes,  each 
packed  in  different  Af^L 
quantities  to  keep  ^Sff^ 

the  same  PEAUDOUCE 

BobySUp* 


KEEPS  A  BABY  DRIER  LONGER. 


ffGOWAAAH 
MIGHT 


is  in  greater  shape 
than  ever. 


After  a  successful  year  in  which  consumer  trial  and  brand 
awareness  figures  have  doubled  and  brand  share  has  grown  to 
its  highest  ever,  Bodyform  is  in  even  greater  shape  for  1981. 


BODYFORM  IS  NOW  BETTER  STILL.  PLUS  A  SPECIAL  PRICE-MARKED 

PACK  TO  START  THE  YEAR 

With  continued  heavyweight  advertising  and 
promotional  support  in  1981^New  Improved 
*  Its  JUStas  comfortable  as  ever  feodyform  has  an  even  greater  year  ahead. 


*  It's  fully  flushable. 

*  It's  even  more  absorbent 


Bodyform.  The  towel  that's  shaped  to  fit 
12  towels  in  every  pack 

Marketed  and  distributed  by  Bowater  •  Scott. 


COUNTERPOINTS 


Morgan's  Pomade  move 
into  skin  care 


Morgan's  Pomade  are  moving  into 
the  skin-care  market  with  the 
introduction  of  two  products — a  hand 
cream  and  a  moisturising  cream  (both 
£1.35) — to  be  launched  under  the 
"Mariette"  brand  name. 

For  the  past  two  years  Morgan's 
have  been  testing  Mariette  hand  cream 
in  the  export  market  as  a  means  of 
establishing  acceptability  to  the 
product.  The  response  overseas, 
together  with  results  from  test  market 
sales  in  the  UK  over  the  same  period 
have  "convinced  the  company  of  the 
product's  potential." 

The  moisturising  cream  is  a  new 
product  for  those  with  a  "drier  type 
of  skin" — it  is  suitable  for  use  as  a 
protective  cream  during  the  day  and  as 
a  conditioning  night  cream.  Both 
products  have  a  light  rose  fragrance. 

The  company  say  "aggressive" 
promotional  activity  will  be  undertaken 
and  consumer  advertising  is  due  to 
start  later  in  the  year.  POS  material 
is  available  in  the  form  of  display 
outers,  which  hold  six  jars.  Morgan's 
Pomade  Co  Ltd,  Colewood  Road 
Industrial  Estate,  Whitstable,  Kent.  ■ 


Denivit  range 
goes  national 

After  "a  highly  successful  launch"  in 
its  native  Sweden  and  test  marketing 
in  Granada  television  area,  Denivit 
range  of  oral  hygiene  products  is  to  be 
launched  nationally. 

Denivit  toothcream  (£0.89)  is 
formulated  to  combat  stains  caused  by 
tobacco,  wine,  tea  etc  while  being 
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kind  to  teeth  and,  before  being 
launched,  was  tested  by  independent 
panels  of  dentists  and  dental  experts. 
The  results,  the  makers  say,  proved 
that  Denivit  was  three  times  more 
effective  in  removing  stains  than 
ordinary  toothpaste,  while  being  less 
abrasive.  Fluoride  has  also  been  added. 

Denivit  mouthwash  (£0.95)  is 
concentrated  and  contains  menthol 
and  eucalyptus.  One  bottle  is  estimated 
to  contain  enough  for  over  100 
mouthwashes. 

The  Denivit  tooth  brush  (£0.65) 
is  small  and  multi-tufted  with 
different  length  nylon  filaments. 

The  company  says  an  advertising 
campaign  costing  more  than  £500,000 
will  be  backing  the  launch — using 
television  and  women's  Press.  The 
television  campaign  will  break  on 
March  1.  KemaNobel  Consumer 
Goods  Ltd,  67  Hatton  Garden, 
London  EC1.  ■ 


Checks  promotion 


British  Tissues  are  using  six-piece 
sink  sets  to  promote  sales  of  Dixcel 
Checks  kitchen  towels — the  biggest 
on-pack  promotion  for  Checks  ever 
mounted.  The  Addis  sink  set  worth 
over  £5,  is  offered  free  to  the  consumer 
against  five  proofs  of  purchase  of  the 
special  packs,  or  at  £2.25  for  two.  The 
set  comprises  a  bowl,  a  sink  tidy,  a 
scrubbing  brush,  a  scourer  and  two 
washing  up  brushes. 

The  promotion  breaks  on 
February  2  and  is  timed  to  coincide 
with  the  start  of  the  second  burst  of 
television  advertising  which  runs  for 
four  weeks  and  has  been  extended  to 
cover  London,  Southern,  Anglia, 
Midlands,  Granada  and  Harlech 
television  areas.  British  Tissues  Ltd, 
101  Whitby  Road,  Slough,  Berks.  ■ 


Magazine  sample 


Some  200,000  vials  of  French  of 

London  olive  oil  shampoo  hot  oil 

treatment  will  be  given  free  with 

the  March  issue  of  19  magazine. 

To  support  this  sampling,  retailers  are 

being  offered  an  additional 

10  per  cent  discount  on  all  orders 

which  include  olive  oil  shampoo  in 

sachets,  1  litre  and  142ml  bottles. 

The  offer  closes  on  March  31. 

French  &  Scott  Ltd,  717  North  Circular 

Road,  London  NW2  7AL.  ■ 


Fragrance  offer 


Four  atomisers  are  available  from  the 
French  Quarter  at  promotional  prices 
of  £3.65.  The  fragrances  available  are 
Expression  from  Jacques  Fath  (26gm 
eau  de  toilette  atomiser),  Empreinte 
from  Andre  Courreges  (27gm),  Fidji  du 
Soir  from  Guy  Laroche  (26gm  eau  de 
toilette  concentree)  and  Vu  from  Ted 
Lapidus  (50gm  eau  de  toilette).  The 
offer  will  be  available  whilst  stocks  last. 
The  French  Quarter,  Parim  Ltd,  14 
Grosvenor  Street,  London  W1X0AQ. 


Loo-matic  bleach 


New  from  Secto  is  an  in-cistern  toilet 
"cleanser,  freshener  and  germ  killer". 
The  Astral  Loo-matic  (£0.48)  releases 
a  controlled  amount  of  bleach  with 
each  flush  and  has  an  estimated  six- 
to  eight-week  life. 

Claimed  to  be  longer-lasting  than 
blue  dye  detergent  blocks,  the 
company  says  and  additional  benefit  is 
"a  noticeable  clean  smell  of  bleach" 
when  the  toilet  is  flushed.  Cupal  Ltd, 
King  Street,  Blackburn,  Lanes.  ■ 
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THIS  LITTLE  BUNDLE 


Take  advantage  of  the  unique 
Cow  &  Gate  toy  offer  now.  Not  only  will 
it  give  you  more  profits  to  play  with, 
but  you  could  also  win  some  grown  up 
toys  for  yourself. 


7/ 


IS  WORTH  A  PACKET. 

Toys  your  customers  can  collect 


Kiddicraft  design  toys  to  help  feed  little 
minds. 

While  Cow  &  Gate  make  a  complete 
range  of  products  to  feed  little  bodies. 

Both  are  brand  leaders  in  their 
separate  markets,  so  what  better  offer  can 
we  make  than  to  give  away  five  of  these 
very  special  toys  to  Mums  in  return  for 
purchases  from  at  least  three  different 
Cow  &  Gate  products? 


1  '  > 

7 

TO* 

ieraft  ' 

mr  q  — 

Wrm.d . 

Toys  you  can  collect 

Just  as  we  want  to  get  your  customers 
excited  about  our  products,  so  we  want  to 
excite  you  too. 

So,  in  a  very  simple  competition,  we 
are  offering  you  the  chance  to  win  75 
superb  adult  toys.  Everything  from  a  TV 
video  machine,  to  a  solarium,  to  your  very 
own  executive  toy 

The  more  cases  of  Cow  &  Gate  you 
order,  the  more  chance  you  have  of  winning. 

So  make  the  most  of  it.  Full  entry 
details  will  be  supplied  to  you  by  your 
Cow  &  Gate  representative  or  local 
wholesaler 

Point-of-Sale  Material 

We're  communicating  our  consumer  offer 
on  2.75  million  Milk  packs. 

In  addition,  we're  supporting  it  with 
leaflet  pads  and  posters  encouraging  Mums 
to  buy  across  the  whole  range  of  Cow  & 
Gate  products. 

To  get  your  PoS  material,  simply  fill  in 
and  send  off  the  coupon. 


I  Send  to:  Cow  &  Gate  Free  Toys  Offer,  Sales  Office,  Cow  &  Gate  Ltd.,  PO  Box  99, 
Trowbridge,  Wiltshire  BA14  8YQ. 
I  require  the  following  material: 


LEAFLETS 

(50  per  pad) 

SHOWCARD 


Name 


Address 


Material  is  subject  to  availability 

SPECIALISING  IN  EXTRA  SALES  FOR  YOU. 


COMPANY  PROFILE 


Beatson  Clark— two 
centuries  making 
glass  containers 


Every  day  millions  of  bottles  change 
hands  over  shop  counters — indeed, 
they  have  become  such  a  familiar  part 
of  our  daily  lives  that  even 
pharmacists  may  take  them  for 
granted. 

Although  one  bottle  may  look  like 
the  next,  enormous  changes  have 
taken  place  in  the  way  they  are 
manufactured.  In  fact,  there  has  been 
a  complete  revolution  in  the  glass 
industry  in  the  space  of  less  than  50 
years. 

Beatson  Clark  &  Co  Ltd,  the  UK's 
largest  manufacturers  of 
pharmaceutical  glass  containers, 
recently  celebrated  a  half  century  of 
glass  production  at  their  Stairfoot 
factory  in  Barnsley;  representing  the 
latest  stage  in  the  company's  200  year 
history. 

Approximately  one  million  bottles 
pour  off  the  production  line  at 
Stairfoot  every  day  compared  with 
20,000  per  day  in  1930,  when  the 
factory  was  opened.  A  Beatson  Clark 
factory  in  Rotherham  also  produces 
similar  quantities,  giving  total  annual 
production  figures  that  would  have 
seemed  unbelievable  to  early  workers. 


Glass  holding  ground 


The  company's  large  output  shows 
that  despite  the  onslaught  of  plastic 
containers  the  glass  bottle  industry  is 
holding  its  ground  well — mainly 
because  customers  find  them  more 
acceptable  than  plastic  for  a  variety 
of  reasons. 

From  the  pharmacist's  point  of 
view  there  are  sound  economic 
advantages  in  choosing  glass,  since 
plastic  containers  are  made  from  oil- 
based  materials  and  are  therefore 
subject  to  its  fluctuating  costs. 
Fortunately,  the  glass  industry  is  not 
dependent  on  oil  resources,  ensuring 
better  price  stability  and  continuity  of 
supply. 

Apart  from  the  cost  argument 
there  are  a  number  of  other  important 
reasons  why  glass  continues  to  be 
favoured.  It  does  not  react  with  the 
contents  of  the  container  and  since  it 


is  impervious  to  odours  and  flavours, 
it  gives  complete  protection  to 
contents  and  reduces  the  risk  of 
contamination.  Containers  can  also 
be  cleaned  and  re-used  many  times, 
which  is  both  economically  and  also 
socially  desirable,  especially  when 
there  is  a  need  to  reduce  costs  and 
conserve  resources. 

With  two  centuries'  experience  in 
glass  manufacture,  Beatson  Clark 
claim  to  supply  60  to  70  per  cent  of 
all  pharmaceutical  containers  used  in 


Britain.  Their  range  represents  the 
largest  variety  of  standard  container 
sizes  outside  the  USA,  so  it  is 
refreshing  to  know  that  Britain  is  well 
ahead  in  this  field. 

Beatson  Clark  containers  are 
produced  in  more  than  700  different 
sizes  and  designs  for  use  in  dispensing 
and  by  manufacturers  of  drugs, 
cosmetics  and  toiletries.  The 
Rotherham  factory  specialises  in 
bottles  of  amber-coloured  glass,  while 
white  glass  bottles  are  made  mainly 
at  Barnsley. 

The  Beatson  Clark  amber  glass 
range  gets  its  distinctive  colour  from 
the  addition  of  a  form  of  carbon, 
plus  iron  and  compounds  of  sulphur 
which  are  added  during  the  initial 
mixing  process.  This  glass  covers  most 
pharmaceutical  needs  and  is  used  for 

Continued  on  pi  51 

Top  picture:  The  Rotherham  glassworks 
in  1860.  Below  the  Stairfoot  works  today 
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Why  these  three 
important  products  earn 
your  recommendation 


Simply,  because  they're  the  right  products  for  the  three 
types  of  cough  you  and  your  staff  most  commonly 
encounter  in  the  pharmacy. 
Benylin*  Expectorant  for  the  chesty  cough  with 
congestion,  Benylin*  Fortified  Linctus  for  the  dry,  tickly 
cough,  and  Benylin*  Paediatric,  specially  formulated 


for  children  up  to  12  years. 
But  the  three  Benylins  are  much  more  than  a  good 
professional  recommendation.  They're  established, 
well-accepted  by  your  customers,  and  an  important 
source  of  profit  to  the  pharmacy.  No  wonder  they're 
the  clear  leaders  in  their  field. 


PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 


Active  Ingredients: 

BENYLIN  EXPECTORANT:  Diphenhydramine  HCL  B  P  14mg; 
Ammonium  Chloride  Ph. Eur  135mg,  Sodium  Citrate  Ph  Eur 
57mg,  Menthol  B  P  1  1mg 

BENYLIN  FORTIFIED  LINCTUS  Diphenhydramine  HCL  B  P  14rr 

Dextromethorphan  HBr  B  P  6  5mg, 

Sodium  Citrate  Ph  Eur  57mg,  Menthol  B  P  1  1mg. 

BENYLIN  PAEDIATRIC  Diphenhydramine  HCL  B  P  7mg;  Sodiun 

Citrate  Ph  Eur  28  5mg.  Menthol  B  P  55mg 

Indications:  BENYLIN  EXPECTORANT  BENYLIN  Expectorant 

makes  the  chesty  cough  more  productive  by  loosening 

tenacious  bronchial  mucus  It  combats  the  congestive 

symptoms  that  frequently  accompany  a  cough,  and  reduces 

bronchial  and  nasal  congestion  BENYLIN  Expectorant  is 


indicated  for  the  relief  of  cough  and  its  congestive  symptoms 
BENYLIN  FORTIFIE0  LINCTUS  Is  indicated  for  the  relief  of 
coughs,  especially  the  dry.  irritating  cough 
BENYLIN  PAEDIATRIC  Is  indicated  for  the  relief  of  cough  and  its 
congestive  features  It  is  specially  formulated  for  children 
between  1  and  12  years 

Dosage:  BENYLIN  EXPECTORANT  Adulls:  one  or  two  spoonfuls 
every  two  or  three  hours  Children  1-5  years  2  5ml  every  3-4 
hours;  6-12  years  one  5ml  spoonful  every  3  or  4  hours. 
BENYLIN  FORTIFIED  LINCTUS:  Adulls  two  5ml  spoonfuls  every 
4  hours  Children  7-5  years  2  5ml  every  four  hours;  6  fo  12  years 
one  5ml  spoonful  every  4  hours 

'  BENYLIN  PAEDIATRIC  Children  1-5  yrs:  one  5ml  spoonful  every 
3  hours;  Children  6  years  and  over:  two  5ml  spoonfuls  every  3  hours 


Side  Effects/Warnings:  All  three  preparations  may  cause 
drowsiness  If  affected  the  patient  should  not  drive  or  operate 
machinery  Avoid  alcoholic  drink  Not  recommended  for  use  in 
pregnancy 
Cost: 

BENYLIN  Expectorant  £0  516  per  125ml.  list  ex  V  AT 
BENYLIN  Fortified  Linctus  £0  55  per  125ml.  list  ex  V  AT. 
BENYLIN  Paediatric  £0  458  per  125ml.  list  ex  VAT  as  at  11  80 
Product  Licence  Numbers: 
BENYLIN  Expectorant  0018/5090 
BENYLIN  Fortified  Linctus  0018/0111 
BENYLIN  Paediatric  0018/0067 
Product  Licence  Holder: 

Parke-Davis  &  Co..  Pontypool.  Gwent  NP4  0YH 


•Trade  markR81052 
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Available  2n 


Offer  trade  price  per  pack  (Ex.  VA" 


75ml  12's 


3.81 


Medium  12's 
Large  12's 


HPS 


I 


*v>N» 


Small  12's 


When  it  comes 
come  to  UniCh 


February  1981 


ox 


Offer  trade  price  per  pack  (Ex.  VAT) 


12's 


6.14 


WhyyouTlget 
fatter  on  Slender. 


.  Carnation  Slender  means  fatter 
profits  for  the  chemist  trade  than  any 
other  liquid  slimming  meal  replacement. 

.  Even  in  a  year  which  has  seen  the 
launch  of  several  competitive  products, 
Slender  is  still  brand  leader,  outselling  the 
newcomers  by  2  to  1. 

And  the  latest  audits  show  that 
Slenders  share  is  increasing  while  the 
competition  declines. 

Your  customers  know  and  trust 
Slender  They've  tried  the  new  products, 
and  they're  returning 
to  the  one  that's 


proved  itself  over  the  years. 

And  starting  in  February,  they'll 
see  a  full  new  support  programme  for 
Slender  New  consumer  press.  And  a  new 
30-second  TV  commercial.  All  emohasis- 
ing  thef 
enough 

I 

replacer 
clusively 
custom< 
Give  Sle 


:act  that  Slender  is  satisfying 
to  help  them  stick  to  their  diets. 
Jnlike  most  other  slimming  meal 
nents,  Slender  is  still  available  ex- 
through  the  chemist  trade.  Your 
?rs  know  it  helps  them  to  slim, 
mder  more  of  your  shelf  space  - 


and  just  watch  how  it 
fattens  up  your  profits. 


■P 


(arnation  ^ 

blender 

Sltmmers'meal  replacement  

ffNEVW 

1  High  Protein 
vk  formula 


Swsetened  Dried 
Skimmed  Milk 

with  Minerals 
and  Vitamins 
Simply  add  milk 
Four  complete  meals 
of  229  calor.es  each 


Educates  your 
stomach  to  expect 

less  food 

Banana  fiavourj 


[  stick  with 
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Two  centuries 
of  glass 

tablet  bottles,  medicals,  rounds, 
panels  and  many  others  down  to  eye 
drop  and  dropper  bottles,  its 
advantage  being  that  it  prevents 
contents  from  deteriorating  from  the 
effect  of  exposure  to  sunlight  by 
absorbing  radiation  at  critical  wave 
lengths. 

In  the  area  of  production 
technology  Beatson  Clark  have 
always  believed  in  moving  with  the 
times  and  to  this  effect  were  the  first 
glass  container  plant  in  Europe  to 
equip  with  American-built  IS  (indivi- 
dual section)  machines.  That  was  in 
1948  and  since  then  there  have  been 
many  other  developments,  including 
the  adoption  of  the  latest  computer 
based  techniques  for  bottle  design. 

No  more  'blowing' 

All  this  is  a  far  cry  from  the 
traditional  concept  of  glass  blowing, 
but  the  new  technology  does  ensure  a 
much  higher  degree  of  conformity  to 
specification  and  a  product  on  which 
the  pharmacist  can  rely  with 
confidence. 

The  last  mouth  blown  bottles 
were  made  at  Beatson  Clark's 
Rotherham  factory  in  Easter  1954. 
Today,  the  methods  for  forming  the 
bottles  are  highly  automated  but  the 
basic  materials  used  in  production 
remain  the  same  and  like  many  other 
craft-based  industries,  glass 
manufacturing  retains  its  own  jargon, 
a  rich  vocabulary  of  trade  expressions 
such  as  "cullet",  "gobs"  and 
"parisons". 


All  the  basic  materials  (sand, 
limestone  and  soda  ash)  are  available 
in  Britain,  as  is  cullet — the  broken 
scrap  glass  which  is  added  to  the  raw 
materials  to  assist  the  melting 
process. 

The  mixture  is  brought  to  "white 
heat"  at  a  temperature  of  1550°C 
which  transforms  it  into  a  molten 
state.  After  refining,  to  eliminate  gas 
bubbles,  the  glass  is  cooled  slightly  to 
enable  it  to  be  formed  into  lumps  or 
"gobs"  which  can  be  dropped  into  the 
bottle-making  machine  situated  at  a 
level  below  the  furnace. 

Each  gob  of  glass  is  moulded  by 


the  machine  into  the  shape  of  the 
finished  bottle  by  using  cast  iron 
moulds  and  compressed  air.  First,  the 
neck  of  the  bottle  is  formed,  then  a 
rough  shape  or  "parison"  is  moulded 
and  finally  transferred  to  a  mould  to 
be  blown  into  shape.  Yet  despite  the 
apparent  complexity  of  the  bottle 
making  machine,  production  rates  of 
more  than  200  bottles  per  minute  are 
achieved. 

On  leaving  the  bottle-forming 
machine  the  still  red-hot  glass 
containers  are  carefully  cooled  to 
avoid  setting  up  undesirable 
stresses.  This  is  achieved  by  chanel- 
ling  the  bottles  into  an  annealing 
furnace  known  as  a  lehr,  which  takes 
the  bottles  through  a  precisely- 
controlled  cooling  sequence  lasting 
1|  hours.  Finally,  the  bottles  are 
examined  both  manually  and 
automatically  for  quality  and 
dimensional  accuracy  before  being 
packed  for  distribution  to  the 
customer. 

In  order  to  provide  a  fast,  flexible 
service,  Beatson  Clark  have 
established  two  distribution  centres; 
one  situated  in  Barnsley — and 
equivalent  in  size  to  one-and-a-half 
football  pitches — and  the  other  at 
Nether  Heyford  in  Northamptonshire. 
There  is  also  a  processing  and 
despatch  department  at  Rotherham 
Concluded  overleaf 

Top  picture:  American  bottle-making 
machine  in  operation.  Left:  Historic 
bottles  from  the  Beatson-Clark 
collection 
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which  is  almost  entirely  involved  in 
export  consignments. 

Nether  Heyford  is  important  as  a 
strategically-placed  distribution  point 
serving  hospitals  in  the  South  which 
are  often  in  need  of  urgent 
consignments  of  mixed  orders — 
sometimes  including  as  many  as  50 
different  types  of  containers.  Being 
situated  near  the  Ml  the  warehouse 
is  equipped  to  deal  with  these  variable 
requirements  and  can  get  the  goods 
on  the  road  in  a  matter  of  hours. 

Beatson  Clark  have  always 
believed  that  their  strength  is  in 
providing  a  quick  response  to  the 
needs  of  customers  both  large  and 
small.  They  are  still  a  family-owned 
business  and  they  intend  to  stay  that 
way,  preserving  the  emphasis  on 
quality  and  customer  service  and 
continuing  it  into  the  1980s. 

The  basic  approach  applies  not 
only  to  customers  in  the  home  market 
Beatson  Clark  have  committed 
themselves  to  exporting  glass 
containers  to  world  markets.  Today 
more  than  25  per  cent  of  Beatson's 
total  output  goes  overseas  in  the 
form  of  direct  exports.  Whether  at 
home  or  overseas  Beatson's  can 
rightly  claim  a  success.  ■ 


Howling  warner 


A  new  type  of  audible  warning  device 
is  being  launched  by  Chubb — the 
Chubb  Howler.  Housed  in  a 
weatherproof  stainless  steel  box,  the 
Howler  can  be  used  either  on  its  own 
or  in  conjunction  with  remote 
signalling  equipment  to  police. 

Chubb  say  tests  were  carried  out  to 
determine  the  results  of  physical 
attacks  on  the  stainless  steel  cover 
compared  to  a  standard  steel  cover 
manufactured  to  BS  4737.  Drilling  a 
iin  hole  or  making  a  lin  hacksaw 
cut  apparently  took  twice  as  long  and 
tests  using  a  circular  "tank-cutter" 
resulted  in  the  cutter  being  burnt  out. 
An  oxy-acetylene  cut  took  almost  nine 
times  as  long.  Chubb  Alarms  Ltd, 
42  Hersham  Road,  Walton-on-Thames, 
Surrey  KT19  1RY.  ■ 


Liquid  cupboards 


Welconstruct  have  introduced  a  range 
of  cupboards  for  the  safe  storage  of 
flammable  liquids.  Each  cupboard  is 


of  welded  20G  steel  construction  and 
is  fitted  with  two  removable  leakproof 
spill  trays.  The  cupboards  are  lockable 
with  a  espangnolette  3  point  bolt. 
They  are  stove  enamelled  bright  yellow 
and  fitted  with  "inflammable"  labels. 

The  following  3  sizes  are  available: 
type  FLCl  36inxl8inxl8in  single 
door;  type  FLC2  28inx36inxl8in 
double  door;  type  FLC3  36inx36inxl8in 
double  door.  Welconstruct  Co  Ltd,  127 
Hagley  Road,  Edgbaston,  Birmingham 
B16  8XU.  ■ 


Designed  to  accept  Scotch  adhesive 
tapes  up  to  25mm  wide  and  132m  in 
length  on  75mm  (3in)  cores,  the  Scotch 
CE23  dispenser  features  a  heavyweight 
body  on  a  non-slip  base  and  a  "long- 
life"  cutting  blade.  3M  UK  Ltd,  3M 
House,  PO  Box  1,  Bracknell,  Berks. 


Oraldene 

Aworthwhile 
recommendation 
for  her~and  for  you 


As  oral  hygiene 
becomes  more  important, 
so  does  your 
recommendation  for 
Oraldene. 

Containing  0.1%  h'exetidine, 
an  effective  anti- 
bacterial agent 
against  mouth  and 
throat  infections, 
it's  a  worthwhile 
recommendation 
forher-andforyou. 
An  established, 
well-accepted  and 
profitable  brand. 

WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers 

Active  Ingredient:  Hexetidine. 
William  R.  Warner  &  Co.  Ltd. 
Usk  Road,  Pontypool,  Gwent  NP4  OYH. 
Further  information  and  data  sheet  available  on 


aldene 
for  oral  hygiene 


•Trade  mark  R81 057 
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24  tablets 


r 


HEDEX 


?Qn  your  stomach 


Hfmr  HEDf X  IS  IHf 
STOCK  AJVSWER. 


Q 


Which  analgesic  have  more  and  more 
people  been  switching  to  over  the  years? 


Q 


Which  analgesic  is  having  more  money 
than  ever  before  spent  on  TV  advertising? 


A Stock  Hedex  and  you  stock  the  fastest- 
growing  leading  branded  analgesic  on 
the  market  -  a  success  story  that  has  repeated 
itself  year  after  year. 

Q Which  analgesic,  in  the  last  year,  has 
grown  3  2  times  faster  than  the  market 
average? 

A Stock  Hedex  and  you  stock  the  analgesic 
that,  in  1980,  increased  its  volume 
consumer  sales  by  over  14%,  compared  with 
4%  for  the  analgesics  market  as  a  whole.  * 

♦Independent  Market  Survey 


A Stock  Hedex  and  you  stock  the  analgesic 
that  will  continue  its  dramatic  growth 
through  the  power  of  TV  In  1981  a  record 
£750,000  of  television  advertising  is  planned 
for  Hedex. 

Stock  plenty - 
you're  going  to  need  it 

(Sterling  Health) 

Hedex  is  a  registered  trade  mark 


Chemist  &  Druggist    24  January  1981 


153 


SUCCESS 

On  the  tip  of  every  tongue,  religiously 
followed  by  more  than  20  million  people  each 
week,  secretly  admired  even  by  those  who 
hate  him,  J.R  is  a  hard  man  to  ignore. 

So  too,  the  fragrance  that  bears  his  name. 

Consider  the  facts: 

No  other  men's  fragrance  range  has  been 
so  readily  accepted  by  trade 
and  consumer  alike. 

For  many  stockists 
no  other  range  sold  out  so 
quickly  at  Christmas  time. 

Conceived  and  developed  by  Thomas 
Christy  with  the  full  knowledge  that  J.R.  would 
not  die,  it  is  important  now  to  recognise  the 


1980  Lorimar  Productions  Inc.  All  rights  reserved.  Lie.  by  Ziv  International  Inc. 


1MELL0F 
BOUT  IT 

full  potential  of  our  new  range,  "J.R  for  men!' 

The  promotional  possibilities  are  not 
only  obvious  but  also  endless. 

In  1981  the  continuation  of  the 
massively  successful  "Dallas"  series  will  be 
complemented  and  supported  by  consumer 
advertising  and  probably  the  most  interesting 
and  exciting  competition  of  the  year. 

"J.R.  for  men!' 

No  fly-by-night  NH« 

idea.  Certainly  no  WuSfc^mi 
gimmick.  _  y||| 

Fortunately  for  g^BpiJP™ 
us  and  lucky  for  you,  TTfc  rAn  IfrxT 
there  is  only  one  J.R.  J.K.  tUK  MhJN. 


Sole  distributor:  Thomas  Christy  Ltd.,  North  Lane,  Aldershot. 


OPEN  SHOP 


Career  menopause  comes 
early  in  retail 

by  a  proprietor  pharmacist  in  the  Manchester  area 


Hands  up  all  those  retail  pharmacists 
suffering  from  a  career  menopause. 
Records  now  show  that  the  "change 
of  life"  syndrome  is  striking  even 
those  with  less  than  ten  years  on  the 
register. 


Symptoms  vary  from  legislative 
paranoia,  discount  mania  and 
computerphobia  to  complete  loss  of 
occupational  virility.  Advanced 
sufferers  may  be  found  sitting  at  the 
top  of  the  dispensary  ladder  sniffing 


at  the  remaining  bottles  of  galenicals 
high  above  the  shelves  of  synthetic 
pharmaceuticals,  reciting  a  type  of 
gibberish  Latin.  These  unfortunates 
are  also  given  to  making  mumbled 
remarks  about  child-proof  containers 
and  warning  labels  interspersed  with 
hysterical  references  to  POM,  EEC 
and  VAT. 

Recently  I  have  had  personal 
experience  of  the  condition  myself. 
Suddenly  I  was  borne  away  on  a 
redolent  cloud  of  cinnamon, 
eucalyptus,  gentian  and  oil  of 
peppermint  followed  by  a  nostalgic 
pang  for  the  pungency  of  valerian, 
asafoetida  and  even  pot  sulphurata. 
When  I  regained  consciousness  I 
found  myself  clutching  a  dusty  mortar 
and  pestle  in  my  arms  muttering  the 
names  of  the  solanaceous  alkaloids  as 
though  they  were  old  friends. 

It  was  a  member  of  staff  who 
brought  me  back  to  reality  pointing 
out  that  our  sales  of  loofahs  had 
trebled  since  they  were  re-sited  next  to 
the  slimming  biscuits.  Marshalling  my 
old-fashioned  initiative  I  made  a 
lightning  decision,  unassisted  by 
Statute  or  the  Code  of  Ethics. 
Demonstrating  the  true  zeal  of 
professional  responsibility,  I 
suggested  that  room  should  be  made 
to  add  the  bath  sponges  to  the  display 
(if  there  are  members  of  Council 
reading  this — I'm  only  joking). 

Loss  of  virility,  of  course,  is  a 
serious  matter.  I  can  actually 
remember  several  incidents  directly 
influencing  my  lack  of  potency.  For 
example,  the  day  I  discovered  that 
my  beloved  Mist  Tussi  Nostrum  had 
become  a  POM  was  an  unforgettable 
blow.  And  not  just  for  me.  I  believe 
that  my  customers  are  protesting  still. 
Those  barks  of  disapproval  resounding 
outside  my  door  cannot  be 
imagination. 

It  was  no  surprise  to  me  when  the 
law,  having  required — in  the  public's 
interest — that  I  remove  from  the  open 
shelves  in  the  shop  effective 
treatments  for  dandruff,  acne  and 
preparations  for  the  extermination  of 
head  lice,  my  customers  responded  by 
buying  less. 

At  a  time  when  scrutiny  of  the 
day-to-day  activities  of  the  rank-and- 
file  is  vogue,  dare  I  suggest  that  the 
area  of  anxiety  should  be  transferred 
to  the  handiwork  of  the  law-makers 
and  their  appointees? 

Do  you  remember  the  time  a 
Women's  Institute  was  taken  to  task 
for  selling  home-made  jam  and  cakes 

Continued  on  pi 59 


YOUR 

ONE  WORD  OF 
COMFORT... 


Anusol.  Widely  prescribed, 
established  and 
highly  profitable 
for  the  Pharmacy. 

•  Anusol  Ointment 

•  Anusol  Cream 
with  vanishing  cream  base 

•  AnusofSuppositories 

WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 

Active  Ingredients:  Cream:  Bismuth  oxide,  Balsam  Peru  BPC 1973,  Zinc  oxide  Ph  Eur,  Benzyl 
Benzoate  BP,  Resorcinol  BP.  Ointment:  Bismuth  subgallate  BR  Bismuth  oxide,  Balsam  Peru  BPC 
1973,  Zinc  oxide  Ph  Eur,  Benzyl  Benzoate  BP,  Resorcinol  BP.  Suppositories:  Bismuth  subgallate 
BR  Bismuth  oxide,  Balsam  Peru  BPC  1973,  Zinc  oxide  Ph  Eur,  Benzyl  Benzoate  BP,  Resorcinol  SP. 
William  R.  Warner  &  Co.  Ltd.,  Usk  Road,  Pontypool,  Gwent  NP4  OYH.  Further  information  and 
data  sheet  available  on  request. 
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Retail  chemists  move  into 
hard  contact  lens  care  with 


ensine 

from  (jSoperVision 


Available  only  to  the 
Pharmaceutical  and  Optical  professions 

What  is  Lensine  5?  It's  a  highly  effective  five-in-one  solution, 

specially  formulated  to  perform  all  the  functions  essential  for  hard  lens  care  and  eye 
comfort  -  cleaning,  cushioning,  soaking,  wetting,  re-wetting.  It's  ideal  for  business 

travel,  visiting  friends,  taking  a  holiday  -  or  just  going  to  work. 
Lensine  5's  compact  60  ml  container  slips  easily  into  the 
handbag  or  pocket  and  comes  complete  with  a  free 
lens  carrying  case. 
Now  that  Lensine  5  is  available  for  over-the-counter 
sales  as  well  as  from  opticians,  contact  lens  wearers 
are  sure  to  want  to  try  this  useful,  convenient 
product  for  themselves. 

Post  the  coupon  now  for  details  of  this 
profitable  new  product. 


CooperVision  Limited,  Brickfield  Lane, 
Chandlers  Ford,  Hampshire  S05  3DP 
Telephone:  (04215)  62144 


Name 


Address 


Tel: 


(SoperVision 


SLIM -LINE... 
A  revolutionary  new  concept 
in  appetite  control 

and  weight  loss. 


The  U.K.'s  first  Pharmacy  Only  slimming  aid. 
Contains  benzocaine  which  acts  as  an  appe- 
tite suppressant  medication  approved  by  the 
U.S.  FDA  Government  Advisory  Panel. 

SLIM-LINE  IS  SAFE  AND  EFFECTIVE 

Extensive  experience  in  the  U.S.,  where 
Slim-Line  has  been  available  for  more  than 
25  years,  has  proved  that  Slim-Line  works 
efficiently  and  safely  in  suppressing  appetite 
and  has  helped  millions  of  Americans  with 
their  weight  problems.  Double-blind  clinical 
trials  have  proved  Slim-Line  to  be  twice  as 
effective  as  placebo  in  helping  subjects  to 
lose  weight. 

HOW  SLIM-LINE  WORKS 

Slim-Line  is  a  chewing  gum  with  Benzo- 
caine which  reduces  the  sense  of  taste  and 
thus  the  craving  for  food  is  lessened.  Taken 

before  and  between 
meals,  Slim-Line  Gum 
helps  control  the  appe- 
tite, and  makes  it  easier 
to  stick  to  a  diet  and 
lose  weight. 


;      HEW  FROM  WE  Q£K  ' 
immediate  Appetite  Control  Helps  you 

LOSE 
WEIGHT 


NEW  FROM  WE  US  A 

LOSElllGKr 

slim-line 

^AVOUREdSK  WPSm  EFFECTIVE  ONLY  AS 
CHEWING  GUM  i  PART  OF  A  CALOWE 

CONTROLLED  DIET  plan 


24  TABLETS 


NEW  FROM  WE  USA 
■  i?  immediate  Appetite  Control  Helps  9ou 

I  LOSE  WEIGHT 


slim-line 


lim-lin< 


HEAVYWEIGHT  CONSUMER  ADVERTISING 

Continuous  women's  press  campaign  right  through  to  July 
1981,40  insertions  in  leading  magazines,  Slim-Line  advertising 
will  be  seen  by  75  %  of  women  over  seven  times  each! 

YOUR  CUSTOMERS  WANT  SLIM-LINE— SO  STOCK  UP 
NOW  AND  GAIN  NEW  PROFITS 

We  have  undertaken  extensive  consumer  research  that 
proves  there  is  a  real  need  for  a  genuinely  new  concept  in  slim- 
ming aids.  So  stock  up  now  and  take  advantage  of  unrepeatable 
introductory  offers  now  available  through  leading  whole-  salers 
and  sold  to  the  consumer  only  through  you,  The  Pharmacist. 

Thompson  Medical  Co.  Ltd.,  P.O.  Box  365— London,  SWI 
Phone  Reverse  Charge.  01-235981 1 


LETTERS 


Why  the  delay? 


I  am  not  surprised  that  last  week  we 
received,  via  the  NPA,  the  National 
Joint  Industrial  Council  for  Retail 
Pharmacy  new  salaries  structure  for 
1981  for  enforcing  immediately. 

What  does  amaze  me,  and  at  the 
same  time  dismay  me,  is  that  the 
proprietor  notional  salary  for  1980 
has  not  yet  been  decided  between 
the  DHSS  and  our  PSNC. 

Can  anybody  enlighten  me  as  to 
why  we  are  having  such  a  protracted 
"negotiation"  for  this  increase  when 
other  official  bodies  can  decide  within 
the  correct  year? 
I.  Deitsch 

AST  MS  vice-chairman 
London  SW1 

A  PSNC  spokesman  pointed  out  this 
week  that  settlement  of  the  final  1979 
proprietor's  salary  was  delayed  until 
mid-1980  in  order  to  restore 
comparability  With  managers'  salaries. 
Representations  have  been  made  to 
the  Department  in  respect  of  1980, 
seeking  to  maintain  the  proprietor's 
position.  A  reply  is  expected  in  time 
for  PSNC's  meeting  on  February  11. 


Wrong  impression 


After  reading  Xrayser's  comments  on 
the  Christmas  photographic  business, 
I  feel  that  it  is  worth  correcting  a 
few  of  the  impressions  it  gave. 

Chemists  who  buy  direct  from 
Polaroid  have  always  been  able  to 
achieve  the  best  price  by  purchasing 
100  or  more  units.  However,  last 
Christmas,  all  direct  accounts  were 
able  to  buy  much  smaller  quantities 
at  our  best  price  providing  they 
purchased  a  small  percentage  more 
than  their  1979  volume. 

In  general  last  Christmas,  retailer 
margins  on  all  products,  not  just 
photographic,  were  heavily  reduced 
due  to  the  economic  climate. 
Polaroid  cannot  dictate  retail  prices, 
and  indeed  it  is  illegal  to  do  so,  but 
whatever  the  camera  margin  there  is 
an  attractive  profit  to  be  made  by 
including  film,  flashbars  and  a 
carrying  case  in  the  sale. 

We,  as  a  manufacturer,  supported 
the  retail  trade  with  a  £4.00  cash-back 
bonus  offer  direct  to  the  consumer  on 
all  Model  1000  cameras  sold  over 
Christmas.  This  money-off  promotion 
is  very  successful  and  we  are  currently 
inundated  with  claims.  The  cash-back 
promotion  was  advertised  widely  in  the 
lead  up  to  Christmas  with  nearly  40 
page-dominant  insertions  in  the 
national  Press  as  well  as  our  usual 


heavy-weight  television  campaign. 

During  1981  we  intend  to  make 
regular  calls  on  all  our  accounts 
with  a  new  combined  salesforce  of 
20  people  selling  both  sunglasses  and 
photographic  products. 
Tim  How 

Marketing  manager 

Consumer  Photographic  Products 

Polaroid 


Rural  inactivity 


I  endorse  most  of  the  views  of 
Country  Cousin  (January  17)  and  the 
previous  letter  of  John  Davies, 
Wiveliscombe  (January  3),  relating 
to  the  problem  of  dispensing  doctors. 

It  appears  we  must  accept  that 
pharmacy  is  an  inferior  profession  to 
medicine  and  consequently  doctors 
dictate  policy,  not  only  on  matters 
relating  to  therapeutics  but  also  on 
dispensing.  You  will  recall  that 
pharmacy  described  the  Tetbury 
doctors  three  years  ago  as  "courageous 
and  honourable",  merely  because  they 
conceded  to  overwhelming  odds. 

In  my  own  experience,  there  are 
dispensing  doctors  who  supply 
medicines  as  a  necessary  duty  and 
there  are  those  who  do  so  not  only 
for  profit,  but  also  because  they 
consider  that  anything  a  doctor 
decides  to  do  must  be  legitimate. 

It  is  a  sad  reflection  on  the  position 
of  pharmacy  in  this  matter  that  whilst 
some  of  us  are  concerned  about  what 
happens  outside  the  one-mile  limit, 
others  are  still  worried  about  doctor 
dispensing  activity  inside  that  limit. 

It  is  irrelevant  what  Clothier  says, 
what  the  Society  says,  what  the  NPA 
says,  or  what  the  BMA  says.  The 
only  credible  opinions  on  the  issue  of 


Open  Shop 


Continued  from  pl56 

for  charity  and  inadvertently 
breaking  all  sorts  of  laws — Trade 
Descriptions  Acts,  Food  Hygiene 
Regulations  and,  if  there  was  a  stray 
golliwog  or  two  on  the  washed-out 
containers,  possibly  the  Racial 
Discrimination  Act?  It  took  a 
question  in  the  House  to  restore  some 
sanity  to  the  situation. 

I  am  reminded  of  another  incident 
that  served  to  undermine  my 
professional  manhood.  Three  years 
ago  my  preregistration  graduate 
pointed  out  that  compounding 
customers'  ginger  wine  recipes  was  a 
breach  of  the  Spirits  regulations. 
Since  then  Christmas  has  not  been 
the  same  for  me. 

Oddly  enough  every  recipe  was 
different  quantitatively,  although  the 
same  ingredients  prevailed.  Translated 
from  my  Latin  memory-bank  they 


dispensing  doctors  emanate  from  those, 
like  John  Davies,  who  actually  operate 
in  their  midst  and  thus  have  first 
hand  experience. 

With  regard  to  drug  testing 
schemes,  we  should  concern  ourselves 
more  with  ridding  ourselves  of  this 
malignancy  rather  than  wish  it  upon 
dispensing  doctors,  many  of  whom 
provide  an  invaluable  service. 
Alan  Pepler 
Woodcombe,  Somerset 


Somerset's  FPBC10 


Since  1974,  doctors  in  family  planning 
clinics  under  the  control  of  the 
Somerset  Area  Health  Authority  have 
given  scripts  to  patients  for  dispensing 
in  local  pharmacies.  These  scripts 
are  on  blue  paper,  headed  FPBC10, 
and  state  that  payment  Will  be  made 
to  the  pharmacy  by  the  Somerset  AHA. 
There  is  no  charge  to  the  patient. 

There  is  an  agreement  between 
the  Somerset  pharmacists  and  the  AHA 
that  scripts  will  be  charged  at  cost  plus 
50  per  cent;  no  fee  is  charged  and, 
of  course,  no  VAT. 

However,  some  patients  tend  to 
travel  and  these  scripts  have  been 
returned  from  various  areas  of  the 
United  Kingdom.  Any  pharmacist 
receiving  such  a  script  can  rest 
assured  that,  if  he  will  add  50  per 
cent  on-cost  and  return  the  script, 
duly  priced,  to  the  senior  medical 
officer  (family  planning),  Somerset 
Area  Health  Authority,  County  Hall, 
Taunton,  Somerset  TA1  4EJ,  he  will 
receive  payment  before  the  end  of  the 
month. 

John  S.  Clarke 

Hon  secretary 
Somerset  LPC 


were  strong  tincture  of  ginger, 
tincture  of  capsicum,  solution  of 
burnt  sugar  and  essence  of  lemon 
with  either  citric  or  tartaric  acid.  I 
must  admit  that  latterly  some  of  the 
appeal  lay  in  the  chance  to  recite  in 
front  of  the  new  recruits  the  old 
poetry  of  five  drachms  of  tinct  zingib 
forte  and  one  ounce,  two  drachms 
forty  of  liquor  sacc  ust. 

Another  curiosity  was  that  the 
scribbled  formulas  were  usually 
presented  by  very  prim  ladies. 
One  pillar  of  Methodism  was  quite 
horrified  when  I  explained  that  the 
practice  was  illegal  and  (in  her 
eyes)  immoral.  For  years  she  had 
sold  the  end  product  of  her  kitchen 
table  shebeenery  at  the  annual  church 
bazaar. 

So  where  does  the  sensile 
pharmacist  go  today  to  demonstrate 
his  traditional  dexterity?  In  my 
dreams  I  see  myself  donning  a  chef's 
hat  and  opening  a  restaurant — 
gluten-free,  of  course.  ■ 
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The  largest  International  Domestic 
Electrical  Appliance  (IDEA)  trade 
fair  to  date  has  just  finished  at  the 
Birmingham  national  exhibition 
centre,  and  the  consensus  of 
exhibiting  manufacturers  was  that 
"the  quality  (but  not  the  quantity)  of 
buyers  attending  was  much  improved 
on  last  year,"  and  that  a  "great  deal 
of  "business  had  been  done  in  a  time 
of  recession." 

A  similar  number  of  buyers 
attended  compared  with  1980  but  with 
1 88  manufacturers  exhibiting  and 
occupying  15  per  cent  more  space, 
orders  were  taken  evenly  across  the 
whole  range  of  products  shown, 
including  small  appliances. 

The  theme  of  this  year's  exhibition 
was  "economy  and  colour": 
economy,  because,  according  to  the 
Electricity  Council  "appliances  which 
are  efficient  in  the  use  of  electricity 
are  welcomed  by  the  supply  industry, 
Government  and  user  alike":  colour, 
because  in  the  area  of  "white  goods" 
(refrigerators,  freezers,  washing 
machines,  etc),  "design  and  colour 
must  keep  pace  with  the  rest  of  the 
EEC  and  in  this  difficult  year, 
manufacturers  are  building  on  tried 
and  tested  products  in  fresh  colours, 
rather  than  introducing  new  models." 

The  fair  is  sponsored  by  the 
Association  of  Manufacturers  of 
Domestic  Electrical  Appliances 
(AMDEA)  and,  as  their  president 
Lord  Plowden  said  at  the  opening, 
the  fair  "is  primarily  an  opportunity 
for  British  manufacturers  to  be  in 
touch  with  their  own  UK  dealers, 
but  also  is  an  occasion  of  increasing 
importance  to  European  buyers." 

C&D  visited  the  stands  of  "small" 
electrical  appliances.  Details  of  new 
products  seen  (or  products  perhaps 
saleable  in  certain  pharmacies), 
together  with  cost  prices  and 


discounts  and  anticipated  usual  retail 
price  (ARP)  follow.  (Some 
manufacturers  were  not  a'ble  to  supply 
such  figures.)  Minimum  order 
quanties  (mq)  are  indicated  where 
possible. 

Launch  for  a 
'stylish  team9 

Dateline  claim  to  be  "Britain's  largest 
manufacturer  of  heated  hair  curlers". 
They  hail  from  Bexhill-on-Sea  in  the 
"deep  south"  and  told  C&D  they  were 
having  a  "grand  exhibition". 

They  market  two  chunky  1,200W 
hair  dryers,  the  two-heat  tiny  turbo 
(£9.45  ARP,  £6.15  trade)  and  the 
three-heat/speed  fold'n'go,  with 
folding  handle  and  table  stand 
(£10.30  ARP,  £6.70  trade).  Both 
feature  blow-wave  nozzle  attachments. 

At  IDEA  Dateline  launched  the 
styling  team  which  they  claim  is 
unique.  Either  a  waving-brush  or 
curling-iron  can  be  connected  by  twist- 
lock  to  the  handle  with  its  swivel 
cord,  two-heat  switch  and  pilot  light. 
(£9.99  ARP,  £6.75  trade).  These 
products  are  available  in  packs  of 
ten  (mq)  at  wholesale  prices,  from 
Dateline,  Victoria  Road,  Bexhill-on- 
Sea,  East  Sussex. 

Dateline  styling  team. 


Instant  sunshine 
from  Uvabronze 

And  now  for  something  completely 
different!  If  your  stockrooms  are 
empty  as  a  result  of  a  drive  to 
increase  stockturn,  you  may  have 
space  to  set  up  a  "sun-parlour"  or 
alternatively  establish  yourself  as  a 
distributor  of  portable  UVA  units  and 
sunbeds. 

Paine  Beauty  Products  market  the 
Uvabronze  range  and  have  several 
"portable"  models  (all  prices  ex 
carriage  and  VAT):  the  009  portable 
face  unit  with  doors,  £165.00  or 
without  doors  (£145.00)  model  011;  the 
flat/curved  face  and  partial  body 
units  cost  £250.00  and  £280.00 
respectively.  All  prices  quoted  are 
for  solid  mahogany  units. 

The  cheapest  5  foot  pine  flatJbed 
unit  costs  £399.00  and  the  six  foot 
equivalent  is  £515.00. 

Paine  claim  that  their  Uvabronze 
sunbeds  emit  light  principally  from 
the  UVA  (approximately  310-400nm) 
band  of  the  spectrum  but  very  small 
quantities  of  UVB  and  that  "taking 
a  sunbathing  time  of  15  minutes  on  a 
clear  summers  day  in  London,  1cm2 
of  skin  will  receive  0.04  milliwatts  of 
UVB  and  a  maximum  of  5.00 
milliwatts  of  UVA,  giving  an  efficiency 
ratio  of  100:  1.  With  the  new 
technology  tubes  a  ratio  of  300:  1  is 
achieved."  Paine  Beauty  Products, 
16  Kings  Road,  St.  Leonards-on-Sea, 
Hastings,  Sussex. 


Blanket  coverage 
by  Sunbeam 

Sunbeam  announced  the  autumn 
launch  of  an  enlarged  range  of  eight 
electric  blankets,  consisting  of  five 
under-  and  three  overblankets.  The 
overblankets  are;  model  110,  single, 
£39.65  ARP;  models  111  and  112,  both 
double  at  £47. 10  and  £52.40  ARP 
respectively. 

All  the  blankets  are  machine 
washable,  thermostatically  controlled, 
have  pilot  lights  and  11  heat  settings. 

The  underblankets  are;  model  115, 
£12.45  ARP;  model  116,  £16.50  ARP; 
model  117,  £18.50  ARP;  model  118, 
£22.50  ARP;  and  model  119,  £29.55 
ARP. 

With  the  underblankets  there  is  a 
choice  of  single  or  three-heat  models. 
Sunbeam  Electric  Ltd,  Rutherford 
Road,  Daneshill  West,  Basingstoke, 
Hampshire. 
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Range  of  exhibits: 

1 .  Cosmetics,  health  and  beauty 
care,  corresponding  related  pro- 
ducts, 2  Packaging,  3.  Displays, 
4.  Shop  fitting,  shop  installations 

for  trade  visitors  only  - 
apply  for  warrants 


cosmetics  81 


2nd  International  Trade  Fair 
for  Cosmetics,  Health  and 


Variety  show 
from  Krups 


Ablec  cater  for 
all  occasions 

Vigorous  indoor  exercise,  manicure 
and  pedicure  and  a  spot  of  auto 
massage  are  catered  for  by  Ablec. 

The  beauty  nail  and  facial  set 
(model  145)  is  hand  held,  driven  by  two 
HP7  batteries,  and  has  four  detachable 
manicure/pedicure  heads  and  two  for 
facial  massage  (£8.28  ARP)  Available 
in  outers  of  24,  minimum  quantity 
(mq)  four  at  £3.50  excluding  carriage 
and  VAT. 

The  Stimulec  is  a  portable  two- 
speed  mains-driven  vibro  massager 
suitable  for  use  on  feet,  face,  neck, 
scalp  and  also  larger  surface  areas  of 
the  body.  It  is  of  the  pad  type  and  the 
surface  is  dimpled  and  approximately 
24in  square  (£17.48  ARP),  10  units  mq 
at  £10.18  excluding  carriage  and  VAT. 

'Switched  on'  sunshine 

Ablec  produce  a  range  of  sun  ray 
and  heat  lamps  and  now  feature  the 
Delios  solarium.  The  solarium  head 
(820mm  long  by  260mm  wide,  includes 
two  160W  UV  lamps  and  two  350W  IR 
units,  together  with  an  electrical  time 
switch  (0-30  minutes).  Included  in  the 
price  of  £185.96  ARP  is  a  distance 
measure,  four  individual  dose-recording 
dials  and  cosmetic  gogglets,  that 
protect  the  eyes  without  causing  white 
patches.  Singles  £108.34  excluding 
carriage  and  VAT,  five  to  ten  receive 
extra  10  per  cent  settlement  discount. 
Ablec  Ltd,  Brandon  Way,  West 
Bromwich,  West  Midlands  B70  8JG. 


Babyliss  pocket  curler. 


"Always  ahead,"  is  Krups  motto  and 
to  prove  it  they  showed  a  great  variety 
of  small  appliances.  A  six-carton 
yoghurt  maker,  the  Yoghurette  in 
harvest  gold,  (£10.52  trade,  mq  six). 
A  110/240v  foil  shaver  with 
retractable  trimmer,  spiral  lead  and 
compact  travel  case  at  £17.28  trade 
(mq  six)  and  guaranteed  for  five  years. 

There  are  two  hair  dryers  in  the 
range,  the  thermic  550W  at  £7.01 
trade  (mq  six)  and  the  new  turbo 
standard  with  its  two  stage  control  of 
airflow  and  temperature,  plus  easily 
attached  styling  nozzle  (£6.04  trade). 
Two  battery  operated  quartz  wall 
clocks  complete  the  picture  at  £5.93 
and  £6.86  trade,  models  950  and  951. 

Although  not  shown  at  IDEA, 
Krups  have  a  series  of  four  bathroom 
scales  (£5.07,  £6.06,  £6.14,  £7.91  trade). 
Krups  (UK)  Ltd,  West  Thurrock, 
Grays,  Essex  RM16  1XD. 


Krups  110/240v  foil  shaver. 


Pocket  curler  idea 
from  Babyliss 

Babyliss  chose  IDEA  1981  to  launch 
the  pocket  curler  as  an  addition  to 
their  range  of  black  and  gold  coloured 
styling  brushes,  crimpers,  waving  irons 
and  hair  dryers.  The  pocket  curler  is 
light-weight  and  features  a  retractable 
brush  head,  roto-contact  lead  and 
multi-voltage  element  (100-240  volts) 
and  will  retail  at  £8.35  ARP  (£5.25 
trade),  or  £8.95  ARP  (£5.65 
trade)  when  sold  in  lightweight 
travel-box.  Babyliss  will  advertise  in 
womens  magazines  during  1981  and 
have  POS  material  for  hot  brushes 
and  pocket  curlers  and  a  video 
cassette  detailing  their  range.  Carriage 
paid  orders  on  six  pieces,  with 
additional  quantity  and  settlement 
discounts  available  from  Babyliss/ 
Standring  Son  &  Co  (Hull)  Ltd,  101 
Spring  Bank,  Hull  HU3  1BJ. 


The  Braun  140  BC,  170B  and  260  BC 

Braun's  quick  flash 

The  Braun  stand  showed  the  great 
variety  of  small  appliances 
manufactured  by  the  company. 
Prominent  among  the  display  were 
the  Micron  shavers,  and  denture 
cleanser  launched  at  IDEA  (C&D, 
January  10,  p34). 

Despite  the  recession,  Braun  UK 
Ltd  had  their  "best  year  ever  in  1980 
with  sales  up  over  one  third." 

As  well  as  the  personal  hair  care 
and  dental  range,  Braun  market 
battery-powered  clocks,  lighters  and 
flashguns. 

Three  quartz  clocks  were  unveiled 
at  IDEA:  the  compact  TS  (£12.75 
ARP),  with  three  phase  volume  alarm 
and  41  minute  snooze  button:  the  jet 
setter  (£16.95  ARP)  features  a  cover 
with  world  time  chart;  and  lastly  the 
magnamatic  (£18.95  ARP),  which  has 
a  24  hour  automatic  alarm,  adjustable 
volume  buzzer  and  a  dial  light.  Braun 
Electric  (UK)  Ltd,  Dolphin  Estate, 
Windmill  Road,  Sunbury-on-Thames, 
Middlesex. 

Spring  promise 

A  grateful  C&D  reporter  arrived  at 
the  Philips  stand  in  time  to  witness 
a  blushing  bride  and  close  shaven 
groom  cut  a  symbolic  "wedding  cake" 
and  to  sample  the  champagne!  The 
significance  of  the  event  lay  in  the 
union  of  Philips  Small  Appliances  and 
Ecko,  and  to  celebrate  Philips  were 
displaying  a  revamped  and  updated 
range  of  Philishave  shavers  in  "space- 
age  silver  and  black  casings.  All  come 
in  presentation  cases." 

The  new  rechargable,  HP  1312 
costs  £35.99  ("low  going"  ARP).  The 
adjustable,  HP  1130  is  £28.50  ("'low 
going"  ARP),  and  the  de  luxe  by  the 
triple  head  super,  HP  1133  £23.95 
("low  going"  ARP).  There  is  one 
additional  model,  the  triple  head, 
HP  1135  at  £19.95  ("low  going"  ARP). 

All  models  have  floating  rotary 
heads,  flip-up  hair  trimmer,  tangle- 
free  six  foot  lead  and  push-button 
release  for  easy  cleaning.  They  will 
be  available  in  the  Spring.  Philips 
Small  Appliances,  Drury  Lane, 
Hastings,  East  Sussex. 
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Moulinex  hair  'cuts' 

Moulinex  had  no  less  than  seven  new 
appliances  on  show  but  all  are  for 
kitchen  use.  They  maintain  interest  in 
their  comprehensive  haircare  range  by 
introducing  lower  trade  prices  on  the 
following  hairdriers,  The  No  1  reduced 
from  £5.84  to  £5.71,  the  No  11  from 


£5.18  to  £4.47  and  the  No  16  from 
£8.12  to  £7.21.  Moulinex,  Station 
Approach,  Coulsdon,  Surrey. 

Bel  cream  topping 
Whips  up  interest 

Health  food  stockists  may  wish  to 
make  yoghurt  and  cream  makers  an 
addition  to  their  range.  The  Bel 
standard  yoghurt  maker  is  British  made 
and  has  the  British  Electrical 
Appliance  Board  (BEAB)  approval  and 
an  ARP  of  £9.40.  The  cream  maker 
has  an  ARP  of  £4.35  and  Antiference, 
makers  of  Bel  products,  claim  that 
double,  single,  or  pouring  creams  can 
be  made,  using  milk  and  unsalted 
butter,  for  about  half  the  shop  price. 
Details  of  wholesale  stockists  and 
terms  from  Antiference  Ltd,  Aylesbury, 
Buckinghamshire  HP19  3BJ 


Milumil 

Good  for  Growth 


According  to  a  recent  survey 
Milumil  is  the  No.  2  baby  milk 
in  independent  chemists. 
It's  also  the  fastest  growing 
brand  in  chemists  because 
mothers  unable  to  breastfeed 
find  it  is  the  baby  milk  which 
satisfies. 

Make  sure  your  stock  and 
display  of  Milumil  reflect  this 
rapid  growth. 


lumil 

Dried  modified  milk  food  for  babies 


Milumil  -  easy  to  mix  and  satisfying 


milupa 


The  new  generation  of  Baby  Foods 

Milupa  Limited,  Milupa  House,  Hercies  Road,  Hillingdon,  Middlesex  UB10  9NA  Telephone:  Uxbridge  59851 


Pifco  confidence 

The  personal  care  section  of  the  Pifco 
stand  emphasised  both  their 
importance  and  confidence  in  the  small 
appliance  market  with  a  colourful 
display  of  the  six  products  launched 
in  Autumn  1980. 

These  are  the  continental  hairdryer 
and  illuminated  mirror,  C&D 
December  13,  p932;  the  steam  styling 
brush,  C&D  October  25,  p682;  UVA 
sunlamp,  C&D  October  4,  p540;  and 
complexion  care,  C&D  September  6, 
p339. 

The  nasal  inhaler  is  a  novel  way  of 
vapourising  menthol,  eucalyptus  and 
proprietary  inhalants  prior  to 
inhalation  through  the  contoured  face 
mask.  For  throat  and  chest  an 
alternative  accessory  is  included.  Pifco 
Ltd,  Failsworth,  Manchester  M35  OHS. 


Not  only  . . .  but  also 

Northern  Blankets  belie  their  name 
with  the  three  products  launched  at 
IDEA.  The  first  a  pillow-sized  heating 
pad,  for  the  "relief  of  tension,  aches 
and  pains".  It  features  an  indication 
light,  washable  and  moisture  resistant 
cover  and  is  guaranteed  for  one  year, 
(£10.00  ARP) 

However  there  are  also  two 
haircare  products,  the  Northern 
fo'ldin'  1200W  two-speed,  two-tone 
compact  hairdryer  in  its  own  travel 
bag  (£8.95  ARP)  and  a  "three  in  one" 
styling  set. 

This  has  a  single  operating  handle 
with  on/off  switch  and  indicator, 
swivel  tangle-free  flex,  "ready  dot" 
and  safety  tip  to  protect  the  skin,  and 
can  carry  either  a  hot  styling  brush 
or  a  choice  of  two  curling  tongs  for 
styles  from  light  waves  to  tight  curls, 
(price  not  available).  Northern 
Blankets  Ltd,  Vine  Mill,  Royton, 
Lancashire. 
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Belfast  to  host  the 
IPSF  Congress 


The  International  Pharmaceutical 
Students'  Federation  is  to  hold  its  1981 
Congress  in  Belfast. 

At  the  January  Council  meeting  of 
the  Pharmaceutical  Society  of 
Northern  Ireland,  a  letter  was  read 
from  the  Society  of  Pharmacy  Students, 
The  Queen's  University  of  Belfast, 


stating  that  the  Congress  would  be 
from  August  19-29.  Accommodation 
would  be  provided  at  the  Queen's  Elms 
halls  of  residence  and  an  attendance 
of  about  200  was  expected. 

The  secretary  said  that  a 
considerable  amount  of  work  had 
already  been  done  by  the  local  student 


Headache  Toothache  •  Backache  •  Influenza  -  Period  Pains 


Veganin 

Pain  Relief  Tablets 


Now  it  speaks 
for  itself 


For  many  years  Veganin  *  has  been  the  biggest  selling  pharmacy-only 
analgesic,  widely  prescribed  by  physicians,  and  well  accepted  by 
your  customers. 

Now,  to  help  you  and  your  staff,  we've  included  five  major  indications 
prominently  on  the  front  of  the  pack  to  be  read  at  the  counter.  Your 
customers  too,  will  all  see  that  Veganin  is  effective  for  the  relief  of 
headache,  toothache,  backache,  influenza  and  period  pains. 
At  the  same  time  the  unique  formula  based  on  three  active  ingredients 
has  been  modified  to  conform  with  the  recent  guidelines  on  analgesics. 
This  modern  balanced  formula  is  worthy  of  your  professional 
recommendation  as  well  as  a  steady  profit-winner.  It  speaks  for  itself. 

WARNER 

part  ol  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 

Active  Ingredients:  Aspirin  Ph  Eur  Paracetamol  Ph  Eur  Codeine  Phosphate  Ph  Eur 
William  R  Warner  &  Company  Ltd    Usk  Road.  Pontypool,  Gwent  NP4  OYH 


Further  information  and  data  sheets  available  on  request 


•Trade  mark  R81055 


committee  and  a  provisional 
programme  had  been  made  out.  This 
included,  in  addition  to  the  various 
meetings,  an  Irish  night,  civic 
reception,  visit  to  the  Giant's 
Causeway  and  a  congress  ball.  Council 
agreed  to  give  every  support  to  the 
student  committee  and  the  secretary 
was  asked  to  find  out  what  help  they 
would  prefer.  Professor  D'Arcy  said 
the  decision  to  hold  the  Congress  in 
Belfast  was  taken  somewhat  later  than 
usual  but  arrangements  were 
proceeding  well. 


Benevolent  fund  figures 

The  income,  expenditure  and  balance 
sheet  of  the  Northern  Ireland  Chemists 
Benevolent  Fund  for  the  year  ending 
December  31,  1980  were  presented. 
Mr  G.  E.  Mcllhagger,  honorary 
treasurer,  pointed  out  that  the  Fund's 
income  was  derived  mainly  from  the 
president's  appeal  and  from  interest  on 
investments.  The  appeal  amounted  to 
£2,882  with  interest  accounting  for 
£1,658  and  he  felt  proud  of  the  support 
the  fund  received  from  members. 
Grants  paid  out  had  increased  to  £2,622 
and  there  was  an  excess  of  income 
over  expenditure  of  £1,961.  The  gain 
on  redemption  of  Belfast  City  Council 
6|  per  cent  Stock  was  £1,706  so  the 
capital  account  had  increased  at  the 
end  of  the  year  by  £3,667  to  £27,782. 

In  reply  to  a  question  about  the 
large  amount  (£9,285)  in  the  fund's 
Trustee  Savings  Bank  account,  he 
said  that  the  sum  received  when  the 
stock  was  redeemed  was  £6,850  while 
the  transfer  of  the  £2,882  from  the 
Society's  account  to  the  fund  was  made 
late  in  December.  A  term  deposit  of 
£3,500  in  the  Savings  Bank  had 
expired  on  January  10  so  that  amount 
plus  the  £490  interest  had  also  been 
transferred  to  the  Trustee  account 
which  now  exceeded  £13,000. 

Arrangements  were  being  made  for 
most  of  this  to  be  invested  and  he 
pointed  out  that  the  fund's  investments 
at  the  end  of  the  year  had  been  valued 
at  £22,662,  cost  £18,496.  The 
president  complimented  Mr 
Mcllhagger  on  the  satisfactory  state  of 
the  fund's  finances  and  paid  a  tribute 
to  the  Committee  that  administered 
the  fund. 

■  The  secretary  reported  that  all 
attempts  to  obtain  copies  of  Preservers' 
Journal  had  failed.  Although  payment 
for  280  copies  of  each  bi-monthly  issue 
had  been  made  to  the  Department  of 
Health  and  Social  Services  on  January 
16  1980,  only  the  February,  April  and 
June  issue  had  been  received.  He  had 
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Last  year,  it's  estimated  that 
over 300,000 break-ins  took 
place  in  commercial  andindus- 
trial  premises  in  Britain. 

To  a  vandal  or  thief,  darkness 
is  a  great  ally  for  concealment 
and  escape.  Bright  lights  are 
not  welcome.  If  more  people 
use  lighting  as  part  of  a  security 


system,  their  chances  of  attract- 
ing trouble  at  night  would  be 
greatly  reduced. 

Security  lighting  needn't 
cost  much.  For  a  start,  a  well- 
placed  light  bulb,  left  on  over- 
night, costs  around  50p  a  week 
-fluorescent lights  even  less. 
^r<::^\Vhichis  very 


cheap  protection  against  loss  of 
stock  and  damage  to  your 
premises.  And  you  get  the 
bonus  of  additional  display  op- 
portunities too. 

The  people  to  help  you  are 
your  Electricity  Board,  who  can 
tell  you  more  about  electric  light- 
ing as  a  deterrent.  . .  and  your 
local  police  crime  prevention 
officer,  who  can  advise  you  on 
security  matters  generally 

Thieves  make  the  most  of 
k  the  dark.  So  use  energy 
%  wisely  Lock  Up.  Light  Up. 

\  SECURE1I1CTI1C 

■Ik  The  Electricity  Council.  England  and  Wales. 


^    -WN         -  ....  \ 


If  you  don't  turn  on  a  night 
someone  else  might. 


Chemist  &  Druggist    24  January  1981 


165 


Rodine  C 

FOR  RATS 

&MICE 


entokil 

PRODUCTS  THE  PROFESSIONALS  USE 


ORDER  NOW  FROM  YOUR  WHOLESALER 


PSNI  Council 

Continued  from  pl64 


accordingly  written  to  ask  for  a  refund 
of  half  the  amount  paid — the  letter 
had  been  sent  by  recorded  delivery. 

■  Referring  to  the  management  course 
for  students  to  be  held  at  the 
headquarters  of  the  Northern  Ireland 
Staffs  Council  for  the  Health  and 
Personal  Social  Services,  Professor 
D'Arcy  said  that  while  last  year's 
course  was  two  and  a  half  days,  the 
course  in  April  would  cover  three  days. 
The  extra  half-day  would  be  used  for 

a  lecture  and  discussion  on 
administration,  otherwise  the  course 
content  would  be  similar  to  last  year. 

■  The  president  welcomed  Mr  G.  W. 
McGlaughlin,  who  was  attending  his 
first  Council  meeting,  and  hoped  he 
would  find  the  work  interesting. 

■  The  secretary  said  that  Dr  Geoff 
Booth  had  informed  him  that  together 
with  Dr  Ian  Jones  he  would  be  happy 
to  provide  a  business  management 
course  in  the  Society's  lecture  hall  from 
March  27-29  as  on  previous  occasions. 
It  was  agreed  to  accept  Dr  Booth's 
offer  and  to  make  the  course  available 
for  members  and  students.  The  course 
would  be  partly  sponsored  by  Scholl 
(UK)  Ltd,  the  secretary  said. 

■  After  correspondence  with  the 
director  of  the  Council  on  Alcohol 
Related  Problems,  it  was  agreed  to 
support  the  use,  by  pharmacists,  of 
small  labels  advising  patients  not  to 
drink  alcoholic  beverages  when  taking 
certain  medicines.  Such  labels  were 
readily  available  and  the  secretary 
was  instructed  to  ask  for  a  supply  of 
a  small  booklet  on  the  subject  so 

that  a  copy  could  be  sent  to  each 
member. 

■  Lectures  had  been  arranged  for  the 
Hilary  Term,  it  was  reported,  and 
these  would  be  held  on  a  Wednesday 
evening,  not  a  Tuesday.  The  titles 
were:  February  11 — "Introduction  to 
dietetics"  by  Miss  McCluskey,  district 
dietician,  East  Belfast  and  Cas'tlereagh 


District;  February  18 — "The  Interface 
of  the  patient  and  his  treatment"  by 
Dr  K.  Nelson,  consultant,  Metabolic 
Unit,  Ulster  Hospital;  February  25 — 
"Metabolic  factors  affecting  drug 
action"  by  Dr  K.  Nelson,  and  March 
4— "Infant  feeding"  by  Dr  E.  McGill, 
Royal  Victoria  Hospital. 
■Mr  O'Rourke  said  that  on  February 
18  the  Ulster  Chemists'  Association 
would  be  holding  a  dinner  dance  and 
Vestric  had  arranged  a  trade  fair  for 
that  evening. 

■  The  president  conveyed  the  Council's 
sympathy  to  Mr  Kerr  on  his  mother's 
death. 

■  Mr  Napier  said  that  a  jeweller's 
valuation  for  the  president's  badge  and 
chain  had  been  obtained  so  that  the 
insurance  could  be  increased.  This  had 
been  given  as  £4,500. 

■  It  was  agreed  to  hold  a  meeting  of 


the  education  committee  on  January 
29  to  discuss  the  report  of  the  Advisory 
Committee  on  Health  Education, 
suitable  topics  for  inclusion  in  the 
programme  of  further  education  and 
training  for  general  practice 
pharmacists  and  the  selection  of 
pharmacies  to  participate  in  next 
month's  family  planning  questionnaire. 
■  Applications  for  registration  as 
students  were  granted  to:  Catherine 
Ruth  Boston,  273  Holywood  Road, 
Belfast;  Mark  Goudy,  2  Fourwinds 
Park,  Belfast;  Ian  Richard  Pyper, 
117b  Ravenswood  Park,  Belfast,  and 
Ian  Alexander  Sinclair,  16  Rosepark 
East,  Dundonald,  Belfast.  The 
application  of  James  Moore  Gibb,  42 
Jansen  Road,  Salisbury,  Zimbabwe, 
for  the  restoration  of  his  name  to  the 
register  of  pharmaceutical  chemists 
was  granted.  ■ 


POST 
SCRIPTS 


Cartoon  capers 

Almost  coinciding  with  their  announce- 
ment that  Bonjela  is  to  be  advertised 
in  the  mother  and  baby  Press  (see 
pl31)  Reckitt  &  Colman  have  collected 
some  Press  publicity  they  would  rather 
have  done  without — in  the  satirical 
magazine  Private  Eye. 

"Revealing  all,"  the  Eye  purported 
to  disclose  how  it  comes  to  pass  that 
so  many  of  JAK's  cartoons  in  the 
Daily  Express  and  the  London  New 
Standard  feature  an  R&C  product. 
Apparently  JAK  is  a  close  friend  of 
Tom  Richards  of  TJR,  R&C's  public 
relation  advisers.  Tom  lets  JAK  know 
about  R&C  products  and  when  the 
opportunity  arises,  into  the  cartoons 
they  go — the  Eye  illustrates  one  in 
which  a  tanker  of  "bulk"  Dettol  is 
seen  in  the  background  at  "Tom's" 
garage  and  scrapyard,  with  even  the 


number  on  the  car  illustrated  being 
that  of  Tom  Richards! 

Tom  and  R&C  are  unrepentant — 
apparently  JAK's  "mentions"  are  a 
bonus  and  Reckitts'  only  involvement 
is  to  buy  any  cartoon  they  may  like 
after  publication. 

But  back  to  Bonjela.  The  Eye  says 
cartoons  were  drawn  with  the  product 
prominently  mentioned;  this  led  to  a 
complaint  from  a  doctor  since  it  might 
be  thought  that  such  an 
"advertisement"  was  rather  against 
the  spirit  if  not  the  rules,  on  promoting 
"ethical"  medicines.  However,  as  the 
announcement  referred  to  above 
makes  clear,  Bonjela  is  moving  firmly 
into  the  "advertised"  category  (though 
under  its  generic  description  it  seems 
still  to  be  in  the  Drug  Tariff!  ).  So  it's 
all  a  little  like  crying  over  spilt  milk. 

Nevertheless  pharmacists  shut  away 
in  their  dispensaries  may  be  intrigued 
by  this  insight  into  the  workings  of  the 
pu'blic  relations  profession.  Perhaps 
JAK  could  get  a  few  hard-pressed, 
impoverished,  overworked  pharmacists 
into  his  cartoons.  How  about  it 
Tom?  ■ 


Ask  for  Reactolite  Rapide  byname 

...before  your  customers  do. 


Reactolite 
RAPIDE 

The  fastest  phi 
lenses 


Your  customers  can  now  choose  from  the  newly 
expanded  range  of  Reactolite  Rapide  photochromic 
lenses.  The  original  Reactolite  Rapide  Grey  90  lens, 
Reactolite  Rapide  Brown  90  for  the  fashion-conscious 
and  the  new  Reactolite  Rapide  Grey  70  pre-tint  lens. 

Remember,  ask  for  sunglasses  with  Reactolite 
Rapide  lenses-by  name! 

Glascoed  Rd,St  Asaph,Clwyd  LLT70LL, North  Wales 

•Reactolite  and  Rapide  are  Trade  Marks  of  Pilkington  Brothers  Limited. 


The  fastest  reacting  photochromic 
lenses  in  the  world 

jfy  chance  PiiJciisrcrroN  ijmited  (Mrf) 
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BUSINESS  NEWS 


Dutch  company  may  acquire 
Cow  &  Gate  baby  foods 


Nutricia,  a  Dutch  baby  food 
manufacturer,  are  negotiating  with 
Unigate  Ltd  to  acquire  the  Cow  & 
Gate  business. 

If  negotiations  are  concluded 
satisfactorily,  Nutricia  will  acquire 
Cow  &  Gate's  manufacturing  and 
sales  facilities  in  the  UK  and  Ireland, 
and  their  overseas  packing  and  sales 
operations.  The  established  brand 
names  of  both  companies  will  remain 
and  it  is  expected  that  Unigate  will 
acquire  a  shareholding  in  Nutricia 
through  an  issue  of  new  shares. 
Subject  to  the  necessary  consent,  the 
new  arrangements  will  take  effect 
in  March-April. 

Mr  Peter  Greensmith,  Cow  & 
Gate's  sales  and  marketing  director, 
told  C&D  that  there  should  be  no 
supply  problems  or  changes  so  far 
as  retail  pharmacists  are  concerned. 
The  merger  would  result  in  the  third 
or  possibly  second  largest  babyfood 
company  in  Europe.  The  policy  of 
further  extension  of  the  Cow  &  Gate 
range  into  grocers  would  continue 
"but  not  to  the  detriment  of 
chemists."  The  range  is  at  present 
on  test  in  five  other  grocery  multiples 
besides  Sainsbury's. 

Mr  lohn  Clement,  chairman, 
Unigate  group,  said  "Although  Cow 
&  Gate  is  one  of  the  oldest  and  most 
respected  names  in  the  infant  feeding 
business  in  this  country,  it  has  played 
a  smaller  part  in  Uniga'te's 
international  operations.  Nutricia 
has  infant  feeding  as  a  mainstream 
activity,  and  the  combination  of  the 
two  companies'  strengths  in  terms 
of  product  range,  resources  and 
markets  will  be  a  considerable  force 
in  the  specialised  field  of  infant 
nutrition".  ■ 

Two  Boots  contracts 
for  Bovis 

Two  contracts,  together  worth  £3.1 
million,  have  been  awarded  to  Bovis 
Construction  by  the  Boots  Co  Ltd. 

At  Wood  Green  shopping  city, 
north  London,  Bovis  will  fit  out  the 
basement  and  two  sales  floors  of  Boots' 
new  store,  under  a  contract  valued  at 
f  1.7m.  Work  will  also  include  the 
installation  of  two  escalators  and  the 
construction  of  new  staircases. 


When  completed,  this  August,  the 
Wood  Green  store  will  provide  some 
2.600sq  m  of  retail  trading,  a 
stockroom  at  basement  level,  plus 
offices  and  staff  facilities  on  the  first 
floor. 

At  Newcastle-under-Lyme, 
Staffordshire,  Bovis  have  been  awarded 
a  contract  valued  at  £1.4m  to  up-grade 
and  extend  Boots'  existing  store. 
Work  will  include  extensions  to  the 
basement,  ground,  and  first  floor,  as 
well  as  the  up-grading  of  the  existing 
ground  floor  sales  area,  the  conversion 
of  the  first  floor  sales  area  into  new 
staff  quarters  and  the  up-grading  of 
staff  facilities  on  the  second  floor. 

The  new  extension  will  provide  an 
additional  2,875sq  m  to  the  store, 
(bringing  the  total  area  up  to  3,719) 
and  this  includes  l,370sq  m  of  retail 
area.  ■ 


High  growth  for 
Ciba-Geigy  sales 

Ciba-Geigy  group  sales  during  1980 
totalled  SFrl  1,910  million,  an  increase 
of  some  2000m  francs — 20  per  cent — 
over  1979.  When  the  sales  of  those 
companies  acquired  during  1980  and 
the  fourth  quarter  of  1979  are 
excluded,  the  growth  figure  is 
approximately  15  per  cent. 

In  the  pharmaceuticals  and 
agricultural  divisions  the  growth 
achieved  is  due  primarily  to  higher 
sales  volume.  In  the  industrial  divisions, 
volume  levelled  off  during  the  second 
half  of  the  year.  Markedly  higher  raw 
materials  prices  and  the  effects  of 
inflation  on  other  costs  could  not  be 
fully  compensated  by  increases  in 
selling  prices. 

Despite  the  unfavourable  business 
situation  in  customer  industries,  Ciba 
say  the  dyestuffs  and  chemicals  division 
increased  its  sales,  although  volume 
stagnated — sales  SFr2,000m,  up  7  per 
cent.  In  the  plastics  and  additives 
division  price  adjustments  contributed 
to  the  higher  sales  figures,  as  did  new 
acquisitions  which  accounted  for  about 
half  the  growth  rate — sales  SFr2,340m, 
up  18  per  cent.  An  important  part  of 
the  improved  sales  in  the 
pharmaceuticals  division  is  attributed 
to  business  in  the  US  and  to  the 
"successful  introduction  of  new 


products"— sales  SFr3,220m  up  18  per 
cent.  "Good  market  reception"  of  new 
products  in  all  the  major  group 
companies  is  also  said  to  be  responsible 
for  sales  expansion  in  the  agricultural 
division — sales  SFr2,680m,  up  20  per 
cent. 

The  Airwick  group's  sales  are  in 
line  with  expectations — sales  SFr620m, 
up  32  per  cent.  The  growth  recorded 
by  the  Ilford  group  incorporates  the 
increases  in  selling  prices  necessitated 
by  the  price  of  silver — sales  SFr£620m, 
up  32  per  cent — while  growth  in  the 
electronic  equipment  group  is  chiefly 
due  to  the  inclusion  of  the  newly 
acquired  Mettler  Group — sales 
SFr430m.  ■ 


Video  training 
from  DITB 


A  nine-month  programme  of  video 
training  courses  has  been  arranged 
at  the  Distributive  Industry  Training 
Board's  Knutsford  video  centre.  The 
training  programmes  can  also  be 
purchased  on  any  format,  but  systems 
other  than  Philips  1500  and  VHS 
carry  a  £10  surcharge. 

"An  'introduction  to  video 
planning",  a  one-day  course  on  the 
capabilities  and  limitations  of  video 
in  education  and  training,  will  be 
held  on  February  26,  May  28  and 
September  24.  A  three-day  workshop 
on  scripting  and  production  will  be 
held  on  February  23-25,  May  25-27 
and  September  21-23.  The  third 
course,  "Television  Techniques  for 
Senior  Executives"  will  also  be  held 
on  three  dates,  February  27,  May  29 
and  September  25. 

Inquiries  for  the  "television 
techniques"  courses  should  be  made 
to  Miss  Diane  Abrahams,  DITB, 
MacLaren  House,  Talbot  Road, 
Stretford,  Manchester  M32  0FP 
(telephone  061-872  2494)  and  for  the 
other  two  courses  to  Mrs  Pauline 
Leach,  production  manager,  Knutsford 
Video  Centre,  Parkgate  Industrial 
Estate,  Knutsford,  Cheshire  (telephone 
Knutsford  52871). 

DITB  programmes  for  hire  can 
still  be  ordered  at  a  standard  price  on 
Philips  1500,  VHS  and  U-matic 
systems.  ■ 


Move  for  Vestric 
and  Pharmagen 

Vestric  Ltd  and  Pharmagen  Ltd  are 
moving  from  Chapel  Street,  Runcorn, 
to  new  premises  at  West  Lane, 
Runcorn,  Cheshire  WA7  2PE,  with 
effect  from  February  2.  Vestric's 
telephone  number  will  be  Runcorn 
(0928)  717070  and  Pharmagen's 
number  Runcorn  712918. 
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Better  results 
this  year 
for  Barclays 

The  pharmaceutical  division  of  Dixons 
Photographic  Ltd — Barclays — made 
£12,000  in  the  six  months  to  November 
8,  1980,  on  a  turnover  of  £38.813 
million.  Although  the  chairman, 
Stanley  Kalms,  describes  this  as 
marginal,  it  compares  favourably  with 
an  £8,000  loss  in  the  same  period  last 
year  and  a  £585,000  loss  on  the 
whole  year. 

Against  the  current  economic 
background  the  half  year  profits  of 
£5.01  lm  (£5. 919m)  for  the  group  are 
viewed  with  some  satisfaction — 
especially  as  they  include  redundancy 
and  reorganisation  costs  amounting  to 
£542,000  incurred  by  the  retail  division. 
However,  overseas  activities  were 
particularly  affected  and  net  group 
sales  were  cut  to  £1 13.707m 
(£116. 188  m). 

Processing  division  profits  were  a 
record  at  £1.341m  (£1.095m)  on  sales 
of  £8. 832m  (£6. 640m). 

The  retail  division  is  said  to  have 
had  good  Christmas  trading  in  the 
UK  although  the  half  year  results  are 
down  on  net  profit  to  £  1.537m 
(£2.375m)  on  sales  of  £45.520m 
(£4 1.068m).  ■ 


Difficult  year  for 
glass  industry 

The  glass  industry  has  had  one  of  the 
most  difficult  years  it  has  ever 
experienced  says  Mr  Christopher 
Squires,  chairman  of  the  marketing 
committee  of  the  Glass  Manufacturers 
Federation  and  chairman  of  Rockware 
Glass. 

The  recession  has  depressed 


consumer  demand  and  as  a 
consequence,  glass  manufacturers  had 
suffered  from  a  very  high  level  of 
retail  de-stocking.  Although  final  glass 
industry  sales  figures  for  1980  were  not 
yet  available,  it  was  expected  they 
would  show  overall  demand  for  the 
year  down  by  approximately  8  per  cent. 

However,  said  Mr  Squires  the 
industry  was  already  fighting  back, 
both  in  support  of  traditional  glass 
markets  and  to  win  a  larger  share  Of 
other  markets,  such  as  wines,  and 
take-home  beers. 

Developing  a  broader  theme,  he 
feels  that  the  industry  will  make  gains: 
"in  the  long-term  from  our  continued 
heavy  investment  programme.  In  fact 
I  can  tell  you  that  over  £21  million  will 
be  spent  during  1981  on  investment 
in  new  plant  to  give  us  even  greater 
efficiency  and  productivity  for  the 
future." 

Discussing  the  trend  towards 
unit-dose  packaging,  it  was  felt  that 
while  solid  dose  preparations  may 
have  more  appropriate  mediums,  glass 
had  a  "very  important  part  to  play" 
and  "very  heavy  involvement"  was 
envisaged.  ■ 


Final  comments  on 
origin  marking 

The  Retail  Consortium  this  week  made 
their  final  comments  to  the 
Department  of  Trade  at  the  end  of  the 
consultation  period  for  the  Trades 
Description  (Origin  Marking) 
(Miscellaneous  Order)  1981.  The 
revised  Order  calls  for  origin  marking 
at  point  of  sale  and  in  advertisements 
for  clothing,  textiles,  footwear, 
domestic  electrical  appliances  and 
cutlery  and  will  come  into  force  in 
January  1982.  Revisions  to  the 
original  order  make  it  necessary  for 
suppliers  other  than  retailers  to  provide 
information  on  origin. 

Richard  Weir,  director  of  the 
Consortium,  comments:  "If  as  a  result 
of  this  Order  both  British 


manufacturers  and  importers  origin 
mark  their  products  it  will  represent 
a  substantial  improvement.  However 
we  remain  concerned  about  the  cost 
burden  on  small  businesses."  ■ 


Rates  burden  eased 
on  empty  buildings 

Two  Statutory  Instruments  which 
introduce  provisions  incorporated  in 
the  Local  Government,  Planning  and 
Land  Act  1980  have  been  laid  before 
Parliament.  These  reduce  the  burden 
of  empty  rating  on  unoccupied 
industrial  and  commercial  properties 
with  effect  from  April  1.  Another 
Order,  made  last  week,  gives  some 
businesses  the  right  to  pay  rates  by 
instalments. 

The  Unoccupied  Property  Rate 
(Variation  of  Current  Ceiling)  Order 
1980  (SI  2012/1980)  reduces  the 
maximum  level  of  the  rate  which  may 
be  levied  on  empty  non-domestic 
property  from  100  per  cent  to  50  per 
cent  of  the  amount  of  rates  ordinarily 
payable..  The  Rating  Surcharge 
(Suspension)  Order  1980  suspends  the 
mandatory  rating  surcharge  on  unused 
commercial  property  which  was 
introduced  by  the  Local  Government 
Act  1974. 

The  Payment  of  Rates  by 
Instalments  (Prescribed  Sums)  Order 
1980  (SI  2011/1980)  lays  down 
minimum  and  maximum  rateable 
values  between  which  non-domestic 
ratepayers  will  be  able,  from  April  1, 
to  elect  to  pay  rates  by  instalments  in 
the  same  way  as  is  currently  available 
to  domestic  ratepayers. 
■  Restoration  of  the  business  vote 
in  local  government  elections  was 
mentioned  as  a  possible  reform  by 
Mrs  Margaret  Thatcher  during 
question  time  in  the  Commons  last 
week.  She  said  that  the  rating  system 
is  "under  review"  and  that  the  lack 
of  a  business  vote  "certainly  needs 
having  a  look  at". 


Ask  for  Reactolite  Rapide  byname 

before  your  customers  do. 


This  year,  Chance  Pilkington  are 
spending  over  £250,000  on  television, 
magazine  and  point-of-sale 
advertising  to  make  Reactolite  Rapide 
photochromic  lenses  even  more 
successful  than  they  were  last  year. 
So  ask  for  sunglasses  with  Reactolite 
Rapide  lenses-by  name! 
Glascoed  Road,  St  Asaph,  Clwyd 
LL17  0LL,  North  Wales. 

Reactolite  and  Rapide  are  Trade  Marks  of  Pilkington  Brothers  Limited 
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appointments         COMING  EVENTS 


■  Sangers  Agencies  Ltd:  Mr  Douglas 
Scutt,  above,  has  been  appointed  client 
liaison  manager.  He  was  formerly  with 
Johnson  &  Johnson,  latterly  as  district 
sales  manager. 

■  Merck  Sharp  &  Dohme  Ltd:  Mr  John 
Ansdell,  finance  director  in  the  UK 
has  been  appointed  managing  director 
of  Merck  Sharp  &  Dohme,  New 
Zealand.  Mr  Ansdell  will  take  up  his 
appointment  at  the  end  of  February. 

■  Philips  Industries:  Mr  Brian 
Beaumont  has  been  appointed 
managing  director  of  the  service 
division.  Mr  Beaumont,  46,  has  been 
national  operations  manager  of 
Philips  Service  since  he  joined  the 
Group  in  1978. 

■  Seton  Products  Ltd:  Mr  Peter 
Kirkby  has  been  appointed  business 
development  director;  Mr  Michael 
Swann  UK  marketing  director;  Mr 
Paul  Vallance,  previously  in  charge  of 
product  development,  UK  marketing 
manager  and  Miss  Diane  Conway, 
group  public  relations  officer. 


Briefly 


■  Balenciaga  Ltd  have  moved  to  2 
Harewood  Place,  London  W1R  9HB; 
telephone  01-409  1271. 

■  Ilford  Ltd  has  awarded  a  contract 
for  a  film  production  factory  at 
Mobberley,  Cheshire,  worth  around 
£l5m. 

■  J  Bibby  &  Sons  Ltd,  has  won  The 

Accountant  and  Stock  Exchange 
Annual  Awards  1981— large  company 
category — for  the  year's  best  Annual 
Report  and  Accounts. 

■  Wondersigns  Ltd  and  Movitex  Signs 

have  merged  and  a  new  organisation 
has  been  established,  Wondersign- 
Movitex,  Green  Street,  Enfield, 

H  Bayer  Pharmaceuticals  (UK)  Ltd 

are  seeking  planning  permission  to 
build  two  office  blocks  of  a  total  of 
16,000sq  m  at  Albert  Works,  West 
Street,  Newbury,  Berks. 

S  Execuquest  Ltd,  consultants  to  the 
health  care  industry,  are  now  at:  PO 
Box  131,  42,  Hobson  Street, 
Cambridge,  CB1  1NP;  telephone: 
(044082)  767;  telex:  341485. 

■  Brent  Chemicals  International  are 

proposing  to  acquire  the  major  part 
of  the  chemical  systems  division  of 
Stauffer  Chemical  Co  for  some 
£3.1m.  Shareholders  approval  Will  be 
sought  at  an  extraordinary  general 
meeting  to  be  held  on  January  30. 


Monday,  January  26 

Plymouth  Branch,  Pharmaceutical  Society, 

Medical  centre  lecture  theatre,  Grecnbank 
Hospital,  at  8  pm.  Talk  by  Mr  R.  Blyth, 
editor,  Pharmaceutical  Journal. 

Tuesday,  January  27 

Bristol  Branch,  Pharmaceutical  Society,  Edward 
Jenner  Centre,  Bristol  Royal  Infirmary,  at  8  pm. 
Dr  K.  W.  Heaton,  reader  in  medicine,  on 
"Dietary  fibre". 

Wednesday,  January  28 

Harrow  and  Hillingdon  Branch,  Pharmaceutical 

Society,  Brent  and  Harrow  Health  Education 
offices,  Neasden  Hospital,  Brentfield  Road, 
Neasden,  London  NW10.  Open  evening  from 
3  to  9  pm,  which  all  branch  members  are  invited 
to  attend. 

Thursday,  January  29 

Fylde  Pharmacy  Forum.  Victoria  Hospital 
postgraduate  centre,  Blackpool,  at  8  pm.  Talk 
by  Mrs  M.  Heaney,  dietician,  Victoria  Hospital. 
Leeds  Branch,  National  Pharmaceutical 
Association  and  Leeds  Branch,  Pharmaceutical 
Society,  Golden  Lion  Hotel,  Leeds,  at  8  pm.  Mr 
A.  Gordon,  tax  consultant,  on  "Why  pay  the 
tax  man?". 

West  Metropolitan  Branch,  Pharmaceutical 

Society,  Pharmacy  Department,  Chelsea  College, 
Manresa  Road,  London  SW3,  at  7.45  pm. 
Annual  joint  meeting  with  Chelsea  School  of 
Pharmacy  Students  Association,  Dr  M.  P. 
Earles  on  "Doctors  and  patients  in  Chelsea". 

Friday,  January  30 

Croydon  Branch,  Pharmaceutical  Society, 

Greyhound  Hotel,  Park  Lane,  Croydon,  at  8  pm. 
Dr  P.  R.  Noyce,  Northwick  Park  Hospital,  on 
"Patient  counselling  and  compliance". 

Advance  Information 

Special  University  Lectures  in  Pharmacy,  School 
of  Pharmacy,  Brunswick  Square,  London  WC2, 
on  February  26  and  27,  at  5.30  pm.  Professor 
H.  Oelschlager,  director  of  the  Institute  for 
Pharmaceutical  Chemistry,  Johann  Wolfgang 
Goethe  University,  on  "Electrochemical  analysis 
of  drugs  and  their  metabolites"  and  "New  local 
anaesthetics;  pharmacokinetics  and 
pharmacodynamics". 

Institute  of  Packaging  training  courses.  The 

White  House,  University  of  Sussex.  "Packaging 
specifications  and  quality  control"  from  March 
1-3;  "Packaging  for  distribution  and  transit" 
from  March  4-6,  and  "Packaging  principles  and 
practice"  from  March  29  to  April  8.  Further 
information  from  the  Education  Officer, 
Institute  of  Packaging,  la  Elm  Park,  Stanmore, 
Middlesex  HA7  4BZ. 

Royal  Society  review  lecture,  6  Carlton  House 
Terrace,  London  SW1,  on  March  5,  at  4.30  pm. 
Professor  H.  G.  Wittmann,  Max  Planck 
Institute  for  Molecular  Genetics,  on  "Structure, 
function  and  evolution  of  ribosomes". 
Applications  to  the  Executive  Secretary 
(address  as  above). 

Border  Region  postgraduate  courses,  School  of 
Pharmacy,  Sunderland  Polytechnic.  "The 
rheumatoid  syndrome"  on  March  29  and  "The 
liver"  on  April  26,  from  10  am  to  4.30  pm.  All 
meals  and  refreshments  provided.  Applications  to 
Mr  R.  Atkinson,  Course  Organiser,  School  of 
Pharmacy,  Sunderland  Polytechnic,  Chester  Road, 
Sunderland  SRI  3SD. 


Trade  fairs  and 
exhibitions  1981 


United  Kingdom 

International  Spring  Fair  (gift  ware), 
National  Exhibition  Centre, 
Birmingham.  Trade  Promotion  Services 
Ltd,  Exhibition  House,  6  Warren  Lane, 
London  SE18  6BW.  February  1-5. 
Scottish  Gifts  Fair,  Kelvin  Hall, 
Glasgow.  Trade  Promotion  Services 
Ltd,  Exhibition  House,  6  Warren 
Lane,  London  SE18  6BW.  February 
15-19. 

Incentive  Marketing  and  Sales 
Promotion  Exhibition,  Hotel 


Metropole,  Brighton.  Maclaren 
Exhibitions,  Davis  House,  69  High 
Street,  Croydon.  April  26-29. 
Semlab  (International  Scientific, 
Educational  and  Medical  Laboratory 
Equipment  Exhibition),  Olympia, 
London.  Industrial  and  Trade  Fairs 
Ltd,  Radcliffe  House,  Blenheim 
Court,  Solihull,  West  Midlands  B91 
2BG.  June  2-5. 

Shopex  International  (Self-service 
Display  Equipment  and  Shopfitting 
Exhibition),  Olympia,  London. 
Westbourne  Exhibitions  Ltd,  Crown 
House,  London  Road,  Morden, 
Surrey  SM4  5EB.  June  14-18. 
London  International  Gifts  Fair, 
Olympia,  London.  Condor  Public 
Relations  Ltd,  299  Oxford  Street, 
London  W1R  1LA.  August  2-6. 
Birmingham  Gift  Fair,  Bingley  Hall. 
Trade  Promotion  Services  Ltd, 
Exhibition  House,  6  Warren  Lane, 
London  SE18  6BW.  August  9-13. 
Point  of  Sale  exhibition,  West  Centre 
Hotel,  London.  Batiste  Exhibitions  & 
Promotions,  Penbroke  House, 
Campsbourne  Road,  London  N8. 
September  15-17. 

Wholesale  Buyers  Gift  Fair,  Mount 
Royal  and  Mostyn  hotels.  Trade 
Promotion  Services  Ltd,  Exhibition 
House,  6  Warren  Lane,  London 
SE18  6BW.  November  23-27. 
■  Interphex  1982  (International 
Exhibition  for  the  Pharmaceutical 
Cosmetics,  Toiletry,  Perfumery  and 
Allied  Industries),  Hotel  Metropole, 
Brighton.  BPS  Exhibition  Ltd,  18 
Marina  Parade,  Brighton,  Sussex 
BN2  1TL.  June  18-21,  1982. 

Overseas 

Cosmoprof  (14th  exhibition  of 
perfumery  and  cosmetics)  and 
Packmatic  (Exhibition  of  Machinery 
and  Accessories  for  the  Chemical, 
Cosmetic,  Pharmaceutical  and  Food 
Industry),  Bologna,  Italy.  April 
24-27. 

Pharmaceuticals  and  Cosmetics 
Manufacturing  Expo-Europa,  Geneva. 
June  16-18. 

Interphex  81,  New  York.  BPS 
Exhibitions  (USA)  Ltd,  37A  Tower 
53,  159  West  53rd  Street,  New  York 
NY  10019.  September  22-24. 
International  Packaging  Exhibition, 
Guangzhou.  China. 
Industrial  and  Trade  Fairs 
International  Ltd,  Radcliffe  House, 
Blenheim  Court,  Solihull,  West 
Midlands  B91  2BG.  October  1-6. 
Chemasia  81  (International  Asian 
Chemical  &  Process  Engineering  & 
Contracting  Show),  Singapore.  Clapp 
&  Poliak  Europe  Ltd,  232  Acton 
Lane,  London  W4.  October  21-24. 
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MARKET  NEWS 


Menthol  steady 

London,  January  20:  Menthol  prices 
were  described  as  "nervously  steady" 
during  the  past  week. 

It  was  reported  that,  in  the  USA, 
offers  had  been  withdrawn  following 
an  application  by  a  synthetic  menthol 
manufacturer  for  an  anti-dumping 
duty  to  be  imposed  on  Chinese 
menthol  imports.  The  authorities 
there  have  said  they  will  give  a 
decision  after  an  'interval  of  70  days. 
Brazilian  menthol  has  been  firming  up 
recently  but  the  Chinese  crystals  have 
not  followed  Brazil's  lead  in  that 
respect. 

In  essential  oils,  most  were 
unchanged  on  the  spot  although 
several  were  lower  in  the  forward 
position  including  anise,  Bourbon 
geranium,  lemongrass  and  Chinese 
citronella. 

Among  spices  ginger  continued  its 
firmer  trend  at  origin  but  buyers  were 
disinterested  as  spot  was  £30  metric 
ton  under  the  cif  rate.  European 
lobelia  came  on  offer  again;  elsewhere 
in  botanicals  there  was  little  to  report. 

Pharmaceutical  chemicals 

Acetone:  £385  metric  ton  for  30-drum  lots. 
Adrenaline:  (per  g)  1  kg  lots  base  £0.35;  aoid 
tartrate  £0.30. 

A  loin:  micro-crystalline  £28.65  kg  in  50-kg  lots. 
Ammonium  acetate:  BPC  1949  crystals  £0.8635  kg 
in  50-kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  250-kg  lots. 

Ammonium  bicarbonate:  BPC  £223.59  metric  ton, 
ex-works,  in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £2.95  kg  in  50-kg 
lots. 

Amylobarbitone:  Less  than  100-kg  lots  £18.75  kg; 
sodium  £21.59. 

Ascorbic  acid:   (per  kg)   100-kg  £5;  500-kg 
from  £4.60  as  to  source. 

Aspirin:  Ten-ton  lots  £1.96  kg;  imported  from 
£0.90. 

Boric  acid:  EP  grade  per  metric  ton  in  2-4  ton 
lots— granular  £450;  powder  £480. 
Brucine  sulphate:  £45  kg. 

Butabarbital:  Acid  £25.17  kg;  sodium  £26.81  kg  in 
50-kg  lots. 

Butobarbitone:  Less  than  100  kg  £22.88  per  kg 
Calcium  ascorbate:  £7.28  kg  in  5-kg  pack. 
Calcium  carbonate:  Precipitated  BP  £260  metric 
ton  delivered  UK. 


Calcium  chloride:  BP  anhydrous  96/98%  £1.21  kg 
in  50-kg  lots  of  powder;  £1.23  hexahydrate  crystals 
BP  1968  £0.95. 

Calcium  gluconate:  £1,960  per  metric  ton. 
Calcium  lactate:  100-kg  lots  £1.37  kg. 
Calcium  pantothenate:  £7.53  kg  in  25-kg  lots. 
Citric  acid:  BP  per  metric  ton  single  deliveries, 
granular  monohydrate  £927;  anhydrous  £978  (pow- 
dered £20  premium  per  1,000  kg).  Five-ton  con- 
tracts £922  and  £973  respectively  for  granular 
Cinchocaine:    Base    (500-g    lots)    £105    kg;  hydro- 
chloride £92.70. 

Clioquinol:  NF  XIV  500-kg  lots  £15.81  kg. 
Cocaine:  Alkaloid  £700.50  kg;  hydochloride  £618 
to  £648. 

Cyanocobalamin:  per  g  £2.53  in  100-g  lots; 
imported  £2.40  in  1-kg  lots. 

Cyclobarbitone:  Calcium  £24.70  kg  in  50-kg  lots 
Ferrous  carbonate:  BPC  1959  saccharated  £1.50  kg 
in  minimum  700-kg  lots. 

Ferric  citrate:  £5  kg  in  minimum  250-kg  lots. 
Ferrous  fumarate:  BP  £1.60  kg  in  750-kg  lots 
minimum. 

Ferric  ammonium  citrate:  Brown  BP  £1  70  kg  in 
600-kg  lots  minimum. 
Ferrous  gluconate:  £2,375  per  metric  ton. 
Ferrous  succinate:  BP  £6  kg  in  200-kg  lots. 
Ferrous  sulphate:  BP/EP  small  crystals  £0.80  kg 
dried  £0.80  minimum  1,250-kg  lots. 
Folic  acid:  100-kg  lots  from  £54  kg. 
Hvpophosphorous  acid:  (Per  metric  ton  in  50-kg 
lots).  Pure  50%  £454.75;  BPC  (30%)  £326.71. 
Lactic  acid:  BP  88/90%  £175  kg  in  70-kg  drum. 
Lignocaine:  (25-g)  base  £11.74  kg;  hydrochloride 
£11.82. 

Lobeline:  Hydrochloride  BPC  and  sulphate  £1.49 

per  g  for  100-g  lots. 

Methadone  hydrochloride:  £330  per  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 
Methyl  salicylate:  5-ton  £1.61  kg;  1-ton  £1.65. 
Metol  Photo  grade  per  kg.  50-kg  lots  £9.45. 
Nicotinamide:  £3.46  kg  in  50-kg  lots. 
Nicotinic  acid:  £3.57  kg  in  50-kg  lots. 
Noscapine:    Alkaloid:   £33    kg   for    100-kg;  hydro- 
chloride £36.30. 

Oxalic  acid:  Recrvstallised  £1  39  kg  for  50-kg  lots. 
Papaveretiim:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misme  of  Drugs  Regulations. 
Phosphoric  acid:  BP  sg  1.750  £0  4815  kg  in 
38-drum  lots  minimum. 

Ouinalharhitone:  Sodium  in  50-kg  lots  £28.31  kg. 
Reserpine:  100  gram  lots  £0.22g. 
Riboflavine:  (Per  kg)  £24 .75  in  10-kg  packs,  diphos- 
phate sodium  £77  in  5-kg. 

Saccharin:  BP  powder  £3  80  kg;  crystals  £3.20. 
Salicylic  acid:  5-ton  lot  £1  61  kg:  1  ton  £1.63. 
Sodium  ascorbate:  100-kg  lots  £5  per  kg. 
Sodium  benzoate:  £0.70  kg  in  500-kg  lots. 
Sodium  bicarbonate:  BP  from  £139.74  metric  ton 
as  to  grade  in  minimum    10-ton  lots  delivered  UK. 
Sodium  chloride:  Vacuum  dried  in  10-ton  lots 
delivered  London  4-plv  baes  £47.56  metric  ton. 
Sodium  citrate:  Granular  £927  metric  ton;  powder 
£947  Five-ton  contracts  £922  for  granular — all  in 
lined  bags 

SorHiim  fluoride:  in  50-kg  lots  £2  43  kg. 
Sodium  gluconate:  Technical  £756  metric  ton 
Sodium  hvdroxide:  Pellets  BP  1973  in  50-kg  lots 
£0.R2-£1.57  kg. 

Thiamine:  Hydrochloride/mononitrate  £16.20  kg  in 
25-kg  lots  of  British  origin;  500-kg  £14  97. 
Tocopherol:  DL-alpha  5  kg  £15.95  kg. 
Tocophervl  acetate:  DI.-alnha  per  kg  £13.20  (in 
20-kg  lots);  adsorbate  £12.20  (25.kg). 
Vitamin  A:  (per  kg)  acetate  powder  i  miu  per  g 
tablet  grade  £16  09  (5  kg  lots):  palmitare  oily 
concentrate  1  miu  per  g  £15.75  (k-kg);  water 
miscible  £4.45  litre  (6-litre  pack) 
Vitamin  D2:  Type  850  £46.20  kg. 
Vitamin  E:  See  tocopheryl  acetate. 
Vitamin  K:  100-g  lots  £1.10  per  8- 


Yohimbine  hydrochloride:  £350  per  kg;  £340 
kg  in  5-kg  lots. 

Crude  drugs 

Agar:  Spanish  £8  kg  spot 

Aloes:  Cape  £1,240  metric  ton  spot;  £1,220,  cif. 
Curacao  unquoted. 

Balsams  (kg)  Canada:  Unchanged  at  £11.90  on  the 
spot;  shipment,  £11.80,  cif.  Copaiba:  unquoted 
Spot  and  cif.  Peru  £9.95  spot;  £9.70,  cif.  Tolu 
£6.15  spot. 

Belladonna:  (kg  cif)  herb  £1.99};  leaves  £2  24;  root, 
£1.94  spot;  £1.80,  cif. 
Benzoin:  £185  cwt,  cif. 

Camphor:  Natural  powder  £7.95  kg  spot;  £7.35 
kg  cif.  Synthetic  96%  £1.25  spot;  £1.20,  cif. 
Cardamoms:  Alleppy  green  £4.75  kg,  cif. 
Cascara:  £1,205  metric  ton  spot;  £1,145.  cif. 
Cherry  bark:  Spot  £1,185  metric  ton;  shipment 
£1,145,  cif. 

Cloves:  Madagascar  £4,300  metric  ton  spot,  £3,800, 
cif. 

Ginger:  Cochin  £465  metric  ton  spot  £490; 
shipment  £525,  cif.  Other  sources  not  quoted. 
Henbane:  Niger  £1,410  metric  ton  spot;  £1,400,  cif 
Kola  nuts:  £480  metric  ton  spot;  £500,  cif. 
Lanolin:  BP  grade  £1.05  kg  in  1  metric  ton  lots. 
Lemon  peel:  Unquoted. 

Liquorice  roots:  Root,  no  spot;  £530  metric  ton, 

cif.  Block  juice  £1,400  metric  ton  spot; 

Spray-dried  £1,550. 

Lobelia:  European  £1.92  kg,  cif. 

Pepper:  (metric  ton)  Sarawak  black  £750  spot, 

$1,650  cif;  white  £1,050  spot;  $2,150,  cif. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.30 

kg  spot;  £3,  cif. 

Saffron:  Mancha  £625  kg  nominal  spot. 
Seeds:  (metric  ton,  cif).  Anise:  China  star  £945 
for  shipment.  Celery:  Indian  £360.  Coriander: 
Moroccan  £180.  Cumin:  Indian  £620.  Fennel: 
Indian  £450.  Fenugreek:  Moroccan  £275;  Indian 
£270. 

Senega:  Canadian  £9.65  kg  spot;  £9.30,  cif. 
Senna  (kg)  spot  Alexandria  pods  hand-picked  from 
£2  upwards;  manufacturing  £0  55.  Tinnevelly  faq 
leaves  £0.44;  pods,  faq  £0.42;  hand-picked  £0.55. 
Turmeric:  Madras  finger  £370  metric  ton  spot; 
£260,  cif. 

Essential  oils 

Anise:  (kg)  Spot  nominally  £12.50;  shipment  £12, 
cif. 

Buchu:  South  African  £115  per  kg  spot;  English — 
distilled  £180. 

Cade:  Spanish  £1.90  kg  spot. 

Cananga:  Indonesia  £13.50  kg  spot;  £12.50,  cif. 

Cardamom:  English-distilled  £185  kg. 

Cassia:  Chinese  £52  kg  spot;  £50,  cif. 

Ccdarwood:  Chinese  £1.20  kg  spot;  £1.15,  cif. 

Cinnamon:  Ceylon  leaf  £2.80  kg  spot;  £2.60,  cif; 

bark:  English-distilled.  £155. 

Citronella:  Ceylon  £3.60  kg  spot;  £3.40,  cif. 

Chinese  £3  spot;  £2.75,  cif. 

Clove:  Indonesian  leaf  £1.45  kg  spot;  shipment 

£1.35,  cif.  English  distilled  bud  £44. 

Geranium:  Bourbon  £41.75  kg  spot;  £41.25,  cif. 

Lavender  spike:  £14.80  kg. 

Lemongrass:  Cochin  £4.60  spot;  £4,  cif. 

Lemon:  Sicilian  best  grades  from  £26  kg  in  drum 

lots. 

Lime:  West  Indian  £15  kg  spot. 
Mandarin:  £26  kg  spot. 

Nutmeg:  East  Indian  £7.50  kg  spot;  £6.70,  cif. 
English  distilled  £15. 
Palmarosa:  £12.50  kg  spot;  £11.50,  cif. 
Sassafras:  Brazilian  £2.30  kg  spot;  £2.10  kg,  cif 
The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Die  most  attractive 


and  compact  way 
io  introduce  your 
patients  to  a  total 
►oft  contact  lens 
rfter-care  system. 

Order  its  contents,  and  we  give  you  the 
ispenser  and  a  supply  of  soft  lens  after-care 
:aflets  completely  free  of  charge. 

Your  patients  get  the  most  effective  and 
afe  range  of  soft  lens-care  products  which 
Jrrent  technology  permits. 

You  get  a  neat  and  convenient  means 
f  introducing  them. 


Barnes-Hind 


Barnes  Hind  Limited,  lsis  Trading  Estate. 
Stratton  Road.  Swindon.  Wiltshire,  SN1  2PQ 
Telephone  0793  26591 


ORALCER 


SLOW  RELEASE 


pellets  §  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

VITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903 
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Business  for  sale 


Stocks  for  sale 


XI— CLEVELAND  — village 
pharmacy  in  large  premises  with 
extensive  living  accommodation 
which  can  be  seperately  let  if 
required.  Turnover  to  April  1980 
£120,000  with  some  2,700  scripts 
per  month.  Property  for  sale  at 
£45,200;  fixtures  £6,000;  goodwill 
£12,500;  stock  at  valuation  approx- 
imately £18,000. 


X  2  —  SOUTH  M  A  N  - 
CHESTER — Drug  store  oppor- 
tunity. Busy  main  road  position. 
Average  weekly  cash  sales  £2,000, 
rent  £2,500  per  annum,  goodwill 
and  fixtures  £32,000  o.n.o.  Stock  at 
valuation. 


X3— CHESHIRE/LANCASHIRE 
BORDER— This  high  street  Phar- 
macy offers  considerable  scope  for 
improvement  by  an  energetic 
owner.  Scripts  average  1,500  per 
month.  Turnover  over  £80,000  per 
annum.  Freehold  property  for  sale 
at  £17,000.  Goodwill  and  fixtures 
£3,500.  Stock  at  valuation  approx- 
imately £12,500.  The  present 
owner  is  retiring. 


X4  —  CENTRAL  LAN- 
CASHIRE— Main  road  Pharmacy 
close  to  the  centre  of  a  character  full 
town,  dispensary  approximately 
1,600  scripts  per  month.  Turnover 


to  31st  May  1980  £68,798. 
Freehold  property  for  sale  at 
£12,000  although  a  lease  would  be 
considered.  Stock  at  valuation 
approximately  £10,000.  Offers 
invited  for  goodwill  and  fixtures. 


X5— SHEFFIELD— retirement 
vacancy.  Turnover  approximately 
£60,000,  improving  faster  than 
inflation  rate,  good  profits,  pre- 
mises held  on  lease,  easily  and 
economically  run.  Price  £1,500  for 
goodwill  and  fixtures,  plus  stock 
estimated  at  £15,000. 


X6 — HUMBERSIDE  COASTAL 
RESORT — This  main  road  phar- 
macy has  the  benefit  of  a  settled 
population  and  seasonal  trade. 
Turn-over  is  some  £160,000  per 
annum  with  approximately  3,500 
scripts  per  month.  The  premises  are 
offered  on  lease  with  an  initial  rent 
of  £40  per  week,  plus  £20  per  week 
for  the  living  accommodation  if 
required.  Goodwill  and  fixtures 
£42,500  plus  stock  at  valuation 
approximately  £25,000. 


X7— CLEVELAND— All  round 
pharmacy  in  densely  populated  area 
turnover  £95,000  1,200  scripts  per 
month  £8,000  for  goodwill,  fixtures 
and  fittings  plus  stock  at  valuation. 


V  Srnest  J/George 

Jt£  fit  CO  ~ 

GARDALE  HOUSE.  122  GATLEY  ROAD.  GATLEY,  CHEADLE. 
^  CHESHIRE  SK8  4AT  Tel;  061  42.8  6718/9 


Trade  marks 


"The  trade  mark  registration  No.  B791929 
LIPSTYLA  (word)  and  registered  in  respect 
of  'lipsticks'  was  assigned  on  the  1 1th  April, 
1980,  by  Goya  Limited  of  161  New  Bond 
Street,  London,  W.1 ,  to  Yardley  &  Company 
Limited  of  33  Old  Bond  Street,  London,  W.  1 , 
WITHOUT  THE  GOODWILL  OF  THE 
BUSINESS  IN  WHICH  THE  SAID  TRADE 
^RK  WAS  THEN  IN  USE." 


PHARMACEUTICAL 
EXPORTS 

Offering  comprehensive  range  of  pharmaceutical  products  for 
export.  Following  is  an  example  of  products  available  prompt 
subject  to  being  unsold. 


a.  Chloroquine  Syrup  60ml  (cartoned) 
Chloroquine  Syrup  2  litres 

b.  Paracetamol  Syrup  60ml  (cartoned) 
Paracetamol  Syrup  2  litres 

c.  Tetracycline  Syrup  60ml  (cartoned) 
Tetracycline  Syrup  1  litre 


Ex  London 
Warehouse 
£2.40  per  doz 
£2.92  per  doz 
£2.20  per  doz 
£2.64  per  2  litre 
£2.56  per  doz 
£2.28  per  1  litre 


d.  Chloramphenicol  Syrup  60ml  (cartoned)  £3.28  per  doz 
Chloramphenicol  Syrup  1  litre  £2.24  per  1  litre 

e.  Ampicillin  Granules  60ml  (cartoned) 

125mg/5ml 

f.  Tetracycline  Capsules  250mg  16s 

(Red/Yellow)  Blister  Pack 
Tetracycline  Capsules  250mg  1000 

g.  Ampicillin  Capsules  250mg  16s 

(Black/Red)  Blister  Pack 
Ampicillin  Capsules  250mg  1000 

h.  Chloramphenicol  Capsules  1000 

(White/White) 

i.  Dr.  Bonjeans  Pills  30 
j.  Letap  Syrup  of  Haemoglobin  with 

Vitamin  B12 
k.  Letalin  Cough  mixture  120ml 
Letalin  Cough  mixture  2  litres 
Apply  with  specific  requirements  for  quotations.  Own  label  and 
packing  possible  for  quantity  orders.  Quotation  on  many  other 
products  available  on  request. 

Mr  Don  Pilkington,  LETAP  PHARMACEUTICALS,  Celtic 
House,  1 7-1 9  Grove  Vale,  London  SE22  8EQ.  Tel :  01-299 1 821 . 
Telex:  896248  PRAJAY  G. 


£3.44  per  doz 

£3.60  per  doz 
£6.00  per  1000 

£5.48  per  doz 
£16.00  per  1000 

£7.50  per  1000 
£4.25  per  doz 

£6.00  per  doz 
£3.40  per  doz 
£2.04  per  2  litres 


FEVERTESTERS  (R.R.P.  95p) 


25, 


(the  original  one) 
,+  VAT  IN  DISPLAY  BOXES 
OF  50 


Cheque  for  £12.50  +  VAT  =  £14.38  to 

C.J.B.,  19  St.  Georges  Park  Ave., 
Westcliff,  Essex. 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


MORE  AND  MORE  CHEMISTS 
ARE  ADDING  NATURAL  F*OOD 
SUPPLEMENTS  TO  THEM  STOCK 


GLUTEN  FREE  FOODS  H  VITAMIN  SUPPLEMENTS 


Write  to  Cantassium  for  details. 
Cantassium  Company  (Dept  FC02), 
225  Putney  Bridge  Road,  London 
SW15  2PY  (7C) 


CANTASSIUM  PRODUCTS  ARE 
SUPREME  FOR  QUALITY  AND  PROFIT 
Write  for  latest  price  lists  and  special 
offers-  Cantassium  Company  (Dept 
FCD1),  225  Putney  Bridge  Road. 
London  SW1 5  2PY.  (12/4AW) 
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Shopfittings 


Business  opportunities 


"Everything  you  need 
to  know  about 
Pharmaceutical  Shopfitting" 


Write  or  telephone  for  your 
FREE  Pharmacy  Information 
Pack,  sent  by  return  of  post. 

Tower  Works,  Lower  Rd., 
Gravesend,  Kent,  DA1 1  9BE 
Telephone  (0474)  60671 


77ie 
Northfleel  _ 
Group 


SHOWRAX 


Umdasch 


THE  COMPLETE 
SHOPFinERS 

Modular  shopfittings  of  quality  at 
realistic  prices. 

PLUS 

A  complete  professional  Design  & 

Contract  service  on  all  aspects  of 

shopfitting. 

For  details  contact:- 

DRENMEAD  LTD., 

Unit  19,  Britannia  Estate, 

Leagrave  Road, 

Luton,  Beds.  LU3  1RJ. 

Tel:  (0582)  421851. 

N.P.A.  approved  shopfitters. 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741 
743  Garrett  Lane,  London  SW17  OPD 
Tel:  01-946  2291.  itcw, 

FRED  MOORE  (OLNEY  BROTHERS 
LTD.)  will  be  pleased  to  meet  friends  old 
and  new  to  discuss  shopfitting  and  dis- 
play problems.  Colour  brochure  tel. 
(04427)71128.  (TCW) 


SHOP 
FITTINGS 

Thinking  of  refitting?  Then  try  LuxLme 
shop  fittings,  complete  installations. 

Phone  or  write:  Cambravale  Limited,  8 
Commerce  Way,  Leighton  Buzzard, 
Bedfordshire.  Tel:  (0525)  381356. 


apian 

shopfitting  limited 

alpbn  house,  cavalier  road, 
heathf  ield,  newton  abbot,  devon. 
tql2  6tg      tel.  0626  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

.       pharmacies  acwi 


and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 

NUMARK  approved. 

J  plan  UNIT  SHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-7711 

(TCW) 


Miscellaneous  for  sale 


INCONTINENCE 
PANTS 

PULL-ON  PATTERN 

Packs  of  10 — any  assorted  hip  sizes 
E6.00 
inc  VAT  and  post 
Cheque  with  order  please 
S.S.  SALES 
113  Roose  Road 
Barrow-in-Furness 
Cumbria 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 
01-629  6921 

 (10/5F) 


Wanted  for  Export  only 

3000  ampoules  DF  118  50mg/1ml  con- 
taining 1 1 .055  grammes  Dihydrocodeine 
base.  (Home  Office  licence  to 
export — held). 

2000*100  pulvules  Seconal  sodium 
100mg 

500x500  pulvules  Seconal  sodium 
100mg 

100  dozx15gm  synalar  N  +  C  cream 
These  and  many  other  ethicals  required 
to  fulfil  existing  orders.  Most  countries  of 
origin  acceptable. 

Details  to: 
MALTOWN  LTD 
PO  Box  53  Harrogate  UK 
Telex:  57439  MATOWN  G 
'Phone:  0423  62593 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34 Shudehill,  Manchester  M4 1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery.  (TCP) 


"All  quality 
PERFUMES 

available  for  Christmas" 

KODAK  FILM 

LARGE  DISCOUNTS 

FLASH  CUBES 

AT  LOW  PRICES 
Delivered  anywhere  in  the  British 
Isles 
Further  details 
W.L.C.C. 
397  Acton  Lane 
London  W3 
Tel.  993  6400/9/2921  (TC/W) 


TOILETRIES 

AND 
HOUSEHOLD 
GOODS 

As  part  of  our  continued  expansion 

Old  established  company  is  interested 
in  obtaining  existing  brand  names  in 

the  above. 

Outright  purchase  or  lease 
arrangements  considered. 

All  replies  treated  in 
strict  confidence: 

BOX  No.  2768 


Importers/ 
Distributors  of 
Generics  Wanted 

For  selling  a  wide  range  of  interesting,  high 
quality  competitively  priced  generics. 

Medochemie  Ltd 

Post  Box  1 409 
Limassol,  Cyprus 


RETAIL  OUTLETS  wanted 
also  AGENTS 

For  new  unique  series  of  audio-cassettes  covering  subjects  such 

as  'Giving  Up  Smoking'  and  Looking  After  Your  Heart',  narrated  by 

Kenneth  Kendall.  Outstanding  medical  reviews. 

This  fast-moving  series  as  stocked  by  Harrods  and  other  leading 

stores  should  be  in  your  shop  now. 

Write  or  phone  for  details  to: 

Living  Tapes  Ltd., 
44  Great  Marlborough  Street, 
London  W1N  1DB.  Tel:  01-439  6305. 
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Trade  services 


Stock  wanted 


LALEHAM  -packers  and  a 
lot  more  besides  r 


Pharmaceutical  and  health  food  tablet  and  liquid  filling 
Strip  and  Blister  packing.  Collation  and  assembly 
D.H.S.S.  assembly  licence.  Send  for  brochure  to: 
Laleham  Packers  Ltd.,  Newman  Lane,  Alton,  Hants. 
GU34  2QR.  Tel  (0420)  82644 


SELF  ADHESIVE  LABELS 
DISPENSING,  PRICING,  Etc 

COMPETITIVE  PRICES 
3  TYPES  OF  ADHESIVE 


21 
DAYS 
DELIVERY 


EXPRESS  IF  REQUIRED 

<  v 

HARTSHEAD  LABELS  LTD. 

72  RICHMOND  STREET 
ASHTON-U-LYNE  OL6  7BJ 
Tel:  061-330  7566/5446 


WE  WONT  LET  YOU  DOWN 


Please  mention 
C  &  D  when  replying 
to  advertisements 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  (TCW) 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2  AN. 
Tel:  01-727  3137-8  <i7/iF) 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319.  Buyer  collects.  (TG.Wi 


Approved  Prescription  Services  Limited 

CLECKHEATON.  WEST  YORKSHIRE.  BD193BZ 
TELEPHONE:  -    CLECKHEATON  (0274)  876776 


WANTED 
DISCONTINUED 

Soiled,  damaged  or  surplus  stock,  any 
quantity,  immediate  decisions  and 
payment,  will  collect.  B.   and  S. 

Wholesale   and   Retail  Supplies, 
Westminster  House,  188-190  Stratlord 
Road,  Shirley,  Near  Solihull,  West  Mid- 
lands. Telephone  021-745  4131. 

(TCW) 


Agencies  wanted 


CAN  WE  HELP  YOU  INCREASE 
YOUR  TURNOVER?  Established 
agents,  Midlands  area,  require  First 
Class  Agencies.  Contact  J.  Stewart,  76 
Burnside  Grove,  Tollerton,  Nots  (0602) 
5724,  or  P.  N.  Harrison,  82  Palmerston 
Street,  Derby  (0332)  27804. 


Agents 


TURN  THAT  HEADACHE  into  cash. 
Wanted — perfumery,  cosmetic  beauty 
and  toiletry  lines.  Phone  Chemitrade 
(0254)  52664. 


chemists 
druggist 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  12  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading 


Please  invoice. 


insertions 


PLEASE  PRINT. 


Name. 


Address. 


Phone. 


Date. 


.Signed 


Typesetting  and  graphics  by  Friary-Clark  Ltd,  Enfield,  Middlesex.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  25  New  Street  Square,  London  EC4A  3JA. 
Registered  at  the  Post  Office  as  a  Newspaper  34/22/32s 


fiffiectory  1981 


THE  CHEMIST  &  DRUGGIST  DIRECTORY  1981 
includes: 

*  HOSPITAL  PHARMACISTS.  Geographical  index  by  town  with 
Name,  Address,  Phone  No,  Pharmacy  Dept. 
EMERGENCY  SERVICES 

NHS  PHARMACEUTICAL  OFFICERS  by  region  and  area 
LOCAL  PHARMACEUTICAL  COMMITTEES 
WHO  OWNS  WHOM  -  A-Z  index  of  companies 

*  RETAIL  AND  WHOLESALE  OUTLETS  -  full  addresses 

*  FORENSIC  AND  GENERAL  INFORMATION  ...  The  NHS  . . . 
Pharmaceutical  Services  . . .  Misuse  of  Drugs  Act . . .  Statutory 
Poisons  . . .  Controls  in  the  Irish  Republic  . .  .  Medicines  Act  1968 
and  1 971  . . .  The  Law  for  Retailers  . . .  Value  Added  Tax  . . . 

*  MANUFACTURERS  AND  SUPPLIERS  INDEX.  Alphabetical, 
address,  phone  and  Telex  Nos. 

*  PHARMACEUTICAL  ORGANISATIONS  in  Britain  and  Overseas, 
Professional  and  Trade  Organisations 

*  TABLET  AND  CAPSULE  IDENTIFICATION  GUIDE 

*  BUYER'SGUIDE  TO  PRODUCTS.  A-Z  of  products  with  names  of 
manufacturers,  sole  agents  and  wholesalers 


To  order  your  copy  fill  in  the  order  form  and  send  it  to:  Fiona  Friend,  (Dept  CD),  Benn  Publications  Ltd,  FREEPOST, 
Tonbridge  TN9  1RW  -  (NO  NEED  FOR  A  STAMP)  -  or  ring  Tonbridge  (0732)  366812.  We'll  send  you  the  directory 
when  it's  published  in  March  1981  to  ensure  your  information  on  pharmaceutical  products  and  services  is  right 
up-to-date. 


,  Xou'refacetofacf 
^ththebiand  leader 


TV  close  shav*  that*  a  po****  ^ 


ORDER  FORM  CHEMIST  &  DRUGGIST  DIRECTORY  1981 

Please  send  me  copies  at  £24  per  copy  (£22  per  copy  to  C&D  subscribers).  I  enclose  my  cheque/bank 

draft/PO  for  £  

STANDING  ORDER 

Initial  here  if  you  wish  us  to  repeat  this  order  automatically  for  future  editions  


Signed:  Date: 

Name:  Position:  

Company:  Address:  


 .  Country. 

Telephone:  Telex:  


Chemist  &  Druggist    24  January  1981 


175 


1  I 

I 


When  generic  products 
are  prescribed .  .  . 
Be  particular 


Dispense  seuuarc)  tablets  and  capsules  every  time. 

The  label  guarantees  consistent  quality 

and  availability. 

Speak  to  your  supplier  today. 

Show  him  how  particular  you  are  about  generics. 

Ask  for  the  best.  Ask  for 

seward  phamacsyfca 

Charlwoods  Road,  East  Grmstead,  Sussex  RH19  2HL,  England 
Telephone:  East  Crinstead  311311 
Telegrams:  Seward  East  Crinstead. 
Telex:  95315  TOPTAB  G 


A  member  of  the  Medical  Division  of  UAC  Limited 


